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Four Thin Dimes Plus “‘I'wo Bits” 


@ Recently Roy S. Whitmore sold “And I obtained for myself as 
payment for my years of experience 


aman a pair of shoes. 


@ His customer had suffered the 


tortures of hell. 


@ Did Roy say to him: 


q “I will fix your feet up for the 


price of a Reo car? 


q “He sells Reos. 


@ “Or did I make him a piker 


proposition? 


q “With all my re- 
serve knowledge of 
fitting feet 


q “I had the consum- 
mate nerve to stand 
up before that man 


@ “And demand that 
he properly compen- 
sate me 

@“By paying me 
$12, out of which I 
had to pay 


q “The cost of sell- 
ing, 


Shoe Merchants of 


q “Four thin dimes.” 


@ The Recorder now tells Roy, and 
every other shoe merchant 


@ If this amount were doubled, the 


net return would be only 


tion will help. 


@ Perhaps the new market situa- 


The Greatest Little Story Ever Told to the 


America 


@ It is obvious that leather prices 
are higher. 


q@ If the merchant must pay a quar- 


ter more 


fair. 


q@ Isn’t he entitled to an extra two 
bits for himself? 


@ Therefore, on the new shoes, see 
what the addition of an average of 


50 cents per pair will do. 


“Four Thin Dimes Aus TwoBits 


LAST 6 MOS. 


Pairs sold 4000 
Total Sales $30,000 [222 


Cost of Sales 20.000 [2%::) 


10.000 33% 
8400 2:8: 


Gross Profit 
Expense 
Net Gain 
Avg price per pr. 750 
Avg profit perpr 404 


Kel el@) 55% 


NEXT 6 MOS. 


4000 
|$32,000 
pare 
11.000 343% 
8.400 26.2% 
2,600 381% 
$8.00 

65¢ 


q@ 1. Increased sales of $2,000 for 


the same pairs or 7 
per cent. 


@ 2. Increased gross 
profit from 33 1/3 
per cent to 34.3 per 
cent, 


@ 3. Decreased ex- 
pense (28 per cent to 
26.2 per cent) on the 
same total amount of 
expense. 


@ 4. Net profit raised 
from 5 1/3 per cent 
to 8.1 per cent, but 
in money the amount 
of net profit is more 
than 50 per cent 
greater. 
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There is a Limit to Leather 


Famous Remark of Henry Ford—“Not Enough 
Leather in the World for Fords Alone” 


E do not attempt to proph- 
esy, for the subject of hide 
and leather prices is an ex- 


tensive one, with many influential 
factors entering into the equation. 
But we can say, without fear of be- 
ing contradicted, that while there 
may be slight recessions in the raw 
material markets of the world, the 
general trend is upward in the 
American market. 

This is shown from the fact that 
our imports of hides are increasing, 
while our exports are decreasing. In 
the opinion of a leather statistician, 
“There are no bear arguments on 
the finished product. For the last 
five or six years,” said he, “tanners 
have been drawing on surplus stocks 
to fill orders—now, they are obliged 
to manufacture as fast as the leather 
is needed, for our surplus stocks are 
out of the way.” 


HIS, of course, makes a bigger 

demand for hides, but hides, be- 
ing a by-product, cannot be adjusted 
as to their supply by the demand for 
leather. Animals are killed for 
their meat, and, therefore, the quan- 
tity of hides available is deter- 
mined to a large extent by the de- 
mand for meat. Especially is this 
true of the heavier cattle hides—the 
types wanted for sole leather—and 
it will be noted that sole leather has 
shown no recessions from its recent 
new highs. 


LL indications are that prices of 
hides will return, approximately, 

to the highest price which they reg- 
istered in July—231% cents for pack- 
ers’ heavy native steers, which were 
quoted last week, after a drop to 20 
cents, at 2114 cents. And this latest 
new high for cattle hides has made 
only the third time that cattle hides 
have been above the pre-war levels. 
The first rise over the pre-war (1913) 
levels was in 1922; the second rise 
was made during the first week of 
July this year, when heavy native 
steers touched the high point of 2314 
to 24. The July advance, the slight 
recession and the most recent ad- 
vance are but the natural physical 
tendencies of any new movement, and 
especially true of a condition where 


enthusiastic sellers and agitated 
buyers create higher prices than the 
actual conditions warrant, tempo- 
rarily. 

However, this fluctuation was to 
be expected. Said a leather man re- 
cently, “The recent hide price ad- 
vance, its recession, and its still 
newer advance, may be likened to 
the action of a rubber string to 
which a weight has been suddenly 
attached. There is a sudden stretch- 








ing, then a rebound, then another 
stretching but to lesser length, then 
a settling, a back and forward move- 
ment, an up and down movement, 
until the rubber string has estab- 
lished an equilibrium, but always will 
the rubber band be extended to a 
greater length than if the weight, or 
pulling force, had not been attached 
to #.” 

Hides are bought in a world mar. 
ket. The laws of supply and demand 





YE KNOW, 
THEM AUTOS 
® |UD LOOK RIGHT 
¥ {\\ SMART WITH 
BON) GENUINE 


| LEATHER 
CUSHIONS, HEN. 





— 
fil a 
tel 
et | 


J 


i} 





Ss ey ct he 


~ 


5 ct ont + 


er 3, 1927 


another 
rth, then 
rd move- 
ovement, 
S estab- 
Vays will 
ed to a 
sight, or 
attached 


‘Id mar- 
demand 


September 3, 1927 


have been operating slowly, but 
surely, over a period of 14 years 
(since 1913) to create the present 
approximate 50 per cent advance in 
the raw stock market. Stocks of sole 
leather and of cattle hides now in the 
hands of raw stock dealers, tanners 
and shoe manufacturers are low. 


DVANCES in the leather market 
are fraught with great danger 

to the man who sticks onto his retail 
price more than is justified. 1f the 
manufacturer is compelled to raise 
his price 25 cents, that will not jus- 
tify any retailer in adding more than 
50 cents to his selling price. But 
there are those who will add a dollar 
and try to get away with it. There 
was once a celebrated railroad man 
who said he would “put on al] the 
traffic would bear.” He meant that 
he would charge as much for hauling 
freight as he could get away with. 
Government supervision of railroad 
rates is the result of hoggishness. 
Get what your shoes, plus your ser- 
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The Hide Market Barometer 


Packers 
Heavy Texas 


Chicago 
City 


Packers 
Branded 


Packers 
Heavy Native 


Steers 
January (1927) 
February 


July (mid-month)... 
July (end-month)... 
August 
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vice, are worth, but do not pile on 
any extras just because we seem to 
be facing a rising market. 


ATIONAL advertisers of shoes 
miss many fine opportunities to 
tell the reading public some of the 
real facts concerning market condi- 
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“FRAID YE’D. HAVE 
TO LET HIM GROW 
A MITE FIRST, 











Calfskins 


tions. Why not take the public a 
little more into your confidence in 
your magazine advertising? Why 
not tell them something about the 
leather situation and why good 
shoes will cost more money as time 
goes on? Millions of people are un- 
aware of the true state of affairs. 
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Paris Springs New “Color-Elegances’ 
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' Shaded Velvets, Blue Leathers and 


ARIS recently put over a “féte 
Pe: elegants.” This and other 


minor fétes in the French 
capital were arranged for the sole 
purpose of establishing a new 
renaissance of elegance in dress to 
displace the long vogue of less pre- 
tentious attire. 

How well the committee suc- 
ceeded is apparent from the cabled 
reports of the openings by dress- 
makers in the French capital, who 
prepared for this event many weeks 
in advance of its occurrence. Vel- 
vets are one example. This lux- 
urious fabric is already re-estab- 
lished in this country in the form 
of millinery, dresses, costumes and 
wraps. 

Proof of this is presented in the 
fall openings of city retailers who 
are now showing velvets both plain 
and ‘printed in new color assort- 
ments of comparatively soft colors. 
As to the nature of the colors, six 
graduated shades of tan and as 


Glittering Metal Tones 


By Eugene Franklin Peirce 
Color and Fabric Editor 


many soft browns head the list. 

Next in order of popularity, blues 
appear in half a dozen clear tones 
from medium blue deepening into 
navy. 

Then reds follow in clarets and 
in burgundies and finally dark 
laurel and jungle greens round out 
a comparatively narrow color range 
in velvets for afternoon wear. A 
restricted assortment of colors is 
also to be noted in coatings, as will 
be seen from the subjoined scale 
of the commercial value of color. 

Of 100-piece lots now being 
shipped out by a manufacturer of 
fine woolens, 49 are apportioned to 
black, 30 to tans and soft browns, 
10 to navies, 4 to grays, 3 to greens, 
1 to reds and 3 to odd shades. 

In colors for wool dresses the fol- 
lowing colors were taken up by ob- 
servant buyers as follows: Forty- 
nine navies, 12 blacks, 8 reds, 10 
tans, 8 greens, 8 browns and the 
remainder in odd shades, includ- 


ing both rose and yellow beige. 
Glancing at the silk market one 
notes a limited range of colors since 
one prominent manufacturer well 
known for featuring novelties pre- 
sents the following six special num- 
bers for mid-winter selling as fol- 
lows: Spruce green, a medium 
shade; reddish brown, classed as 
rust; gull gray, napoleon blue—a 
medium shade of rather bright blue; 
claret red and yellow beige. Of 
-course this manufacturer shows a 
long range of staples, but the fore- 
going is a special list of colors just 
being distributed to customers. 
But for evening how changed the 
scene! For rich in the multifor 
splendor which springs from t 
union of silk and metal thread 
silver and of gold woven and pri 
in artistic colors, gauze metals : 
assured for the fashioning of cos- 
tumes to be worn at ball, oper or 
on special occasions. 
Apparently colors are to transfer 
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their loveliness to fabrics for even- 
ing wear. For are we not told by 
returning buyers that gauzes are to 
be illuminated with glittering col- 
ors after the manner of dancing 
girls of oriental countries. The 
glitter is the result of the adoption 
of sequins, spangles, rhinestones, 
beads and pretty nearly everything 
that can lend a brilliant color note 
to black or neutral ground. 

Rich embroideries are also her- 
alded as an oncoming decorative 
feature, for plain colors and gold 
threads are to shine in blue woolen 
dress goods for afternoon wear. So 
that the few plain colors enumer- 
ated in the foregoing paragraph 
are to be embellished with some 
decorative feature. 

The colors apportioned to silks for 
evening wear are turquoise blue, 
jade greens, popcorn yellow, chart- 
reuse, all the pinks, such as coral, 
shrimp, tea rose and_ slightly 
stronger pinks known to colorists 
as bengal rose. Added to the fore- 
going are shades of orchid, pivot- 
ing on both wild and cultivated 
orchids. Thus it will be seen that 
while sober colors are exclusively 
chosen for afternoon wear, brilliant 
color effects are to be appropriate 
for evening wear. 

It is a logical conclusion that 
with the adoption of brilliants for 
decorative purposes applied to all 
shoe materials that a similar move- 


ment will develop in footwear for 
evening functions. From present 
indications silver looks more prom- 
ising than gold since it can be worn 
with pretty nearly every color since 
it is basically a neutral. 

Tanners are developing a new 
material for evening footwear hav- 
ing all the earmarks of a gray pat- 





A significant feature of present 
day fashions is the fact that 
juniors, mothers and _ grand- 
mothers adopt to a great ex- 
tent the same colors in dress. 
One example is seen in a re- 
cent window “put in” by Best 
& Co. who feature among other 
departments a department for 
misses and children. For ex- 
ample on one day dresses, hats 
and simple accessories were in 
one of the new shades of red 
brown also classed as rust. A 
day or two following junior 
dresses were shown in the 
sober and imposing black satin. 
We illustrate above the re- 
markable fact that grandma, 
mother and daughter are style- 
fully similar in dress, acces- 
sories and shoes and are just 
as alert in style on the Rue de 
la Paix, Fifth Avenue and 
Main Street. 
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ent leather, although it is lighter in 
weight. In this connection it is 
here pointed out that strangely 
enough gray is receiving more at- 
tention from fashion writers than 
any other color, notwithstanding it 
foots the list in all color assort- 
ments and so far as the writer is 
concerned it will receive limited at- 
tention in footwear. 

Vamps, decorated in an _ unob- 
trusive manner with sequins col- 
ored in pale, unobtrusive pastel col- 
ors, look more promising for success. 

When is added to the foregoing 
tulles, voiles, chiffons and _ allied 
sheer weaves in both plain and 
printed form, one readily notes that 
America will have a féte des ele- 
gants of its own during the winter 
season now not far away. This 
statement is not based on hope, but 
on solid ground that comes from ob- 
servation. 

In closer silk weaves we are to 
have small embroidered motifs on 
taffeta grounds, warp prints the 
acme of elegance in printing 
bouquets of roses or of field flowers, 
appliques of embroidered roses, 
glacés which with composés which 
are still retained, the cup of ele- 
gance will be filled to overflowing. 
A blue pleated skirt with a blouse 
of gold is one example of a composé 
of which there are many that may 
be used by selections made from 
the colors outlined in this article. 
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Getting More Shoes Sold Right 


Cuicaco 
189 W. Madison St. 


Who Buys Your Shoes? 


E who travel about among shoe merchants 

and keep contact with the trade in all parts 
of the country find some queer angles to the human 
mind. There are many retailers who exhibit such 
odd and eccentric mentalities that it would be 
laughable if it were not so pathetic. Then we meet 
up with certain phases that would cause anger if we 
did not have the proper control. 


There is the merchant who tells us his clearance’ 


sale was a failure. “It started out fine but it 
petered out the third week,” he says. Investiga- 
tion develops the fact that his advertising of the 
sale petered out at the same time. He started out 
with a fine spread of advertising and the response 
from the public was wonderful. Then he decreased 
his advertising space until at the end of the second 
week he was out of the papers entirely. The public 
naturally concluded that the sale was all over with. 

Another merchant said that his advertising 
money was wasted and that he had quit it entirely. 
“T am depending upon my windows now,” he said. 
Asked if his advertising was planned by himself 
or an expert he replied: “I did most of it myself 
with the exception of a few mats and electros I got 
from some manufacturers.” “May I see a few of 
the ads you have used in the past?” A blank look 
came over his face. He had not one sample of his 
advertising to refer to. No scrap book into which 
ads should have been pasted. No record of adver- 
tising whatever. No wonder his advertising money 
was wasted. A visit to the local newspaper and a 
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glance through its files showed a pitiful example 
of make-shift, carelessness and indifference to plan 
or program. Worst of all this man could not be 
made to see how neglectful of business principles 
in advertising he had been. 

Here is a case wherein anger might have been 
justified had it not been for the utter lack of under- 
standing the man exhibited. He met the traveling 
editor with this declaration: “I am going to quit 
your paper. Just as soon as my subscription ex- 
pires I am through.” Further inquiry developed 
this startling state of mind. “I take the advice of 
the RECORDER in buying some shoes and I lost 
money.” Asked if the RECORDER had actually ad- 
vised him to buy certain shoes, he said it had not 
but he had read that certain shoes would be good, 
and he had bought them only to find they would 
not sell in his town. Right there he listened to a 
few cold and indisputable facts. The RECORDER 
does not advise any merchant to buy any certain 
type of shoes. It simply gathers the opinions of 
the best style authorities all over the land and 
prints them in a symposium. It indicates the 
trend but it never suggests to a merchant that he 
buy any specific style. 

Time and again the RECORDER has urged mer- 
chants to buy with an eye upon local conditions 
only. Only that very week we had written an edi- 
torial.in which we counseled against buying shoes 
on the advice of a high pressure salesman or other 
person with axe to grind. This merchant is too 
literal-minded. He reads but he does not under- 
stand what he reads. He misconstrues and inter- 
prets his own way. He should not be in business. 
He will go broke if he continues in a trade that 
requires thought and intelligence. 


The * Boob” Public 


EXT time you hear any wise cracker refer- 

ring to the buying public as a “bunch of 
boobs” say to him: “Boob yourself, you poor sap. 
The buying public is so far ahead of you that you 
are left in their dust. You never will catch up 
with the parade unless you change your viewpoint. 
The great consuming public is one of the wisest 
and best informed bunch of people on earth. They 
read millions of newspapers and magazines. They 
know all about styles. They are informed as to 
the latest things in eatables and wearbles. Any 
man who thinks he can fool them is only kidding 
himself. Get a better outlook, sap, boob, baci:- 
number. The public is no body’s boob.” 

A few words have come to us from Florence |< 
Owens of Fuquay’s Shoe Store, Lake Worth, F! 
in defense of the salesmen whom the writer »f 
“Half Truths in Advertising” brands as prevaric- 
tors in the Aug. 6 issue. 

Miss Owens writes, “In the first place, he says 





September 8, 1927 


there is no such thing as a ‘slightly imperfect’ shoe. 
] do not agree with him. A shoe may have a slight 
discoloration on the leather, or the cut of the vamp 
may vary a trifle, say 1/16 of an inch on the outer 
side of right than the left, or vice versa, and other 
little imperfections which would in no way what- 
ever harm the wearing qualities of the shoe. 

“Such a shoe is not a perfect shoe, yet the same 
wearing qualities are there. I would consider such 
defects as ‘slightly imperfect.’ 

“Again, he says the ‘supposedly upright shoe 
dealers’ stress quality, etc., in advertising sales, 
telling only half truth by omitting to mention 
broken sizes, which he calls a ‘deliberate misstate- 
ment of facts.’ Nine times out of ten these special 
sales are clearance sales and the public in general 
knows that such sales consist of broken lots, if 
not, why is there such a grand, early morning rush 
in order to see if they are fortunate enough to find 
their size among the bargains? 

“Again, he says that ‘telling a woman she 
has a high-priced foot 
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Too Much Trouble 


6¢ J T’S too much trouble to do that.” What a won- 

derful mind a man has who gives that answer 
to a suggestion for betterment of his business, his 
advertising, or his salesmanship. Every construc- 
tive idea involves some trouble. You have to take 
trouble—or pains—to get anywhere. “There is 
no excellence without great labor”—so said one of 
the wisest men of the ages. If it is too much 
trouble to you to adopt new thoughts you had bet- 
ter get into some business that requires no trouble 
or pains. Such as herding sheep, fishing in a mill 
pond, greasing wheelbarrows, watching the flies 
crawl over your nose, or other peaceful and labor- 
saving avocation. 


Don’t Ignore Children 


CHOOL days draw nigh. The children will soon 
be back at their studies again. New shoes for 
them should occupy 2 

















is another trade lie.’ 
Who is to say what 
price would be consid- 
ered high-priced? In 
some cities $20 or $30, 
perhaps $40 or $50 
would be high priced, 
while in other places 
$10 would be consid- 
ered high prices, and $5 
the popular price. 

“Where, oh,” where, 
can we buy an AAA or 
an AAAA to retail at 
$5? Yet many of our 
customers wear that 
width and are looking 
for a $5 shoe; to them, 
a $10 shoe is what they 
term ‘high priced.’ 

“I believe we should 
be more fair minded 
toward our dealers who 
are very much imposed 
upon by the public in 


awaited. 


success. 


(Signed) 
general, many of whom * 





complain after wearing 
a shoe six months, or 
more, that it did not 
give the proper service 
and expect the dealer 
to make good. 

“So my experience is 
that the dear public in 


general is quite able to 
take care of them- 


selves.” 
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The ‘Reason Why 


THE BIG 4 SHOE STORE COMPANY, INC. 


Corsicana, Tex. 


The Boot AND SHOE REcoRDER has been a weekly 
visitor at the Big 4 Shoe Store for a great many 
years, and it is a visitor whose coming is eagerly 


Corsicana is just a middle-sized town, but the 
Boot AND SHOE RECORDER gives us the viewpoint 
that is world-wide—an invaluable aid to the mer- 
chant in the moderate sized town. 

Your editorials are particularly instructive and it 
is our honest opinion that the merchant who follows 
the policies laid down therein cannot fail to be a 


We use the advertisements in the Boor anp SHOE 
RECORDER as a bureau of information and when we 
are in need of particular styles that the manufac- 
turers feature we know where they are available. 

What success we have achieved in the shoe game 
we think is largely attributable to a close reading 
and study of the Boor aNp SHOE RECORDER. 


Yours truly, 
GEORGE F. BAUM, Pres. 


If some manufacturers who “don’t believe” in 
advertising could but realize what the advertising 
section of the RECORDER means to merchants situ- 
ated, as Mr. Baum is, in moderate-sized towns they 
would assuredly get a new and more favorable 
angle on the power of printers’ ink. 


Sauce & Tt... 
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lot of your thoughts 
now. Unless you are 
one of those who be- 
lieve that children’s 
trade is not worth 
while. In that case 
continue to chase the 
will-of-the-wisp of style 
and price. Forget the 
fact that children grow 
into men and women 
over night. 
* * ok 

Business is not 
builded upon a founda- 
tion of avarice and 
greed. There is only 
one safe and lasting 
foundation for a busi- 
ness structure and that 
is the good will and 
confidence of the pub- 
lic. The merchant who 
undertakes to win busi- 
ness success on any 
. other basfs is doomed 
to failure. When we 
all admit to ourselves 
that the people who 
buy goods from us are 
our real bosses we will 
begin to thrive. Old 
John J. Consumer and 
his wife employ us to 
deliver certain mer- 
chandise to them for a 
certain price. 


President. 
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Frequent Styling Unprofitable 





Garment Industries Are Reducing Styles says Chairman Mosessohn 
of Associated Dress Industries of America 


during the present fall wholesale season than was 
the case this spring and summer is the prediction 
made by Executive Chairman, David N. Mosessohn of 
the Associated Dress Industries of America. 
sult, he added, the manufacturer will obtain greater 


GS cuzin in dresses will change far less frequently 


profits than during those seasons. 


Mr. Mosessohn made the further point that a general 
reaction against too frequent style changes has set in, 
saying that this practice was due to artificial merchan- 


dising schemes that are falling of their 
own weight. “The costly process of collect- 
ing new groups of models every few weeks 
during a season, as was done during the 
past spring and summer, is not only un- 
warranted but conducive to waste,” he 
went on. “The consumer does not demand 
a steady stream of new styles, and retail- 
ers are getting weary of providing new 
stocks of merchandise before the old has 
had a chance to be sold out. Of late, old 
merchandise has come to mean goods only 
three weeks or a month off the machines. 


“It is fortunate, perhaps, that the reac- 
tion against the style turnover is reach- 
ing its zenith during the fall season, when 
the trend in line, color and fabric is admir- 
ably adapted to a return to normalcy. 
There will be real economies obtained by 
the greater stability of styles: It must be 
remembered that a dollar will buy only a 
dollar’s worth of merchandise, and the 
money formerly expended in producing a 
disproportionate number of styles can now 
be used either for concentration on finer 
merchandise or passed on to the retailer 
and consumer.” 


Texas Styling 


DALLAS, TEXAS, (UTPS).—While patent 
leathers and some members of the Brown 
family are seeming favorites with the 
ladies in selection of footwear for early 
fall, blue kid and reptiles were selling 
well, retailers reported. From a canvass 
of the leading retail stores in Dallas as 
well as from their show windows and their 
advertising matter it was learned they 
are featuring patents as the strongest line 
and blues and reptiles as the specials. Of 
course, tans in kids and calfs, sold well, 
especially for business wear. Black satins 
were fair sellers, but the varied colors of 
the rainbow with their different combina- 
tions for trims, are not so strongly 
favored by the women in Texas now. With 
them it seems patents, blues and reptiles 
are most pleasing. 

The new fall styles are seen in oxfords, 


As a re- 
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Best & Co. 


Fifth Avenue at 35th St—N. Y. 
Pots = Palm Beach = London d 


Our exclusive importation of 7 
PARIS BELTS 1 
LIKE THOSE THE , 
COUTURIERES USE + 


RT belts are not easy to find, . 


Chanel, Vionnet, and many other great 
P houses, and he has duplicated his suc- J 
cesses for us, at (needless to say) a frac- 
tion of the price the couturiere would 











A two color leather belt in and brown. or red 
ind blue. with a belibuckle, 6.75 








THE FORTMASON BELT 
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The half inch band of leecher ends in e golden arrow 
thar ts the buckle. 
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Every new method of 
belt fastening presents an 
opportunity for strap de- 
velopment on footwear. 
This is a season of tabs 
and tricky adjustments 


ties, and stepins minus the fussy trims of the summer 
and spring. Some ornaments are being used, but as a 
rather general rule milady appears to prefer something 
devoid of frills and the dealers are catering to their 
desires closely. 

At Dallas, Forth Worth and Waco, Sanger Brothers 
were offering a patent stepin with high heel and rather 
short vamp and a brown kid with lizard trim as one of 
their leaders. 

Nieman-Marcus of Dallas offered as one of its leaders 


a black patent tie with spike heel and an 
oxford of navy blue kid. This store found 
reptiles were favored by some women 
buyers. 

A Harris Company was featuring as 
one of their leaders a mirrored black 
patent with spike heel and one strap and 
a black satin with spike heel and long 
vamp. This store found blue kid and rep- 
tiles were very good sellers, also. 

Leon Kahn Shoe company featured 
black patents and black satins in Spanish 
and spike heels, oxfords and _ stepins. 
The store also found blue kid and reptiles 
fair sellers. 

Two of Whiddon’s feature offerings 
were an aligator pump and an aligator 
oxford. This store said black patents 
and black satin as well as blue kid were 
in good demand. 


OLKS were featuring black patents, 

black satin, reptiles and blue kids ior 
evening and special wear. The stylers 
were step-ins, oxfords and ties. 

The slipper shop featured black patents 
and blue kids and the Rose Maries Shop 
was offering a line of patents, black and 
blue as well as a line of black and blue 


kids. 
Sanderford’s Booterie at Wichita Falls 
featured black patents as leaders. They 


were in ties and pumps, spike and me- 
dium heels. This store also offered and 
found demands fair for blue kid and rep- 
tiles. 

The Orchid Shop of Wichita Falls was 
offering as leaders black patents, blue and 
brown kinds and black satins. The styles 
were step-ins, pumps and ties, spiked and 
medium heels. 

Monning’s, at Fort Worth, featured 
black patents, black satins and sauiecrne 
kid in ties and pumps. This store found 
reptiles and blue kids in fair demand 

Gilbert’s, at Fort Worth, featured } lack 
patents, brown kid and alligator. The 
designs were in ties, pumps and ox! rds, 
round and long vamps and spike and 

Spanish heels. 


September 3, 1927 











Ser 

















































8, 1927 September 3, 1927 BOOT AND SHOE RECORDER 








m 








ummer 
It as a 
ething 
» their 


‘others 
rather 
one of 


eaders 
and an 

found 
women 





ing as 
black 
ap and 
1 long 
id rep- 


atured 
panish 
tepins, 
eptiles 





erings 
igator 
atents 
| were 


itents, 
ds tor 


stylers 





atents 

Shop 
k and 
1 blue 





Falls 
They 
1 me- 
d and 
1 rep- 














Ss was 
ie ind 
styles 


d and 


=| A STABILITY oF STYLE 
8] Gor the Ubanee Season, 





lack 
The 
fords, 
. and 












BOOT AND SHOE RECORDER 


September 3, 192? 





Three Distinct Styles in Men’s Shoes 


HEN the production of men’s shoes in the six 

months period from January to June, increased 

14.76 per cent or 5,863,698 pairs of shoes, and 
boys’ and youth’s shoe production increased 29.54 per 
cent and in number of pairs 2,808,244, then it is obvious 
that this vear is a record men’s shoe year. 

The merchant who formerly gave 15 to 25 per cent of 
his time to a consideration of men’s style and stock, now 
finds by the increased activity of his men’s department 
the necessity of giving it almost 50 per cent of his buy- 
manship and salesmanship. 

The shoes salable up to the turn of the year will need 
closer attention, keener style forecasting and more expert 
selection. What has been good in the stationary past 
has no qualification of  salability 
in the more energetic selling sea- 
son ahead. 

These new conditions have come 
about through the separation of a 
store’s stock into three divisions. 

One for the young man who wants 
wide toed, “doggy” footwear ; one 
for the high-grade style wearer of 
custom and conservative types of 
shoes, and one for the man who 
wants the heavier English effects, 
and the characteristic pinking and 
perforation on such heavy leathers. 
The large store may need all three 
right across the board, whereas, a 
smaller store, because of local con- 
ditions, finds it necessary to have 


one of divisions more heavily stocked than the other 

The first classification considered by us is the custom 
influence and the conservative footwear, both in the me 
dium and higher grades, and the new tendencies in thi 
division. Black will be a very strong feature, and th 
browns and tans will be darker. It is a good policy in the 
custom grades to slip something new in the line in thi 


shape of tans so that an extreme black wave may |x 


averted. 

The higher grade shoes are having a strong influen 
on the medium grade shoes; therefore, simple stream 
Regular stitchings lead, with th: 
The ter 


lines have the call. 

majority of all the shoes with. straight tips. 

dency in larger cities is toward the real trim custom 
last, requiring great care in last 
making and pattern fitting to he 
successful. 

The surprise feature of last win- 
business was the return 
boots, and _ this custon 
lasts, in the ten dollar grades, 


The Custom Influ- ters 


ence year on 
Type of toe, shank 
oe Soe large number of men’s black a1 
tan calf boots will be made. \! 
calf is used on the tops of bla 
shoes. Chicago has started a ¢ 
for button boots, and there is sor 
interest in style boots in the Mid 
Atlantic States. 
Shoes are 
dignified and are emphasized 
The bal patt 


plainer and m 


good shoemaking. 
is best in custom last shoes. 
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Custom Types Show 


Smart Stream Lines 
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*‘Buymanship” for the Advance Season 


A Proportionate Analysis of Shoes Salable for the Last Quarter 
of the Year 


Black calf high shoes... 9.0% Riding and hiking boots. 2.0% Black kid oxfords 
Black kid high shoes... 5.5% 
Black patent high shoes 


(mat top) 4 
Russia calf high shoes.. 0.7% Black grain oxfords % Tan grain oxfords 


Brown kid high shoes.. 2.0% Black patent oxfords... 


Black calf oxfords 25.0% Russia calf oxfords.... 2 


3rown kid oxfords..... 3.0% Sport oxfords 
Total 100.0% 
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Broad American l’oe for Young Men 


66 UY wide toes in the young men’s shoes with 
confidence as they will sell” is what I. B. Howe 
says. This statement from the conservative 

East is typical of the swing all over the country to 

the wider toes in the medium grades. 

The tendency toward heavier shoes for winter wear 
such as full balloons two soles to heel is to be noted 
The new shoe for young men is the plain toe blucher 
oxford in both black and tan. There is a marked de- 
mand for heavy grains. These shoes take heavy 
slugged heels. 

The development of the American toe commonly 
known as “Balloon” into the biggest 
selling number in medium _ priced 
shoes throughout the country is the 
growth of the interest in widths, ex- 
tending back five years. The Hague 
last was the first to give width of ball. 

It was followed by experimentation 

in wider foreparts. As they widen 

they also shorten. The roominess of 

foreparts has developed a comfort 

interest on the part of young men that 

has worked to the benefit of the shoe 

merchant. He can now carry fewer 

widths and satisfy more customers. 

With the coming of the winter season, 

the thing to do is to sell wider shoes 

if for no other reason than heavier 

weights of socks worn in oxfords in 


contrast with the very light weights of summer warran 
the increased room for the foot. 

In the American wide toe shoes there is more oppo 
tunity for novelty and variety particularly when bluch 
ers have a place, fancy eyelets, a trimming and tricky 
patterns a selling appeal. 

A wide variety of leathers are salable in wide toe 
shoes. Blacks, plain and grain, are the outstanding 
shoes of the season. Darker tones of tan in heavy 
smooth and grained leathers have a place. What are 
termed sport leathers, ranging from smoked horse 
to oil grains are salable in the northern section. There 

is already a call for a plain toe tan 
blucher having a fiber sole and it is 
termed a “Semi-Sport Shoe.” The 
eyelets and fancy lacings of heavy 
cord or stripped leather go with these 

; The shoes. Extreme slugged perforations 

pe ea and trimmings together with novelty 
molded sole edges are real selling 
points. 

The tendency may be_ toward 
plainer shoes in the custom lasts, }ut 
in this division substantial orders «re 
being placed for fancy shoes. I» | 
cations are that both black and 
grains in exceedingly fancy trat- 
ments will be good for the first t'me 
in history in popular price shves. 
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Balloons Dominate, Plain 
Toes New Features 

















If Price Is the Index of Men’s Shoe Salability 
Study These Proportions 











$12.50 and up 
| Fine Dress Types Heavier Street Types 
Lasts] % of leathers Lasts! % of leathers Last 


$5 to $7.50 $8 to $12 


| % of leathers 


| e 
Lasts) % of leathers 








Black Kid 


Black Kangaroo 


Black Calf 


Brown Kid 


Colored Calf 


Black Grain 





Tan Grain 


Patent 





Custom 5% 


Custom 11% 


American 
French 24% 
English 
Custom 
American 
French 
English 


Full 
12% Balloon 
Bri gue 


10% 


Balt 
Jalloon 


115% 
Brogue 


Custom 160% 


Custom 113% 
American 
French 

er 114% 
English |°"“ 
Custom 17% 
American 701 
French oa 
english 


Full 
Balloon 4% 
Brogue 


Full 
Balloon 4% 


Brogue 


‘ Med. and | 


English 


Straight 10% 


English 


Straight |No 


French 
English 


English 


English 
French 


Med. and 
Narrow | 10% 
3rogue 


~ | oeae 
Narrow 25% 
srogue 


Straight 


No 


Medium 
srogue 
French 
English 
No 
Medium 
srogue 
French 
English 


Brogue 


Brogue 








Dress 


Full Dress} 5% 


Full Dress| 5% 


Dress 


























BOOT AND SHOE RECORDER 





September 3, 1927 











Frank 
Ouf 








Extra Heaviness 


NGLAND is very strongly a masculine country. 

Everything for the boy and very little for the 

girl. This is quite the contrary in America. 
English types of clothes have influenced dress for men 
the world over. Now English types of footwear come 
in for a little more attention, particularly when the 
winter season approaches. With oxfords playing the 
biggest part, an overwhelming proportion in compari- 
son with former years, then the heavy footwear of 
the Englishman becomes translated into American style. 

The derby hat and the heavy black shoe; the heavy 
brown suitings and the Scotch grain brown shoe indi- 
cate the trend. Most of the shoes have pinking, per- 
forated vamps and tips, wing tips and heavy center 
perforations. 

There has been a lot of Americani- 
zation in both the English and French 
types of lasts. The English last in 
America is a matter of forepart; 
from the ball back the lines and fit- 
tings are American. The American 
customer will not accept the very 
roomy waist and instep and gaping 
sides of English footwear. He wants 
a trim back even if the forepart has 
the extra heaviness of English foot- 
wear. There is no true French last, 
what is so termed has a modified 
forepart. It is a first cousin to a 
French last. With heavier materials, 
the English last will come in to winter 
wear slowly but it is on its way and 








for Winter Wear 


it is well for the merchant to realize its influence. 

In big cities there is a slight tendency toward the 
real English last but these require such great care in 
last making and pattern fitting that they are a diffi 
cult stock to carry. The brogue last is the foundation 
for this new influence. 

The higher grades of shoes are now having a strong 
influence on the medium grades from a style view 
standpoint. In automobiles you notice the European 
lines and smart sport effects translated into cheaper 
cars over here. The same holds true of the English 
models. They are adapted from the hand made sho 
abroad, and make a practical machine made _ product 
over here. 

The Eastern Atlantic States have bought heavier on 
French lasts—closely following our 
full custom lasts. Central States ar 
using medium French to full wid 
toes. The Coast is using everythin 
from the English to the full balloons 


The aa : 5 . 
rhere is also a place for boots | 


English 
Influence this type of footwear, because abroa 
the spat has lost some of its pop 
larity and in its place smarter bo 
tops are being developed. The ne 
sensation in lasts is the short coupl 
English toe which goes to the hig! 
grade trade. This top trade is al 
demanding narrower shanks in cu 
tom types. The European stre: 
lines, perforated and pinked, hav« 
real style value in these grades. 
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" Heavy Duty Winter Oxfords 
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The Fight Between Black and Tans 


\ X JHATEVER your local demand, it is up to most force a man to buy an extra pair. To the 
you to influence it by selecting shoes to salesman who can sell a pair of black and a pair 
fit vour community and to properly balance the _ —— 
- - - of tans in the one city give an extra bonus. 
shoe wants of men. The major opinion of promi- ; “i 
; : ; Blacks are so universal. They can be worn with 
nent merchants is that for the winter season buy 
anything. Too much black means fewer pairs. 


50 per cent of the pairs in black shoes, and of 
the remaining 50 per cent in tans, fully three- [herefore stimulate tans. Have something new 
quarters should be style shoes. Lively pat- in the line of tans as bait so that an extreme black 


terns and of smart stream lines that will al- line may be averted. 
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When Femininized Tailor Effects A ppear in Clothes— 
Oxford Types 


MINI 


| _. FASHIONS 


~ 





OOTWEAR fashions and dress fashions co- 

ordinate. Leading factors in fashions for winter 
will be: Prominence of the feminine tailored type 
of dress, not the mannish effect. This means sim- 
plicity and curves. Shifting of strength from the 
two-piece to the one-piece model. Presence in the 
mode of the one-piece back unrelieved by belt or 
pleats. Black dominant. Brown gaining, in chestnut 
or reddish cast, in golden shades, and in wood tones. 
Gold, in fabric and ornament. Velvet, with em- 
phasis on the transparent variety. Lace, alone or 
in trimming. Fabrics horizontally striped or pat- 
terned, especially gold brocades. Spirals and diag- 

onals, in many versions. 
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It Is Frenchy to Cover the Foot So the Higher Sided 
Styles Enter 


E endeavor in this section to illustrate ad- 
W vane style in dress as well as in footwear. 
The tailored effect, with its feminine treatment, is 
explained for us by the Dry Goops Economist, and 


we endeavor to illustrate footwear, classified as to 
types, and diversified as to materials. 


On this spread of pages we illustrate the oxford 

types—those with ribbon lace and those of gore 

control. Note the diversity of materials from tan 

calf to gun metal kid, and the proportion of snake 

and suéde, together with the use of gold binding 

around the edges, all little touches of late style de- 
velopment. 
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Patterns No Longer Aimless—They Now Fit 
Into Design 


























KIRT lengths and hems remain unchanged, and 
variations, such as mark the robe de style, con- 
tinue. The irregular hem will be quite as pronounced 
in evening dress, especially where tulle, net, chiffon, 
lace and similar fabrics are concerned, and more 
concentrated for velvet, satin and brocade. For 
these the massing of drapery, either at center-front 
or side-front, will allow a single end or loop of the 
fabric to fall below the hem line. In day dress, par- 
ticularly tailored, the side-front flare or draping, 
which is pronounced, will break the hem at that 
point. These feminine touches are significant. 


ee eee ee 
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Goring for Concealment of Fitting W hen Overlaid Fronts 
Bring Step-ins 





HE tricky pattern line that started anywhere 
and ended nowhere is out of the picture in the 


next run of styles. The design must have a coordi- 


nation with the pattern. Any number of throat ef- 
fects are in process of development. The gore may 
be behind a Scotch fringed tongue or a buckle. The 
lace may work through eyelets in metal or plain or 
embroidered. There is a wide latitude of clever 
effects in the new shoes. It is much more difficult 
to design a simple shoe stylefully than it was when 





patterns were a riot. 
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Tabs and Folded Edges Bound in Contrasting 
Materials 














nent for winter. It is characterized chiefly by 
its coat style, which may feature the center-front 
closing or the diagonal closing that carries the front 
over to the left hip. At this point the draped flare 
referred to or a cluster of three rather large pleats 
in the skirt, emphasize the side movement. This is 
in no sense a stiff, mannish, tailored model, although 
frequently developed in lightweight navy cloth, but 
more often it is seen in black or navy crépe satin. 
Lace may be introduced in a frill and gold in a 
brocade vestee, a buckle or metal belt. In satin, 
incrusted bands of the reverse side give a degree of 
contrast and an intricacy of treatment that is car- 
ried beyond anything hitherto attempted in this re- 

versible fabric. 


jew tailored dress looms up as the most promi- 
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Ankle Line Straps Are Rising With Geometric Design 
for Trimming 


TRAPS will always be the biggest feature in 
footwear because the adjustment of the strap 
by button, buckle or gore permits freer fitting. Here 
we see a wide variety of strap effects—some as low 
as the waist and others as high as the instep. The 
smart thing this season is either the low waist band 
or strap or the high, thin instep strap. Note the 
diversity of materials on these pages. 
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The Pump Becomes More Ornate and Bow Effects 
Simulated 


UR is the outstanding feature for winter. An 

interesting development in fur coats is the tail- 
ored type, which approaches the sports garment in 
its straight lines and simplified treatment, but is 
really of more formal design. This coat is charac- 
terized by very slim, straight lines and by trim de- 
tails, including the small collar of self-fur, the 
strictly tailored sleeve and pockets of severely man- 
nish type. Among furs utilized for these tailored 
models are American mink, ermine and mole. In 
the matter of fur trimmings for coats other than 
fur models, there is a lavish use even to the point 

of extravagance. 
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Mostly Blacks But Distinéion Comes in Variety of 
Materials 





HEN in doubt play pumps. Why not a more 
fanciful pump? That is the question. Milli- 


nery has its effect on new footwear because tabs and 


folded edges appear in shoes. Colonial tongues have 
also a place. The use of the high lustre finished 
leathers as trimmings is also to be noted. They 
serve to brighten the dull blacks of suedes and the 
shiny blacks of patent. We show some of the newer 
thoughts in footwear for the winter season on these 


pages. 











Luster 
Leathers 
Lead 
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Fancy Materials Are in Style 


LUE shades in leather are 
B among the “staple novelties” 

for the fall and winter season. 
One of the most popular numbers 
is “Midnight Blue.” Shoes of this 
shade were recently featured strong- 
ly at the Saratoga races by many of 
the fashionably dressed women in 
attendance. A tanner reports a sale 
last week of 2,000 feet of this shade 
of leather to one customer. 


* * * 


An amber snake combination, and 

a black and white snake combina- 

tion are two new effects which one 

of the leading calf leather tanners 
is about to introduce. 
* * * 


“It looks like a good blue season,” 
said a kid tanner recently. There 
are seven or more leading shades, 
from dark blues to bright blues, 
although the lighter colors are used 
mostly for house slippers. A blue 
lizard on a “Midnight Blue” shade 
is effectively used as a trim for a 
blue suede dress shoe in a lighter 
shade. 

* * * 

A gun metal patent, in a semi- 
bright lustre to match the new gun 
metal hosiery, is one of the new 
effects in leather which is being pur- 
chased by the shoe manufacturers. 

* * * 


Barbara Blue, a deep blue between 
a navy and midnight blue, tanned 
on both a patent leather and a kid 
stock, is one of the new leather 
shades, which is being bought in 


good volume. Another shade, in a 
bluish purple, called “Pansy,” is 
being tanned as a new color of 
patent and has pleased the tastes 
of several makers of “smart” foot- 
wear for the ladies. 

* * * 


It is reported that there are 150 
brown shades this season which 
leading tanners of calf and kid are 
matching, or are being asked to 
match. 

* * * 

Silver kid for trims on the many 
black leathers are proving govd sell- 
ers. Silver side and silver calf ieath- 
ers are also selling well for trims. 

* * * 

The light colors of parchment, 
champagne and light grays, are 
being sold in good volume for lin- 
ings and show up very attractively 
against the darker colors of brown, 
black, and blue. 

* * * 

Gun metal satin kid, used mostly 
for trims, is being sold in satisfac- 
tory volume. 

* * * 

Among the two familiar shades in 
the lighter colors which are “first 
cousins” to the brown shades, and 
yet not exactly brown, are the sau- 
ternes and the whippets, and both 
these colors are reported as good 
sellers, especially in kid. 

* * * 

Gold kid is selling to a limited ex- 
tent, but not to such an extent as is 
silver. 


Among the many brown shades, 
the Stroller Tan and the Hamstead 
Brown, are selling in good volume. 

* * * 

Blue velvets are selling to manu- 
facturers of women’s novelty shoes. 
* * * 

Among the new satins is a novelty 
black pattern. Moire is also being 


made up by manufacturers. of 
women’s popular priced shoes. 
* * * 


With the members of the alligator 
family appearing in shoe leather to 
such a large extent in the past, and 
again this season, in shades of 
brown, it is interesting to note that 
other sisters and brothers of this 
reptile “tribe” have been tanned in 
shades of dark blue and dark green, 
and that shoes of these colors are 
already appearing in some of the 
fashionable shops. 

* * * 

Bronze kid has been bought by 
makers of women’s fine footwear as 
one of their leaders in fashiona)le 
numbers for fall and winter. With 
brown as one of the shades of stvle 
in women’s costumes for the seasons 
just ahead, shoes of bronze should 
strike a high and harmonious note 
in the apparel vogue. In this © n- 
nection, Curt Wolfelt of New York 
suggests that retail shoe merch: nts 
tell their customers that the orig nal 
brilliant lustre of a _ high-grade 
bronze shoe may be best prese: ved 
by first using a damp cloth, and 
then by a brisk rubbing with a dry 
cloth. 
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—and this is why you 
should sell them— 





HIGH GRADE LEATHER 
 |BACKSTAY, SIDESTAY, 








HEELSTAY AND BLUE LINING. 


DAVIES ARCH 











| SUPPORT SHOES | 













FELT 
PADDED 
TONGUES. 































FIRST QUALITY 
HALF 
RUBBER HEEL. 














EXTRA HEAVYWEIGHT 
CORRUGATED STEEL 
ARCH SUPPORT 
SHANK. 


+« 
++ 
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FULL GRAIN LEATHER 
INNERSOLE 


~ [9 IRON OAK OUTSOLE] 


@ PROFITABLE 




















ETAILERS who have had the 

privilege of buying 
DAVIES’ ARCH SUPPORT SHOES 
have sold thousands of pairs to their 
well pleased customers. 
Those customers were seeking—as 
many of yours now are—a shoe of 
solid comfort which would gently, 
but surely, correct arch troubles. 
The initial try-on of Davies’ Arch 
Support Shoes—which pillow the cus- 
tomer’s foot with a _ cleverly con- 
cealed arch support, and distributes 
the weight evenly over the whole 
foot, in soft, silky, genuine kangaroo 
—captivates the customer, assures 
the sale, and makes a friend. 
The six features illustrated around 
the shoe do not tell the whole story. 
The outstanding points are Davies’ 
foot-mileage, and the trim, smart 
appearance possessed by all Davies 
shoes. ; 
Developed in black and tan genuine 
Australian Kangaroo. Also in smart 
blucher oxford styles. 

A—B—C—D and E WIDTHS 











SIX DOLLAR 


CARRIED IN STOCK 








SELLERS 


DISTRIBUTORS 


State of Maine 
Simmons-Bramhall Corporation 
Bangor, Maine 
Northern New York and Vermont 
E. G. Moore Company, Inc. 
Plattsburgh, N. Y. 





RACINE, WISCONSIN 


DISTRIBUTORS 


State of Ok'ahoma 
Hutchison Wholesale Shoe Co 
Fort Smith, Arkansas 
South Eastern Indiana 
C. A. Stanton’s Sons 
Madison, Indiana 
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if saeangueaieoony young fel- 
lows gather for sport or 
for dress occasion you'll find a 
favoritism for the Marion Col- 
legiate Styles that make these 
shoes worth while from a mer- 
chant’s profit standpoint. 








Style No. 44 


In stock, A to D widths, Walnut Tan Calf, $ 88 
Brute last, full double sole with Black fibre 


water proof doubler, leather “heel. Stvle 
No. 144 same as No. 44 in Black Calf. 


MARION SHOE COMPANY 


MARION, INDIANA 


MV. 
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— Collegiate Styles 
come from the hands of 
men’s style designers who build 
for sales as well as attractiveness 
and Marion quality is the same 
high standard throughout. 
Send for our catalog. 
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Style No. 143 


In stock, A to D widthe Gallu n’s_ Blacl 
small print Scotch Grain witl “<9 k ¢ “alf 
trimmings Brute hast, he lf & ub sole, 


leather heel. Style No. 43 same as "No 
143 in Tan Calf with Tan Grain trimmings 


Y }|MARION SHOE COMPANY 


MARION, INDIANA 
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Cari Hi Kriepenvorr Presivent Franx X. OBrien. Vice Presinvenr 
Wie]. Scuawe. Srcrerarny Ws. B. Scuawe, JREasurev 


rippendorfittmann Ce: 


Manufacturers of 


SYCAMORE STREET 
BETWEEN SIXTH AND SEVENTH 


€ hin cinnati 


To the Trade: 


No more outstanding tribute has ever been paid to this company during the 
sixty years of its business history, than the instant acceptance by the trade 


of the Arch-—0-—Pedic. 


For many dealers, it was enough to know that the Krippendorf-—Dittmann Company 
sponsors this arch support shoe. Orders followed in cver-—increasing 
numbers-—-—stock sales showed an almost unbelievable increase--more and more 
new dealers joined the Arch-—O-Pedic ranks. 


And yet, we expected such a response. It is but the natural result ofa 
policy that has won and kept friends for this company since 1870. 


To deal fairly with everybody we come into contact with--companies we buy fron, 
customers, our own employees-—-—to endeavor conscientiously to produce 
meritorious, salable shoes at a price that will make both profit and friends 
for the retailer——these are the cardinal principles upon which the goodwill 
of the Krippendorf-—Dittmann Company has been built. 


Goodwill is a valuable asset to any company. We cherish ours, and earnestly 
desire to increase it in the years to come. 


Dealers who take on the Arch—O-—Pedic line now will find it a most profitable 
and satisfactory one. We know their response to the policies of this company 
will be as enthusiastic as that of the hundreds of others with whom they will 
be joined. 

Yours very truly, 


ama need wal 


President 
THE KRIPPENDORF—DITTMANN COMPANY 
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A ?GOsY 
smart oxford tie, built over the Baltic Last, Com- : 
ition, with ARCH-O-PEDIC features, carrying DELRAY 
inch height heel. A smart, high riding wide one strap with cutouts 
5—In top MAGIC last, Combination, with ARCH-O-PEDIC 
lif $6.15 features 1% inch wood-covered heel, rubber top 
7—In BLACK KID, with leather heel, rubber f lift, AAAA to D ; 
top lift $6.15 B-113—In SANDALWOOD TAN CALF, with Tipsi 
. i strap to mate 2 
9—In STROLLER TAN KID, with wood-covered calf trim on strap to mateh ° 86.25 
el $6.50 


: _ INA 
CARVEL : - B-107—In a GORE PUMP, with Buckle, Back Kid 
A really fitting four eyelet tie, BALTIC last, Com- built over Magie Last, Combination, with 
bination, with ARCH-O-PEDIC features, 1% inch ARCH-O-PEDIC features carrying 1% inch 
solid leather heel with rubber top lift, AAAA to D. leather heel with rubber top ift “AA AA 
B-109—In SANDALWOOD TAN CALF, with Tips! to D widths ... 86.15 Net 
calf inlaid collar and tongue to match .86.15 In a GORE PUMP with Buckle. Patent 
i—In PATENT LEATHER, with Black Petti- Leather, built over Magic last, Combination, 
point Calf inlaid collar and tongue. ..86.15 with = ARCH-O-PEDI¢ features, carrying 
1% inch leather heel with rubber top lift. 


AAAA to D widths - 86.15 Net 


THE KRIPPENDORF~DITTMANN CO. 











BOOT AND SHOE RECORDER 





September 3, 1927 
















No. 509 


ee 


LLECEEEEE 


j { .\, 
ee ee tl 





Ready for Your 
Fall Business 


permitting a snug fit at heel and ank! without 
wear on hose and irritation of the foot 










“The Big Boy” 


Style 509—Full color, 115 grain 
Willow Calf, Heavy single sole, 
Full flange heel, Screw slug, har. 
ness stitched throughout, Eyelets 
to match, Big Boy Last, Fine oak 
soles, Sox-saver quarter lining 
Widths A to D. Price $3.35. 

Style 510—Same style Pfister and 
Vogel black calf, Black stitched 
and fitted throughout. Price 
$3.35. 
























“The Plebe’”’ 


Style 110—A young men’s Col- 
legiate type Oxford, Pfister and 
Vogel black calf, Exeter grain 
trim on Tip, Saddle and foxing, 
Heavy tap sole, Full flange heel, 
Hippo Last, Fine oak soles, Sox- 
saver quarter lining. Widths A to 
D. Price $3.85. 












Style 109—Same style:in tan calf, 
Exeter grain trim. Price $3.85 









“The Legionnaire’”’ 





Style 501—Pfister and Vogel tan 
calf Oxford, a beautiful Fall shade 
of tan, Legionnaire Last—a new 
idea in French Lasts, Easy fitting, 
Fine oak soles, Tailored stitching 







a 












































througl:out, Blind eyelets, Good- al 4 
year Rubber Heels, Sox-saver quar- F S 
ter lining. Widths A ‘co D typical | 
Price $3.35. dination 
Fine O. 
Style 502—Same style in Pfister tord ri\ 
and Vogel black calf. Price $3.35 designed 
bines co 
Goodyea 
Sox-save 
— . oD. | 
The SOX-SAVER Heel Lining is the ¢ 
improvement since the advent of rubber heels; ie “ 
Mecca C 
Tan as ; 
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our Order these Approved Styles 
nes for Immediate Delivery 


> A tee 
“The Stadium” 
115 grain 4 
igle sole, ; Style 107—Pfister and Vogel 
slug, har 3 Mecca color calf, a beautiful Fall 
el shade of tan, Outside tap sole, 
» Eyelets B | Full flange heel, Screw slug, Ob- 
Fine oak oy long brass eyelet, Hippo Last, Fine 
lining. $ oak soles, Sox-saver quarter lining. 
$3.35, Widths A to D. Price $3.85 
ister and Style 108—Pfister and Vogel black 
stitched calf as above. Black oblong eye- 
Piies lets, Black stitching on _ sole 
Price $3.85. 
 ¢ Men’s Styles—Popular Pri Immedi 
_ oung en s ty co opu ar rices — lmmediate 
n’s Col- 


ter and Delivery—a combination that will put new life into 


r grain 


hee your Men’s Shoe Department—It will give you a 


es, Sox- 


hs A greatly increased turnover—which will result in a real 
anal Profit for you— 


53.85. 


MORRIS BROS. SHOE CO. 


MANUFACTURERS 


MEN’S WELT SHOES 
Quincy, Ill. 






] 


gel tan 
| shade ; 
1 new / 
stting ee 
hneting, The Stroller” , 
itching y 
Good- Style 406—Pfister and f 
¢ 
- quar- Vogel Black Lustrous F 
as calf, Stroller Last, a / 
o typical brogue last, Com- Pin 
to yout 


bination measurements, 

Fine Oak soles. Craw- 
Pfister ford riveted shank, a_ scientifically 
$3.35 designed arch support shoe that com- 

bines comtort and fine appearance, 

Goodyear Wingfoot Rubber Heel, 

Sox-saver quarter lining. Widths A 
greatest t0D. Price $3.85. 


r heels: Style 405—Pfister and Vogel Tan 
shout Mecca Calt, a beautiful Fall shade of 
withOU"MTan as above. Price $3.85. ° 


¢ , 
¢ Quincy 
° J 
¢ Send 
book. 


e alesman 


Shoes 


lette 


, TI. 


rhead 


¢ 
#¢ MORRIS BROS 
e SHOE CO. 


dealer's 
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oo, 1. ne 


BUILT RIGHT—PRICED RIG! 


leat 1e1 
marke 
In fact 
for tho 
ably p 
do mi« 
your b 
608R—Ladies’ n Stroller Calf +7 ¢ 
SPR act ie inact They are skillfully con. 4 te 

$4.00 structed with genuine 

Patent Grae tlameds. foes eee Ss ; grain leather counters. 

highest grade upper 


Billiken shoes have always been wonderfy 
shoes but in the new Billikens we have de. 
veloped a line of footwear for the new genera. 
tion which is in a class by itself. In fact, these 
shoes are the culmination of the accumulated 
experience of the best shoemakers of the age. 


G21R—Ladies'’ Billiken Patent Leather, 
Chirp One- her 94 ( ioodyear welt, 10-8 covered 
heel, AA, 414-8; A, 4- B, 3%-8; C, 2-8. 


£3.85 


607R—Ladies’ Billiken Black Boarded Calf 
Five-Eyelet Nadine Tie, patent grain trimmed, 
Goodyear welt, 12-8 leather heel, rubber tap, 
Collegiate Last, A, 3%-8; B and C, 24-8. 
83.85 


GOGR—Same style and sizes in Tan Calf, tan 
Casino calf trimmed.................... 83.85 


605R—Same style and sizes in Patent Leather, 
black Casino calf trimmed.............. 83.85 


0749R—Misses’ Billiken Black 
Leather, Aristocrat Fancy Oxford, pa 
underlay, oak sole, Goodyear welt, | 
heel, Trudger Last, B, C and D, 12-2 


0749R—Child’s same, C and PD, 8'.-1 
612R—Ladies’ Billikem Tan Varsity Grain 82.60 0774R— Mi 
Five-Eyelet Tomora Tie, tip, Goodyear welt, Q : : Four-Eyelet 
8-8 leather | heel, rubber tap, Portland Last, O750R—Same style, sizes and in Black Koarde sole, Goodye 
B amd C, BOGBo cnc ccvccccccvccsccccccs ole 3.30 Calf, patent grain trimmed B, C and D 


613R—Same style and sizes in Black Varsity O793R—Same style, sizes and in I call 0772R — Mi 
Grain $3.35 brown twinkle trimmed casino calf t 


In stock—ready for immediate delivery 


610R—Ladies’ Billiken Tan Calf Three-Eye- 
let Charette Tie, tan baby alligator trimmed, ( oa x 


Goodyear welt, tan calf covered 12-8 box heel, 
AA, 5-744; A, 3%-8; B and C, 2%-8....84.00 


611R—Same style and sizes in Patent t Leather. These Shoes Also Stocked by CRADDOCK.-TERRY Cvw., OF 


Patent grain trimmed 

















——7 
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‘Captivating Young America 
With its Dominant Style Appeal 


€ 
2 


RIGHT—STYLED RIGHT 


leat1ers and the best oak and most popular trade 
marked flexible retanned soles. 

In fact, Billiken shoes are built up to a standard 
for those who want the best and they are reason- 
ably priced. They will 

do more to. stimulate 

your business than any 

other one thing you can 

put into your store. 


O736R—Youths’ Billiken Coffee, Sport Elk 
Blucher, genuine Spartan sole, Goolyear welt 
rubber heel, Billykid Last, © and D 12-2 

3. 10 
O73G6R— Little Gents’ same, D, 814-114, 

82.75 
O737R—Same style, sizes and prices, in Black 
Boarded Calf 


0714R—Child's Billiken Tan Coffee Sport 
Elk, Dressy Blucher, genuine Spartan sole 
Goodyear welt, spring heel, Trudger Last. B, 
C and D, 8%-11%....... . 82.60 
0714R—Child'’s same, B and D, 5-8 82.25 
0O70OR—Same style, sizes and prices, in Patent 
Leather. 

O751R—Same style, sizes and prices, in Camel 
elk. 


4333R - ws’ Billiken Tan Calf Bluchet 
Oxford, Goodyear = rubber heel, King Pin 
Last, C ont D, 2%-5% S3.35 
43833R—Youths’ same, D, 12%-2 3.00 
{B33R—Little Gents’ same, D, 9-12 82.75 
4332R—Same style, sizes and prices, in Gun 
Metal 


2533R—Child’s Billiken Patent Leather. 
Martha Blucher, Veri-flex damp proof 
amelie spring heel, Junior Last, C an 

8 


0774R—Misses’ Billiken Tan Calf Nadine 2°3%R—Child’s same, D, 5-8..........82.00 
ng Eye ~s Tie, eg easino calf trimmed, oak 2533R—Infants’ same, D, 2-5.... . 81.60 
sole, Goodyear welt, rubber heel, Trudger Last, >» 8 , iz ' 

BC ee D, 122 . 82.96 a style, sizes and prices, in 


0772R—Misses’ same in Patent Lenther, tan 2523R—Same style and sizes in Tan Calf. and 
casino calf trimmed, B, C and D, 12 -82.90 Oak Sole, 8%-11%4, $2.40 and 5-8......82.00 








Prices subject to change without notice 











— Boys’ 9g wy Tan Call Ral., 


meee CO., St. Lowis Bil Ss 


1318R Little Gents’ same, D, %-12 a2. 78 
OREGON, Portland, Oregon, at Same Prices Plus Freight ai eas: 12i; to sg nin 1 gaint 
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Why They 4 ae * Are Better 


Hidden and Visible Features 























)_ Metatarsal Arch in sole at ball of foot. 





Style 4231 
. Patent Leather Blucher a 
- 
a Cupped and pear shaped heel seat allow: IN STOCK 
ing heel of foot to rest as it should with A $1 
° ° to 
room for heel to spread and insuring per- 81, to 12 C, D 


fect fit at top. 


4, 100% Goodyear Welt insuring no last- 
ing tacks or nailed heel seat to irritate 
the foot. 


. Solid leather counter moulded to our own 


lasts insuring correct fit in each size. » “ALLENITE” toe and heel which adds 


10% to 15% to wear where shoes re- 


> Set at Sr tg tin ceive hardest wear from children. 


siliency and saving jar to body as foot 





hits the ground. Non-acid tanned sole leather, insuring 
2 —— against acid poison being absorbed in 
(> Fleeced inner-lining in vamp and quarter, system through the feet 
insuring KALI-STEN-IKS holding 
their shape. [ ® Balatic gum used instead of cement which Se 
Y Flexible shank and forepert insuring cor- contains no acid and insures against por 


rect action to develop the muscles of he — absorbed in system through . 


children’s feet. 


~, Unbleached super-strength twill lining, 
insuring longer wear. 


® Full grain English Natural Calf quarter 
lining, lace stay and top band, insures long 
wear and no dyes to discolor light colored 


) Cordovan soles—a horse hide containing stockings. ~~ 
cordovan sheet, insuring less trouble from ; 
damp feet " 4 Flexible box toes to insure comfort to a 


children’s growing feet. 
Style 5144 er ng 
Hazelwood Calf 
School Oxford 






: LX. 
IN STOCK WG 















54%, to 8 C, D 
814 to 12 C, D é 
12% to 3 B, C, D Se 


Gilbert Shoe Co. 1 


[Oh > Sor. 4e 10 e) > 0) ee | 
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“Rueping leathers all have a close, tight 
break, mellow feel and deep, even color that 
are distinctively Rueping’s. Among the most 
engaging footwear styles for Fall are found 


many whose dressy appearance and service- 
ability are enhanced by these leathers.” 





RUEPING’S 
WINNEBAGO CALF 


In this popular boarded calf the most 
favored shades are No. 114 Spa Tan, No. 
123 Windsor Tan, No. 127 Pecan, No. 151 
Harvard and No. 192 Darby. 





RUEPING’S 
MOHAWK CALF 


The smoothest black calf and the blackest 


.™ 
ee 


smooth calf. 


— 





RUEPING’S 
RUECO CALF 


A straight aniline dyed boarded calf. Cut 
principally in browns, Nos. 3, 4 and 6. 


—- 














RUEPING’S 

WINTER GRAIN CALF 

A heavier weight boarded calf with pro- 
nounced grain. Black and No. 1, a deep 


tan. 


You are welcome to any 
samples you may request. 


FRED RUEPING LEATHER CO. 


FOND DU LAC, WISCONSIN 
Branches: Boston Chicago San Francisco Cincinnati 
Milwaukee Montreal St. Louis New York Rochester 
Northampton, England Paris, France Frankfurt, Germany 





Have you _ received 
your copy of Foot- 
Light? If not, it will 
be mailed on request. 


BOOT AND SHOE RECORDER 


September 3, 1927 Se} 


fas Fall Sryleo 


IN STOCK NOW~ 


Several of these styles are being shown at 
Cincinnati Fall Fashion Show 


STRAPS 
PUMPS 
TIES 


KID 
CALF 


4795—Patent Chrome Gore Pump, large patent buckle with cut- 
steel edges, combination last, 20/8 Full Spike Heel, 
A to C ee 


4794—-SAME, 14/8 Cuban covered heel, A to C 


4848—Patent Chrome T-Strap, Cut-outs on vamp and center strap 
with Gun Metal Patent Inlay, 14/8 Cuban covered Heel, 
A «eG 


4225—Patent Chrome One Strap, cut-outs on apron, 20/8 full 
spike heel, B to C 


4224—-SAME, 14/8 Cuban covered heel, B to C 


4757—Patent Chrome Sis-Eyelet Tie, Skeleton stay, 20/8 full spike 
heel, A to C 


4758—SAME, Cuban covered heel, A to C 


4474—Patent Chrome 3-eyelet Oxford, Cuban leather and rubber 
heel, Alligator tongue, cut-outs on stay, creased toe, A to C 


4434—-Same, Gun Metal, A to C 
4424—-SAME, Tan Calf, A to C 


4064—Patent Chrome Ankelette Tie, cut-outs on quarter, Cuban 
covered heel, A to C 


4124—Patent Chrome Pump, Cuban covered Heel, B to C 
3384—-SAME, Patent Strap, Cuban covered heel, B to C 


4836—Patent Chrome Pump, Chain cut-outs on collar and vamp 
with Gun Metal Patent underlay, 14/8 Cuban covered heel. 
A to C 


4835—SAME, 18/8 Spike Heel, A to C 


4766—Black Satin Gore Pump, necktie bow with cut-steel edges, 
Cuban covered heel, A to C 


4765—SAME, 20/8 Full Spike Heel, A to C 
4756—SAME, Patent Chrome, Cuban Leather Heel, A to C 
4755—SAME, 20/8 Full Spike Heel, A to C 


PATENT 


$4.00 


4.00 


3.85 


3.35 
3.35 


3.35 
3.35 


3.50 
3.50 
3.50 


3.85 
2.85 
2.85 


3.85 
3.85 


3.35 
3.35 
3.35 
3.35 


DR. RAY’S IMPROVED ARCH SUPPORT SHOES 


3517—Patent Chrome 3-Button Skeleton Strap, Cuban leather and_ 
rubber heel, AA to D to 9 


3465—SAME, Black Kid, AA to Dto 9... 


3665—Black Kid Tie, Skeleton Stay, Perforation Trim, Cuban 
leather and rubber heel, AA to D to 9 


3655—SAME, Patent Chrome, AA to D to 9.. 


The CHARLES MEIS SHOE COMPANY 
CINCINNATI 


RS S Ay 


FACTORY 
LEBANON 


4.15 
4.15 


4.15 
4.15 





SS) 


ERMAN SATS CSA A eh AAA RAN 


= 
ane 


1878 to 1927—nearly 
half a century of shoe | 
service. 


\ 


DESAI CSR 





ai 
Cdies 
\ 
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More miles of service because 
Carter shoes are made to hold 
their shape. 


In Stock 

B, C and D 

6 to ll , 
Oo sores 


Terms: 4% 20 days 
Net 30 days 


Hyttw 


Wy, 


ty 
Mi 
\ 
Wy, Bobby Jones 


S-910—Black Calf 
Lace foxed 


Oxford. 


S-900—In Schmidt's 
Parkway 
Tan. 


Wy 
My SS 
“Wnmenansnssassesnsnseem 





NUS tp 
om, , a ta 
Uy 


a 


The Carter Company is the world’s 
largest user of imported Kangaroo 
leather for men’s fine dress shoes. 


Did you get our new stock book? 
A post card will bring it. 


J. W. Carter Company 


Three Big Factories 
Nashville Tennessee 
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F. or Outdoor Men and Women 


True Moccasins are not only the 
most comfortable sport footwear it 
1s possible to build, but they are 
everywhere accepted by the general 
public as the kind of merchandise 
they want to buy. Then again be- 
cause they are Bass Moccasins their 
quality is unquestioned and they 
are built with a certain style ap- 
peal that is quite the thing in sport 
footwear, 


Wide awake merchants should take 
advantage of the great moccasin ap- 
peal by stocking this type of foot- 
wear for the benefit of their trade. 


Bass salesmen are now on their ter- 
ritories. There's a style for every 
member of the family, for every 
outdoor occasion, and we carry 
more than sixty styles in stock. 


> 





Dealers wishing to obtain the 
valuable BASS franchise ‘should 


write at once tom 














Liberty 

Good Housekeeping 
Hunting and Fishing 
Outdoor America 
Field and Stream 


Outdoor Life and 


Recreation 


Hunter, Trader and 
Trapper 


The Open Road 
Every Girls’ 

The American Girl 
The Women’s Press 








G.H. BASS & CO. *s* WILTON, ME. 
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ICCASINS 


HAND SEWED 
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wear Work Shoes 
Every Day / 


There are 1,090,223 miners who 
wear work shoes day and night, 
and every miner buys several 
pairs per year at least. Are you 
getting that business? LION 
BRAND SHOES will help you. 


10,953,158 Farmers Wear 
Work Shoes 


1,878,725 Building 
Workers Wear Work 
Shoes 


1,090,223 Miners Wear 
Work Shoes 


NORTHWESTERN 
DEPARTMENT 
CRADDOCK 
TERRY 
COMPANY 


IMMEDIATE IN STOCK SERVICE FROM 


Harsh & Chapline Shoe Company, Milwaukee, Wis. | Craddock-Terry Com 
Craddock-Terry Company . . Lynchburg, Virginia. McIntosh Cooney ed 
Craddock-Terry Company . . Baltimore, Mary Zion’s Co-op. Merc. Inst. 
- a under private trade names by: 
icElroy Sloan Shoe Company . St. Louis, Missouri 
George D. Witt Shoe Company . Lynchburg, Virginia 


Number 964—Our 
Top Grade Tan 
Retan Blucher 
made from 
HARDY .- HIDE. 
IN STOCK B, C, 
D and E 


$3.75 


MAKERS, OF 
THE FAMOUS 
LION BRAND 
EVERY DAY 





September 3, 1927 BOOT AND SHOE RECORDER 


ACKS 


for Smart 


Footwear 
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“Meet the requirements 
at the prevailing mode 








a 


Gs sso 


THE OFTO LEATHER CO. EE 





The New 
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Super-Quality Line 


ae iS Rubber Heels Is Here! 


Men’s Super-Quality I.T.S. Heel. 
Only 6 Sizes to carry. 


Women’s Cuban I.T.S. Super-Quality 
Heel. Only 7 Sizes needed. 


Very Thin Super-Quality I.T.S. 
French Heel. Only 7 Sizes Needed. 


Fewer Sizes—Faster Turnover 
Smaller Investment—and 
Guaranteed Satisfaction 


Now you or your shoemaker can carry a com- 
plete stock of rubber heels in ai// sizes and 
colors with one-third the investment required to 
stock any other line. 


With the New Super-Quality I.T.S. in new and up- 
to-the-minute outlines, tough, long-wearing, more 
resilient rubber, all that is needed is 6 Men’s sizes, 
7 Cuban sizes, and 7 of the new and very thin French 
sizes for the fashionable and popular women’s spike 
heels. The famous, patented I.T.S. concave-convex 
shape enables any shoemaker to turn out a better 
and more finished job. Every New I.T.S. Super- 
Quality Heel grips the lift all around in an always- 
tight joint. No cement is needed. With stocks so 
greatly reduced, slow moving sizes are a thing of 
the past. You or your repair shop connection are 
assured faster turnover and greater profit on the 
amount invested. 


A 2 for 1 Guarantee 


Every New Super-Quality I.T.S. Heel is guaranteed to 
give complete satisfaction. For any one that does not, 
we'll replace it to you or your shoemaker two for one. 


Have Your Shoemaker Insist on the New 
Super-Quality I1.T.S. Heels 


The I.T.S. Company — Elyria, Ohio 


CAmerica’s Best Fitting 


UBBER HEELS 





Se 
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4 4“, Start the Season 


stGary With the practical 
yy, ” Shoe for the man whose 


arches need 
By ene! A 














> 
gp, 
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coP eGARCH | 


DIFFERENTLY BUILT, _ 


NF iH mm y | y 


> 
oD 











Don’t classify COPEG-ARCH 
as “just another arch support 
shoe.” This shoe is differently 
built—for a very good reason. 


A specially constructed shank 
piece of skived leather reinforced 
with spring steel provides a type 
of support not feasible with ordi- 
nary construction. 


“ . This shank necessitates pegging, 
Ne. 14 Sa which in turn necessitates double 


I TOCK 

— _s lasting. One advantage of the 

ack Kid Copeg-Arch Blucher— 
Cope Last—USMC ply rubber heel double lasting 1 is a truly snug fit- 
—medium weight sole. i d” h 
AAAA/AA 8 to ot, AAAEA 8 to ung a Fe ore to the exact 
12, AA/B 7 to 12, A/C 6% to 12, 
B/D 6 to 12, $6:65. ines OF the Jast. 


The COPELAND & RYDER CO. 


Jefferson, Wisconsin 
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“DORIS” 
Patent Leather 
Style 700, 8-11 
B, OC, D—$2.85 
Style 800, 11%-2 

A, B, ©, D—$3.45 

IN STOCK 


INFORMING 


No well informed merchant lacks in- 
formation as to the merits of Canti- 
lever so far as men’s and women’s 
shoes are concerned. 


But many do not know of Cantilever 
Shoes for Children. They are made 
in our factory in Harrisburg, Penna., 
which plant is devoted to them alone, 
and they have all of the features, the 
style, and the character found in 
men’s and women’s Cantilevers. 


They are carried in stock in a wide 
range of styles and they are emphati- 


cally 
Quality Shoes for Quality Merchants 


New Accounts Are Solicited 


CANTILEVER CORPORATION 
410 Willoughby Ave., Brooklyn, N. Y. 


antilever 


hoe. 
Jor Children 








GOLO has the imported 


mules you'll surely need 


Here are but three basic ideas from 
the wide collection of French mules 
imported, and carried in-stock, by 
Golo. 

Beautifully hand-turned mules and 
D’Orsays in rich brocades and fine 
French kid leathers. 


* pen 


Fine, hand-turned French Kid Mule, in American Beauty, 
Copen and Jade. A real gem in footwear from our 
Parisian factory. 











Same as above in D’Orsay pattern. 


An exceptional Paris offering. Exquisite brocade as only 
the French can make it, in American Beauty, Old Rose, 
Copen and Jade, with a fluffy ostrich pom-pom of cor- 
responding color. Another gorgeous French brocade is 
offered in a gold and bright color combination with an 
unusual multi-colored ostrich pom-pom. 


Priced Lower Than Is Usual for Such Grades 


GOLO SLIPPER CO. 


129 Duane St., New York 


Chicago Branch Office: 1634 Republic Bldg. 
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A New Accessory 


Shor: skirts and sheer hosiery have created a to be warm without sacrifice to smartness of 


market for a new footwear accessory—the appearance. 

Spattee. —_— 
The young girls will take to the Spattee imme- - emer occd weg r Re as 
diately. It’s new—stylish! Girls are tired of 

clumsy, floppy goloshes. Watch this style Don’t be caught napping. Order a sample 
spread. assortment—or better, have one of our repre- 


The Spattee is comfortable, too—permits a girl 


S. RAUH & CO. 


310-18 SIXTH AVE. 
TN Ie8 : 
ACTVIVQW UCL. 


/ 


sentatives call. 


NEW YORK 


SPATTEES 
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MI 


York City. 


Import Dept: 


Tel. Longacre 1820 


PLAIN TOE CUT OUT 
BLUCHER OXFORD 


Patent Colt 
4613—8% to 11 
Po ee 2.20 
6613—(Broad toe) 2% to 54%. 2.50 
7613—(Medium toe) 3 to 6% 2.50 


Gun Metal 
4614—8¥4 to 11 
5614—11'% to 2 
6614—(Broad toe) 21% to 5%. 
7614—(Medium toe) 3 to 6% 2.50 


Tan Kip 
4615—8'%% to 11 
5615—11%% to 2 a 
6615—(Broad toe) 2% to 5% 2.50 
7615—(Medium toe) 3 to 6% 2.50 


“8%] BALLY, INC. [=== 





BALLY-HOSKINS, Inc. 


Change their name to 


BALLY, Inc. 


In the future the American subsidiary. of C. F. Bally, Ltd., of 
Switzerland will be known as BALLY, INC. 


Their FACTORY, making women’s high grade turn shoes, will 
remain in its present location—William and South Jane Streets, 
Long Island City, N. Y. But the IMPORT DEPARTMENT for 
the sales of the Bally factory in Switzerland has moved its offices 
to the New Salmon Tower Building, 11 West 42nd Street, New 


Factory: 


Tel. Stilwell 6800 


THESE 3Ws LENOX 
NOW IN STOCK 


“Lenox Welt Plain Blucher”’ 


2109—Child’s Patent, 2 to 5. .$1.40 
3109—Child’s Patent, 4 to 8.. 
4109—Child’s Patent, 842 to 11 1.95 
5109—DMisses’ Patent, /1¥2 to 2 2.30 
2108—Child’s Tan Calf, 2 to 5. 1.40 
3108—Child’s Tan Calf, 4 to 8 1.65 


“Arch Support” —— Tan Calf, 8% to 
1.95 


Sizes 4 to 8—EE 
1023—Women’s Black Kid... 
1024—Women’s All Patent... 
1017—Women’s Black Kid Lace 

Oxford 
Arch support with long counter and 
steel shank pieces. 


Weimer Wright & Watkin Co. 


39 S. SECOND ST. PHILADELPHIA, PA. 


FACTORY: ANNVILLE, PA. 
‘Samples Sent at Our Expense 


$2.65 
2.70 


liao Tan Calf, 11% 
2.30 


3138—Child’s Gun Metal, 5 to 8 1.65 
4138—Misses’ Gun Metal, 812 
11 
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New Additions 


to our line of 


Wrought Iron 
Display Fixtures 


A circular just issued shows 
a number of new designs in 
truly distinctive wrought 
iron fixtures. It also illus- 
trates various groups and 
setups arranged by prom- 
inent display men. 

If you have the Crystal Fix- 
ture catalog, write for this 
supplement. If you haven’t 
the catalog, write for both. 


No. 3252 


Crusta 
Fixture 


U JACKSON 


mpen 


located in 





No. 3251 





No. 3253 


Our Display Experts 


are at your Service. 


to aid in selecting the 
proper fixtures, with 
special reference to 


your individual prob- 
lems and requirements. 





53 WEST 


BLV D. 


CHICAGO 
ILLINOIS 





the Loop. F 








Read this, 


AMBITIOUS MAN 
—it may be your own story 


HE was working in a general store. His wife taught 
music to help out. He wanted to open a little store 
of his own. That was the most he hoped for—then. 

But the years passed. He was still a “‘clerk.’” He was 
a worker, he lived frugally, but, like so many salaried 
men in small businesses, he was beating his ambition 
against a stone wall. 

One evening he and his wife had a long talk. He de- 
cided to make a change. He went into a J. C. Penney 
Company store as a retail salesman. No stone wall there. 
He found a road—hard but straight—to independence. 

He is now manager of one of our Western stores. His 
salary—a good one—is the smaller part of his income. 
He shares in the profits of his own store and of a// the 
885 J. C. Penney Company stores. He is a co-partner in 
the largest and fastest growing department store organ- 
ization in the world. Its sales last year were $115,682,- 
737; its estimated sales this year (and we sell for cash 
only) are $150,000,000.. 


And he is stilla young man 


Exceptional case? No. Hundreds of men have done as 
well. Can you? That’s up to you. If you're the man who 
relies on promises instead of effort we don’t want you. 
The only thing we promise is a good starting salary and 
a clear-cut opportunity for the man we do want. 

If you are between 25 and 35 years of age, experienced 
in selling men’s clothing, drygoods, or shoes, have a 
high school education or its equivalent, and want to 
know more about the J. C. Penney Company and its 

lan, you are invited to write today for our new book- 
et, “Your Next Ten Years.”’ 





Address personally Wm. M. Bushnell at our 
New York office or E. M. DeMoss at our 
St. Louis office — whichever is nearer you. 


J. C. PENNEY CO. 


1010 Pine St., St. Louis, Mo. 
Room 1049B 


330 W. 34th St., New York City 
Room 1502B 









BOOT AND SHOE RECORDER September 3, 1927 


afialh foe Meallh/ 





his is the slogan of our special 1927-1928 advertising cam- 
paign. Every merchant who has tried out our new idea of 
merchandising Foot Comfort and Health through our Walk 
For Health plan is enthusiastic about it. It sells footwear, 
hosiery, foot comfort appliances and remedies and advertises 
the shoe store in a most novel, sound and effective way. 


Walk! Physicians say that for health 
and efficiency one must walk at least 
five miles a day. Walk and you have 
the most potent prescription ever 
written to make weak bodies strong 
and correct a host of ailments that 
afflict the human race. You can liter- 
ally walk into health; walk into a 
beautiful symmetry of figure, and walk 
into a degree of efficiency for work 
and play that will make you a wholly 
new and different person. How far 








Dr. Scholl’s Walk-Meter 


do you walk? Check the steps you 
take to be sure you are covering the 
prescribed five miles a day regularly. 
To do so you need Dr. Scholl’s Walk- 
Meter. It registers every step you take, 


Dr. Scholl’s Walk-Meter registers 
every step, tells you accurately the 
number of miles you walk. Works 
like a speedometer on an automo- 
bile. Looks like a watch. Worn 
like a watch. Every shoe man 
should have one. 


Price $2.50 











every mile you cover. 
These are a few of the high lights of this strikingly unusual, 
productive sales promotion plan. Let our representative ex- 
plain it to you fully, give you its many interesting details, tell 
you how you can secure it without cost and put it into effect 
in your store. 





THE SCHOLL MEG. Co., Inc. 
Largest Makers of Foot Appliances in the World 
213 W. Schiller Street, Chicago 


112 Adelaide Street, E. 
Toronto 


Granville Square 


62 W. 14th Street 
London 


New York City 








LARGEST ADVERTISERS IN THE WORLD TO THE SHOE TRADE 


COPYRIGHT 1927, BY THE SCHOLL MFG. CO., INC, 
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Who’s Who on the Road 


“The Successful Salesman Has Ideas, Ideals, Energy, 
Initiative, Aggressiveness, Personality, System.” 


RTHUR G. LA BONTE will repre- 

sent the Lape & Adler Co. in New 
England and northeastern New York 
State. Mr. La Bonte was associated 
with W. T. Dickerson, managing direc- 
or of this concern, when both were con- 
nected with the P. Sullivan Co. Mr. 
Dickerson states that the executives of 
the Lape & Adler Co. consider them- 
selves quite fortunate in securing the 
very able services of Mr. La Bonte as 
their representative in the above-men- 
tioned territory. 


AMES P. SMITH 

has disposed of 

his interest in the 

Conrad shoe and 

is now a member 

of the Peck Shoe 

Co. He will act as 

sales manager and 

will be in complete 

charge of styling 

this line. Mr. 

Smith has had con- 

siderable experi- 

ence as a shoe mer- 

janes F. Salt chandiser. The well 
known “Sta-Smooth Innersole” shoes, 
combined with Dr. Case shoes, will offer 
him an opportunity to do some highly 
constructive work for this concern. He 
will regularly visit the larger cities of 
the country and will make his fall trip 
as soon as the new Peck line is ready. 


W-. A. HODGES, sales manager 
for Edwin Clapp Son, Inc., 
East Weymouth, Mass., recently re- 
turned to business from a vacation of 
several weeks. Mr. Hodges owns a sum- 
mer home on the summit of Mt. Unca- 
noonuc in the White Mountains, where 
he spends week ends and his annual 
vacation. 


J ROSCOE 

* SELLS, Kansas 

City, secretary of 

the Central Asso- 

ciation of Traveling 

Shoe Salesmen,who 

for the past three 

years has repre- 

sented St. Louis 

concerns, has re- 

cently made a new 

connection to rep- 

mone ms a ona 

son-Crooker oe 

_— Co. in Missouri, 
Kansas and Nebraska. Mr. Sells’ head- 
quarters are at 538 Ridge Building. 
Roscoe, as Mr. Sells is known to the 
trade, was shoe buyer for a good many 
years for one of the big department 
stores of Kansas, the Geo. B. Peck Dry 
Goods Co., but decided that he could 
make greater progress on the road. He 
understands the merchandising of shoes 
thoroughly and is one of the good 


By HELEN M. HANEY 


“pickers” of shoes that are wanted by 
the public. He reports that everything 
points to a promising fall and winter 
business; that the new wheat crop is 
abnormally good; that the corn crop 
has the best prospects for years. He 
finds that merchants throughout his 
territory are displaying their lines well, 
and says that Kansas City has more 
distinctive shoe stores than can be 
found in the average city—that here is 
located a big block, the entire space of 
which, with the exception of two rooms, 
is filled with high grade shoe stores. 


EORGE GREGORY, §shoe-stylist 

and builder-shoe-traveler of New 
York, is now on a vacation fishing 
party in Ontario Lakes, which he 
reached by a day-ride on the Hudson 
River boat to Albany; then via auto 
to Toronto, by way of Buffalo; from 
Toronto to North Bay, Ont.; then on 
to Kirkland Lake; and from there by 
auto, on horseback, or on foot, still 
further north for about 70 miles. Mr. 
Gregory returns to “civilization” about 
the second week in September. 


J. CHINNICK of 5737 Adera 

e Street, Vancouver, B. C., now 
represents the Lape & Adler Co. in 
Canada. Mr. Chinnick has been con- 
nected with the Lape & Adler Co. since 
the middle of July and Managing Direc- 
tor W. T. Dickerson says has been 
sending “some very splendid orders 
from our neighbor on the north.” 


S. OBERFIELD, chairman of the 
e Philadelphia Shoe Travelers’ Mem- 
bership Committee, who represents F. 
M. Hoyt Shoe Co., was a visitor at the 
National office the past week. Mr. 
Oberfield was in this territory to pick 
out his samples, and is now covering 
his territory with his new fall and win- 
ter line. 


EORGE WILL, who represents 

Morris Bros’ Shoe Mfg. Co. of 
Quincy, IIll., in Chicago, has opened 
sales headquarters at Room 1107, 189 
West Madison Street. 


NDY LECHNER is back on the 

road among his friend-customers 
again after an illness of four months. 
Andy covers New York and New Eng: 
land for the Best-Ever Slipper Co. of 
Brooklyn. 


G. SCHMID, general manager of 

e the Excelsior Shoe Co., was a vis- 
itor in Boston during the past week. 
Mr. Schmid comes to this market every 
60 days to buy leather, and says that 
on the new run the shoes of his house 
will be advanced to the extent of 15 
to 25 cents the pair. Mr. Schmid re- 
ports that business is on the increase. 
The Excelsior Shoe Co. and the Joseph 
M. Herman Shoe Co. are the two offi- 
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cial makers of Boy Scout shoes. He 
stated that his sales force and the ter- 
ritories covered by these men are as 
follows: M. L. Clark of Brockton, 
Mass., New England representative; 
Dave Williams, Ohio; L. E. Bingell, 
Pittsburgh; Joe Schwartz and Joe 
Wassenburger, New York City, with 
office in the Bush Sales Building; F. L 
Johnson, Virginia and West Virginia; 
F. L. Brevard, Southern territory; D. 
L. Callaway, Southwestern territory; 
Evan Williams, the Pacific Coast terri- 
tory; Gordon Hadley, Cincinnati; E. H. 
Hinsley, Oklahoma; B. H. Reynolds, 
Nebraska; O. L. Treibel, Indiana, Ili- 
nois and Michigan. 


ORRIS MUS- 

KIN, one of 

the popular shoe 
salesmen trav- 

eling Oklahoma, 

represents the To- 

ber-Saifer Shoe 

Co. of St. Louis. 

Mr. Muskin has 

made an unusually 

good record for 

himself during the 

three years he has 

; ne spent with the To- 
Mushin ber-Saifer Shoe 
Co., and says that he is planning to roll 
up still greater records for his house. 


Morris 


ONALD G. BRIEN, who travels 

-Pennsylvania and West Virginia 
for the Commonwealth Shoe and 
Leather Co., was injured in a bad 
skidding accident last July near 
Meyersdale, Pa., while covering his 
territory. Mr. Brien’s Packard car 
tumbled over an embankment and he 
made an unsuccessful attempt to go 
through the windshield, resulting in a 
heavy cut around his eyes, nose and 
mouth. He is convalescing nicely and 
expects to be able to make his next sea- 
son’s trip, starting out this month. 


IMMIE GOR- 
MAN, who for 
many years has 
represented Rice & 
Hutchins, Inc., re- 
cently made ar- 
rangements to rep- 
resent the Canti- 
lever Corporation 
of Brooklyn, N. Y., 
and is now promot- 
ing the entire line 
of men’s, women’s 
and children’s Can- 
tilever shoes the 
country over. Mr. Gorman is some- 
what of a “free lance” in his new affili- 
ation and operates with no specified ter- 
ritory as yet, working much the same 
as he did in his former connection. 


Jimmie Gorman 
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TELL- U-HOW 


A Boot and Shoe Recorder Department 
in which will be found the solution of Gn 
merchandising problems submitted by 
merchants to O. K. Johnson, Associate 
Editor of Merchandising Practice 








Question:—An Illinois shoe mer- 
chant asks advice on advertising ? 


EVERAL questions are involved 
S in the advertising problem in 
which you are interested. The 
first of these is: How much money 
should be invested in advertising? 
The most general practice is to 
settle upon a certain percentage of 
store sales for the previous year. The 
suggestion of this department is 
based upon what some stores do in- 
stead of upon what the average stores 
do. Our advice is, set aside 5 per 
cent of your last year’s sales and 
make this sum the advertising appro- 
priation for the coming year. If vol- 
ume in your two stores was $150,- 
000, make your appropriation $7,500. 

You ask suggestions about the di- 
vision of your appropriations among 
various mediums used. You want to 
appeal to a well defined territory. As 
a retailer of shoes it is probably wise 
to regard every resident within that 
territory as a possible customer. If 
the local paper reaches them all it is 
scarcely desirable to use the subur- 
ban papers. But don’t spend money 
to reach the same people in: both 
sorts of paper. 

In your city and surrounding ter- 
ritory there are probably at least 
125,000 people. How many of these 
are within range of the influence of 
advertising, with any reasonable pos- 
sibility of making them actual cus- 
tomers in your stores? You do not 
tell the location of your stores. Are 
your two stores so located that they 
can serve all these people, or is the 
population of this territory to be 
mentally divided into two groups, one 
of which can be perhaps attracted 
to trade with you, the other group 
sure to be attracted to business 
houses in a neighboring city? These 
questions are asked with the idea of 
showing that it is necessary to dis- 
cover the approximate number of 
potential customers in the territory 
from which your stores are bound 
to get their business. 


You will find it helpful, in making 
selections of papers to use, to get a 
statement from each paper showing 
circulation and distribution. Don’t 
buy newspaper circulation, sight un- 
seen. 

In order that you may have some- 
thing to think about, consider this 
suggestion: Use at least $4500 of 
your appropriation in your local 
paper, and $500 to $1000 in suburban 
papers, according to the facts of cir- 
culation which you can secure by 
inquiry. 

Don’t put anything with billboard 
advertising unless you are sure that 
the location will give your sign a 
large number of readers who can’t 
get past without seeing it. If you 
use billboards the suggestion is, not 
more than $1000. 


* * * 


NOTHER question you bring up 
is how much money to put into 
direct advertising. Use such an 
amount as may be necessary to sup- 
plement and emphasize your news- 
paper advertising. It would seem 
that $750 to $1,000 is as much as you 
might profitably use in this way. 

If you decide to use direct mail, 
and many stores, of course, get along 
without it, the suggestion is: A 
mailing piece early in each season, 





Before you start on any new 
method of merchandising or 
publicity, get the benefit of 
practical and professional ad- 
vice by referring your problem 
to the Editor of Merchandising 
Practice. He confers with hun- 
dreds of merchants situated 
precisely as you are, in similar 
towns with similar problems— 
the result is a survey beneficial 
to many based on the “lead” 
of one 
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dealing with the new styles of the 
season; one mailing each season to 
advertise your staple and branded 
lines, notably shoes for foot comfort; 
and perhaps a mailing card for chil- 
dren, if you want to push your busi- 
ness in children’s shoes. Now and 
then a letter addressed to folks who 
are not your customers, and ac- 
companied with enclosures showing 
some of the styles and types of shoes 
you carry, is a good bit of publicity. 
If you want to push branded lines, 
you can doubtless get the coopera- 
tion of your manufacturers, who will 
supply you with printed matter to 
distribute to your lists. 


* * * 


PEAKING of lists, don’t let any 
dead material get in them. Keep 
your lists right up to date. Other- 
wise, there is scarcely any form of 
advertising where it is so easy to 
waste money as in advertising by 
mail. 

Another phase of appropriating 
money for advertising involves the 
budgeting of the total sum among 
the various departments or classes 
of merchandise. 

Here, there is some liberty of 
judgment allowed. To illustrate: If 
your women’s shoe business is 50 per 
cent of your total volume, and men’s 
and children’s each 25 per cent, you 
may have one or another thought on 
this matter. You may decide to 
spend 50 per cent of your advertis- 
ing appropriation on women’s shoes, 
and 25 per cent each on men’s and 
children’s, because that is the way 
the volume of your business is di- 
vided. Or you may feel that it is 
necessary to make a special drive to 
build up your men’s or children’s 
business, and that consequently ‘he 
proper thing to do is to reduce the 
proportion of money spent on the 
women’s department and increase the 
amount spent on the department 
where you want to make the spevial 
drive for increased business. 
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GAIL RUS- 
* SELL has suc- 
ceeded Ed. H. 
Haan as New Eng- 
land representative 
for Selz. Mr. Rus- 
sell for the past 
four years has sold 
the line of the 
Commonwealth 
Shoe & Leather 
Co. in the big cit- 
ies of the country, 
and prior to that 
represented the 
Florsheim Shoe 
Co. Many of Mr. Russell’s friends will 
remember him as manager of Woolf 
Bros.’ shoe department in Kansas City; 
Woolf Bros. have one of the finest 
clothing stores in the United States and 
enjoy a high grade shoe business. Mr. 
Russell will leave for his territory im- 
mediately. He will have complete 
charge of the New England division, 
where Selz shoes are sold extensively, 
and will make his home in Boston. 


é6QRILLY” SULLIVAN, sales manager 

for T. J. Sullivan Shoe Co. of 
Lynn, is home from a Western trip with 
a report that black shoes are register- 
ing up to 70 per cent or better in his 
fall sales, and that there is more in- 
terest in boot styles than he expected 
to find. But of more importance, in 
his opinion, is the larger demand for 
shoes made to fit right, or, as he says, 
“shoes that please the feet as well as 
the eye.” 


b** fonemomrnn F. DUNNING, formerly 
representing the Clifton Mfg. Co., 
covering territory west of Rochester 
for 15 years, and for two years sales 
manager at the Boston office, is now 
connected with the recently reorgan- 
ized Peters Mfg. Co. Mr. Dunning will 
act as sales manager for this concern, 
with headquarters in Boston. Harry 
Stevens of Brockton will represent the 
Peters Mfg. Co. in Brockton and on the 
South Shore. 


HE Commonwealth Shoe & Leather 

Co. held its semi-annual sales con- 
ference at the Whitman factory the 
past week, when samples and selling 
problems were discussed. The “get- 
together” closed with an all-day outing 
at the seashore, where a clambake and 
a program of sports took place. Com- 
monwealth salesmen are now starting 
out on their trips. 


L. Cail Russell 


C P. ABBOTT, sales manager of the 
¢ Boston branch footwear depart- 
ment of the United States Rubber Co., 


. has a doctrine which he believes that 


every trade paper should “preach” 
twice a year at least, and which he, 
himself, “preaches” all the time to the 
retail shoe merchants and retail shoe 
salesmen of the country, with the idea 
in mind of selling more pairs, and that 
is, “Every time you sell a pair of shoes, 
whether it is for men, women or chil- 
dren, sell a pair of rubbers with heels 
and toes to fit these shoes.” Mr. Ab- 
bott believes that it can be done every 
time, especially in the case of women’s, 
misses’ and children’s combination 
leather shoe and rubber shoe sales. He 
also believes that every woman should 
own a pair of utility gaiters and a pair 
of “dress up” gaiters—one type for 
storm and the other pair for the cool, 
crisp days of the fall, and the colder 








A Tip to the Shoe 


Traveler 


(By William J. Miller, Chairman of 
Philadelphia Shoe Travelers’ Association 
Employment’ Committee. ) 


William J. Miller 


William J. Miller, sales manager of the 
Hamilton-Brown Shoe Co., for the Phila- 
delphia, Southeastern Pennsylvania and 
Southern New Jersey District, a member 
of the advisory board for the Boston 
Branch of the Hamilton-Brown Shoe Co., 
and one of the active members of the 
Philadelphia Shoe Travelers’ Association, 
with office at Room 320, Forrest Building, 
in “The Quaker City,” has the following 
constructive thoughts to pass on to the 
shoe traveling fraternity, and to other 
good workers in the industry: 


The main thing is to have work 
that has a purpose connected with 
it, says “Bill” Miller. That 
does not mean endless labor and 
drudgery. A boy could grow to 
old age and never get anywhere 
just working, although working 
hard. The need is for work with 
a definite purpose in view, so that 
something is learned which will 
be useful later in life. 

There are sermons in the “Help 
Wanted” columns of newspapers 
and trade journals. 

These advertisements are get- 
ting longer. Employers no longer 
advertise that they merely want 
salesmen, agents, advertising men, 
executives or superintendents. 

before me a classified 
page of want ads. One advertiser 
says, “The man we are interested 
in is full of initiative, energy, 
ideas and ideals and ready to 
qualify for success.” 

Another advertiser seeks, “an 
aggressive chap ...a_ hustler 
who can cover ground and get 
things done.” 

A third says, “We require a 
man who has a fine personality, 
a successful sales record, and one 
who can show a previous success- 
ful record with a high-grade con- 
cern.” 

Note the qualities that are em- 
phasized in these advertisements; 
ideas, ideals, energy, initiative, 
aggressiveness, personality, sys- 
tem. 

They are the keys to success in 
modern business life. Employers 
pay good money to men who pos- 
sess them, which is as it should 
be, and a sure indication that they 
want them and will pay for them. 


Mr. Miller has proved by his own suc- 
cessful career the fact that his advice is 
sound, for by having “ideas, ideals, 
energy, initiative, aggressiveness, person- 
ality and system” he has “risen from the 
ranks” to his present executive position. 
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days of the winter. Mr. Abbott has 
been connected with the United States 
Rubber Co. for a great many years, 
and has always specialized on the foot- 
wear end of the business. He com- 
menced his business career as stock boy 
for the old concern of Converse & Pike 
and remained with them until they were 
taken over by the United States Rub- 
ber Co. about 1900. He was traveling 
salesman from 1903 to 1920, then assis- 
tant manager of footwear sales, and in 
1924 was appointed manager of foot- 
wear sales of the Boston branch at 284 
Summer Street, which includes, Maine, 
New Hampshire, Rhode Island and 
Connecticut and the eastern ‘half of 
Massachusetts; the western half is in 
charge of C. J. Pike, the Springfield, 
Mass., manager. 


EET ED. H. 

HAAN, who 
has_ successfully 
represented Selz in 
New England for 
the past three 
years, and who, as 
it has before been 
announced in these 
columns, has been 
promoted to an ex- 
ecutive position as 
one of the de- 
partment mana- , 
gers at Selz head- Ed. H. Hoon 
quarters in Chicago. He will be missed 
by his many friends in New England, 
but they will be pleased to hear of his 
progress and that he has now been 
made one of the executives at Selz head- 
quarters. Mr. Haan will be succeeded 
in New England by Gail Russell, who 
for the past four years has sold Bos- 
tonian shoes in large cities. Prior to 
that time he traveled for the Florsheim 
Shoe Co. 


OE BYRNE, one of the good boosters 

for the Rochester Association of 
Traveling Shoe Salesmen, as well as 
for the National Association, is con- 
valescing at the Clifton Springs Sani- 
tarium, N. Y. 


IM E. STEVENS, who represents the 

Bradley-Goodrich Co. in New Eng- 
land, New York City and New York 
State, relates an interesting experience 
while on a recent trip through western 
New York. Mr. Stevens arrived in 
Buffalo on Sunday, July 31, at the time 
the new Peace Bridge, symbolizing the 
good relations which have always ex- 
isted between the United States and 
Canada, was being dedicated. Mr. 
Stevens was the guest of his old friend, 
Governor Al Smith of New York on 
this occasion. Among those in the 
guests-of-honor party were the Prince 
of Wales and his brother, Prime Minis- 
ter Baldwin, Secretaries Hoover and 
Kellogg, and Vice-President Dawes. 
Mr. Stevens says that his business has 
been very good, and that turn shoes are 
“coming back strong.” He finds that 
retail shoe merchants in his territory 
have cleaned up their old stocks, and 
are looking forward to an excellent 
trade for fall. 


RANCIS N. FAY, formerly with 

John S. Gray of Syracuse, N. Y., 
for many years, is now connected with 
the United American Shoe Co. of 
Chelsea, Mass., as sales manager and 
merchandise man. His Boston office is 
at 82 Lincoln Street. 
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SAMARITAN LAST 


B-831—Black Kid 
B-841—Golden Brown Kid 
14/8 Solid Leather Heel, 


SUFFICE LAST 


Rubber Toplift. 


a ~ Eigen Satin with Black Suede 


B-327—Patent Leather 
B-787—Black Glace Kid 
14/8 Covered Heel—Light Edge 


SUFFICE LAST 


On6e Se Satin, Jet and Steel Bead- 
ed Orna $6.25 

16/8 eT Covered Heel—Light Edge 

B-691—Patent Leather with Nickel ane 35 


Jet Buckle 
15/8 Cuban Heel 
SUFFICE LAST 


B-361—Patent Leather 
B-461—Black Kid 
Covered Heel—Light Edge 





SIZES 
AAA,S -9 A,4 -9 C,3%-9 
AA, 4%-9 B,3%-9 D,3%-9 








IN STOCK 


Real Corrective shoes 
with style that will 
appeal to your most 


fastidious customers. 


Arch-Aid shoes are 
building business and 
profits for merchants 
who handle them. 


It will pay you to write 
for our business build- 


ing Agency Plan. 


STEPIN LAST 


B-921—Black Kid 
B-931—Golden Brown Kid 
14/8’ So‘id Leather Heel, 
B-941—Black Suede 
B-951—Patent 


MANUFACTURERS & DISTRIBUTORS 


Rochester, NV.% 


New York City, 846 Marbridge Bidz. 


Chicago, Majestic Hotel 
Los Angeles, 107 E. Sth Street 
Cleveland, 1599 Union Trust Bidz. 
San Francisco, Plaza Hotel 
Northampton, Mass., Draper Hotel 
Pittsburgh, Pa., Hotel Henry 


SOLACE LAST 


B-291—Black Kid 
14/8 Leather 


PATSY LAST 


8 
Heel, Rubber Toplift 


B-512—Black Kid, cut-outs underlaid 
with Black Suede 
B-G615—Golden Brown Kid, cut-outs un- 
derlaid with Brown Suede 
14/8 Leather Heel, Rubber Toplift 


SUFFICE LAST 


nt 
B- 391—Patent 
Calf Trim 
Covered Heel—Light Edge 


SUFFICE LAST 


8B-671—White Kid, Grain Calf Front. ..$6.50 
B-471—Black Kid 6.25 
B-441—Patent, Black Grain Calf Front.. 
B-451—Brownstone Kid with Brown 
Gfain Calf Front 
Covered Heel—Light Edge 





Send for Catalog and further 
details regarding Business 
Building Agency Plan 
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Many Mergers and Reorganizations | 
Among Kansas City Shoe Stores 


Unsettled Business Given as 
Chief Cause for Most of 
the Changes Being Made 


Kansas City (UTPS)—The _ un- 
settled and uncertain conditions pre- 
vailing in retail shoe circles here for 
the last year are coming to a head with 
reorganizations, mergers and sales. 

A recent reorganization of the Pea- 
cock Shoe Shop, 1004 Grand Avenue, 
by which the business will be operated 
by the original management, under the 
name French Booteries, has been fol- 
lowed by the announcement of the 
purchase of the Marilyn Shoe Com- 
pany by Edison Brothers of Atlanta, 
Ga., owners of the chain of Chandler 
Boot Shops. 

The purchase will establish the sec- 
ond Chandler shop here within a year. 
The original shop established by the 
Chandler interests was opened early 
in the spring on Main Street just 
north of Petticoat Lane. The Marilyn 
lease on the new Chandler location has 
thirteen months to run and calls for a 
rental of $1,000 a month. 

Another new store proceeding out of 
a reorganization is the Fred Mount, 
Ine., store which will be located at 1102 
Walnut Street, the present site of one 
of the Royal Shoe Company stores. 
The Fred Mount Company has been 
formed by W. H. Toller, president of 
the Royal company, Fred Mount, the 
Royal manager, and M. A. Ross. 

Mr. Toller has not been willing to 
divulge the details of the plan of oper- 
ation for the new organization, nor 
has he divulged the reason for sub- 
merging his name in the title of the 
new store. The capital stock is $60,000. 

Besides these major operations 
among shoe stores, several minor move- 
ments are forseen in the number of 
“blind” ads in the Sunday papers offer- 
ing to sell shoe stocks ranging from 
$3,000 to $8,000. -In a recent Sunday 
‘edition, under the classification, Busi- 
ness Opportunities, were five of these 
blind ads. 

Several reasons are assigned for the 
numerous sales and reorganizations. 
Poor business, of course, is the reason 
most often heard and opinions con- 
cerning the reasons for poor business 
also are numerous. “Too many shoe 
stores,” is another reason often given 
for the unsettled conditions in Kansas 
City retail shoe circles, and those who 
hold to this reason predict several other 
sales or mergers in the early fall. 

The series of mergers. consolidations 
and reorganizations which has been 
seen in Kansas City for several weeks 








also has reached the stores in the out- 
lying districts. 

Shirley’s store at Linwood Boulevard 
and Troost Avenue, has announced a 
reorganization sale during which all 
stock is being sold at extremely low 
prices. 

The store, which is part of a chain 
in the Middle West, has been re- 
financed and will continue, following 
the sale, with high class women’s shoes. 

The store has an attractive location 
in the heart of one of the outlying sub- 
business districts. Display windows 
are placed on Linwood Boulevard and 
Troost Avenue, both important thor- 
oughfares. 


Theater Shoe Style 
Show September 26 


Boston—Again at the Keith-Albee 
Theater on Sept. 26, announcing to 
the public, through a clever vaudeville 
act, the newest effects in shoes and 
leathers for the late fall and winter, 
Madame Hamilton Jeffries presents her 
fourth “theater” style show. She will 
show the correct costume of which 
these shoes, and the materials of which 
they are made, are to accompany, for 
the seasons just ahead. The Madame, 
who has an excellent voice, and is pos- 
sessed of splendid stage presence, sings, 
and makes her announcements of the 
type of shoe for the occasion, the name 
of the leathers, or other materials of 
which it is made, as well as the name 
of the makers of the shoes and the 
leathers. There will be interesting 
exhibits of the leathers and shoes in 
an attractive case just inside the lobby 
of the theater—or on the mezzanine 
floor, in addition to the shoes and 
leathers shown in the Madame’s vaude- 
ville act. Among the exhibitors are: 
Hunt-Rankin Leather Co, Griess- 
Pfleger Tanning Co., A. C. Lawrence 
Leather Co. of Boston; W.- F.* Hooley 
Shoe Co., Watson Shoe Co., Gollella & 
Leighton, Daly’s Golden Rule Shoe Co., 
Bresnahan & Sisk Shoe Co. of Lynn; 
Rickard Shoe Co.. and Bradley-Good- 
rich Shoe Co. of Haverhill. 


Sommers Succeeds Mason 


~ CHIPPEWA FALLS, Wis.—D. B. Som- 
mers has taken charge of the shoe de- 
partment of the Farmers’ Produce Co.., 
here, succeeding Roy Mason who has 
moved to the west. Mr. Sommers is 
from Cleveland, Ohio. 





John Holden Resigns 
Style Chairmanship 


Pressure of Business too Great to 
Permit His Serving Longer 


NEw YorK, N. Y.—John Holden, mer- 
chandiser of shoes for Oppenheim, Col- 
lins & Co., has tendered his resignation 
as general chairman of the shoe styles 
committee of the National Shoe retail- 
ers’ Association to President A. H. 
Geuting because of the pressure of his 
own business. 

In tendering his resignation to Mr. 
Geuting, Mr. Holden said: 

“I find I am obliged to resign from 
the general chairmanship of the shoe 
styles committee, first, because the 
duties of this office have become too 
time-consuming, and, secondly, because 
it is my belief that a change at this 
time (which is prior to the formation 
of our spring forecast) will prove bene- 
ficial to our association. 

“I want to thank you very kindly for 
the cooperation that you have given me 
during the past months, and I want 
to take this opportunity to wish you 
every success in the work you have 
undertaken; but in my case, the busi- 
ness of making a living, I have to put 
before all else.” 

Mr. Holden has served as general 
chairman for the past two years. His 
connection with Oppenheim, Collins & 
Co. dates back some twelve years, and 
he has served continuously with this 
company except for a period of about 
one year, when he was with William 
Hahne & Co., Washington, D. C. 

_ President Geuting probably will des- 
ignate a successor to Mr. Holden with- 
in the next few weeks. 


Two New Pennsy Stores 


HARRISBURG, Pa. (UTPS) — Two 
shoe stores, in Scranton and Carbon- 
dale, respectively, backed by the same 
group of men, have just been granted 
Pennsylvania charters signed by Gov- 
ernor Fisher. One is the Scranton 
Treadeasy Boot Shop and the other the 
Carbondale Treadeasy Boot Shop. 

Both are capitalized at $5,000; L. E. 
Phelps, Batavia, N. Y., is treasurer 
of both concerns and the other inhcor- 
porators are R. L. Levy and J. Clinton 
Oliver, of Scranton. 


Webber Named Manager 


PAWHUSKA, OKLA.—Louis J. Bloom, 
owner of the Booterie in this city, is 
moving to Ada, Okla., where he oper- 
ates another store, and has turned over 
the management of the local establish- 
ment to A. W. Webber. Mr. Bloom 
will maintain general supervision over 
both stores. 





BOOT AND SHOE RECORDER September 3, 1927 


> ee oifie Te — aie — BF 


and presents three new 
Bored Shoes for fall v 


Dan Palter, Inc. 
663 Broadway, 
New York City, N. Y. 


Goring concealed 
under the buckle. 


Goring concealed 
by strap. 
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Goring concealed 
under bow. 
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Cool Weather Helps 


St. Louis Retailers 


St. Louis, Mo.—The demand for fall 
footwear has increased during the week 
ended Aug. 27 and reports from all 
stores are that active buying is taking 
place on this type of merchandise. Cool 
weather has added an impetus to the 
selling which it is believed will assume 
broader proportions within a few 
weeks. Business for the month of 
August will undoubtedly show a slight 
gain over the same period of a year 
ago. The increase will not be of huge 
proportions as business has required the 
keenest kind of merchandising to main- 
tain the volume. 

Some stores report their six months’ 
period ahead of last year. One large 
store where figures were observed, 
showed a tremendous increase. The 
figure in the women’s department alone 
was above 35 per cent. This store is 
one well merchandised and not one 
showing a poor previous year. The 
turnover was within a slight fraction 
of three times. Optimism prevails in all 
stores regarding the coming season and 
not an operator believes other than 
that one of the best seasons experienced 
in a long time is just ahead. 

In the style field the reporting of 
patent leather as the leading style 
material still holds true but a fresh 
style note worthy of mention is black 
suede. In the higher grade stores it 
has received much prestige in the 
buying. One store playing a pattern 
in black suede and patent, the suede out- 
sold the patent. This is unusual espec- 
ially during the past six weeks when 
patent has commanded the situation 
without competition. 

Brown suede is also reported as being 
active. This report applies solely to 
top grade stores. Popular priced in- 
stitutions have found little or no de- 
mand for suede so far. Reptiles are 
active, the outstanding material being 
alligator, which has outsold lizards and 
snakes according to the buyer of a large 
department store. 


McDonald Returns 


Houston, Tex.—(UTPS)—Krupp & 
Tuffly, Inc., one of the leading shoe 
houses in the South, announces the re- 
turn of C. E. McDonald to their sales 
staff. Mr. McDonald had been with the 
company for five years prior to his 
leaving a few months ago to travel over 
Texas and Oklahoma. He is one of the 
most popular salesmen in the house. 


R. E. Brown Visits Chicago 


Cuicaco, Int. — Robert E. Brown, 
buyer for Bobb’s Bootery, Duncan, 
Okla., 
Smith Co.’s factory, here, looking over 
and buying men’s shoes for the fall 
season. 


Jesberg Leases New Store 


Los ANGELES, CAL. (UTPS)—Jes- 
berg’s Walkover Boot Shops, have taken 
over a lease on a store at 320 West 
South Street, and have opened a new 
unit in the Jesberg chain. Improve- 
ments and fixtures in the new store 
cost $17,000. 


has been visiting the J. P. | 





E. M. Thomas Sells Out 


WIcHITA FALLs, Tex. (UTPS).—An- 
nouncement has been made here that 
E. M. Thomas of Dallas, has sold his 
interest in the Jolesch-Thomas Shoe 
company to I. Jolesch and that in the 
future the firm will be known as the 
Jolesch Shoe Company. Mr. Thomas 
will devote his entire time to the whole- 
sale shoe trade and will be in charge 
of the Thomas Shoe Company of Dallas. 
H. H. Thomas, who has been manager 
of the Jolesch-Thomas Company for 
several months, will remain in the same 
capacity for the I. Jolesch Company. 


Unique Convention Plan 


MINNEAPOLIS, MINN. (UTPS)—In 
one respect the next convention of the 
N. W. Shoe Retailers Association is 
to be unique. There are to be no after- 
noon nor morning sessions. All busi- 
ness will be transacted at luncheons 
from 12 to 2 p. m. The dates are 
March 12-14. The convention is to be 
in the Hotel Nicollet and for the ex- 
hibits the association has reserved the 
mezzanine floor and the two floors 
above. 


Open New Chandler 
Shop in Cincinnati 


CINCINNATI, 
OuI0 — The five 
Edison brothers 
of Atlanta, own- 
ers of The Chand- 
ler Boot Shops, 
retailers of wo- 
men’s shoes, 
opened a new 
store here last 
week and have, 
since opening 
day, experienced 
a rushing busi- 
ness. The Edi- 
son brothers’ 
chain of stores have advanced in the 
last two years from one to eleven 
stores. The Cincinnati store, located 
at 488 Ract Street, is one of the most 
beautiful stores in the city. Twin 
show windows with black and white 
marble base, walnut finished interior, 
art figures on an ivory background, 
arch doors, mirrored panels and a 
beautiful three-sided mirror with door 
on each side are some of the beautiful 
features seen from the outside. The 
store is also finished up in dark wal- 
nut with mirrors at convenient points, 
protruding show cases and blue velvet 
seats. Charles S. Byck, who has the 
reputation of being one of the best 
known shoe men and style authorities 
in the South, has been installed as 
manager to carry out the firm’s policy 
of giving Chandler customers the high- 
est type of shoe service. In addition 
to handling a wonderful line of up-to- 
date styles in all leathers and colors 
in the $6 range, the Chandler Com- 
pany carries a complete line of hosiery. 
The Chandler Boot Shop purchasing 
offices are located in St. Louis and ex- 
ecutive offices in Atlanta. 


Charles S. Byck 





Chicago Retail Trade 
Reported as Quiet 


CuicaGco, ILtL.—There has been a 
marked quietness in the shoe trade in 
Chicago for the past week. Fall trade 
has been dull and the final end of 
summer footwear placed on the bar- 
gain tables and in the mark down lots 
has moved very slowly. What trade 
there has been has run strongly to 
blacks especially patents and to the 
gun metal kid and calf. Smart oxford 
patterns have been popular and the 
narrower toed pumps and colonial or 
gore effects are showing the favor pre- 
dicted for them earlier in the summer. 
Probably the thing causing most con- 
cern among the shoe men is the solid 
preference for black leathers which 
naturally indicates a lowered pairage 
in the fall season. The reptile leathers 
indicated for a good season this fall 
haven’t shown and decided activity as 
yet though the demand has been fair. 
Matching the vogue for blue in the 
fall dress modes the midnight blue kid 
has shown considerable activity and 
satins have picked up somewhat and are 
beginning to be seen again on the 
streets. 

The men’s business has been very in- 
active with blacks leading by a wide 
margin over the tan shades. Most mer- 
chants in advance of the rise in prices 
stocked heavily in the staple numbers 
with a result that stocks in these styles 
are rather heavy at the present time. 
This has reflected in August inventories 
and the amount of stock carried into the 
fall season and with sales somewhat off 
of normal has caused some concern. 


Sues Dye Concern 


MILWAUKEE, WIs.,—Charging he was 
poisoned and permanently injured by 
shoe dye, E. V. Keavy of Minneapolis is 
asking $15,000 damages from the Fie- 
bing Chemical Co., of Milwaukee, in a 
suit filed in federal court here. He al- 
leges that he had a pair of tan shoes 
dyed black at Minneapolis in Septem- 
ber, 1925, and as a result he was poi- 
soned and spent large sums for medi- 
cal attendance and hospital care. The 
dye used was made by the Fiebing com- 
pany, the complaint charges, and there- 
fore he holds the company responsible. 


Installing Shoe Depts. | 


NEw ORLEANS, La. (UTPS)—The 
Federal Clothing Stores are installing 
shoe departments in all of their stores, 
the one in the New Orleans store hav- 
ing just been installed. This will be 
the first of the credit stores in New 
Orleans where shoes are sold. A com- 
plete line of men’s shoes will be carried, 
including oxfords and high shoes in 
black, tan and patent leather. 


Muckle on Vacation 


MILWAUKEE, Wis.—W. J. Muckle, 
newly elected president of the Wiscon- 
sin Shoe Retailers’ Association has 
been on a_ two-weeks’ vacation in 
northern Wisconsin with his family. 
He spent some time at Oconto Falls, 
and toured through other parts of the 
north. 
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Margot 
Hand Tur ° 
Black Ooze Yvette Tie 
— Ooze 
2atent Leather 
tS78 eens Patent Leather 
(A-B-C) Black Satin 
$4.60 19/8 Spike—14/8 Cuban 
A-B-C 


$4.35 














READY 


Irene pate 
Patent, Black Ooze Saddle satir 
on b 


Puta Patent Leather “In September the shoe merchant is stepping into a new = 5 
expe 


$4.35 
Black Ooze, Gun Metal Saddle season, necessitating on his part a new brand of cour- call 
Brown Ooze, India Brown Saddle - milit 
eeaidis °° ‘aaa age. He must be prepared to ask better prices for onal 
$4.60 . . 
shoes, because that action has been forced upon him by wg 


increasing hide and leather prices. If he takes the 


easiest way of cheapening the shoes to absorb the in- 
crease in price, he is doing his store an irreparable 
damage.” 
Editor Anderson 
Boot & Shoe Recorder 


Janet Merchants Shoes are and always will be good shoes— 


Patent Leather 


(safe den tae teen) offered at the closest possible prices. 
Slide Centre Buckle 


$4.00 
Geo. M. Rosen, Gen’l Mgr. 


; No initial orders 
wee - om a atyle for 
> . 4 ‘ less than 12 
airs 
e == 36 2 


Dorothy 
Patent Leather 


ek MERCHANTS SHOE CO. 


57 Lincoln Street, Boston, Mass. 
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Black Patent Leads 
in Cincannati Sales 


CINCINNATI, OHI0—Fall shoes have 
started moving for retailers here. High 
tongue pumps, narrow one straps of the 
D’Orsay style and oxford height ties 
are being called for to a great extent. 
Reptiles and brown and black kids have 
started moving remarkably well and all 
indications point to a very strong sea- 
son on black patents. 

Harry McLaughlin, vice-president of 
The Potter Shoe Company, said the new 
fall line is moving nicely for his com- 
pany with 70 per cent of the sales being 
on black patent and approximately 65 
per cent of all sales being made on wo- 
men’s shoes are with 14/8 heel. Accord- 
ing to Mr. McLaughlin, reptiles will be 
good through fall and on into winter 
and combinations will be in bigger de- 
mand later on. Black in men’s shoes, 
Mr. McLaughlin reports, are moving 
pretty well but tan continues to keep 
well in the lead. Net sales for The 
Potter Shoe Company up to this time 
are much greater than they were for 
the same period in 1926. 

Simon Edison, vice-president of the 
Chandler Boot Shops, operating in 
several cities, said that business with 
them on fall goods has opened up very 
satisfactory. According to Mr. Edison, 
a large percentage of their sales during 
the past few days have been on black 
patent, and brocaded and flowered 
satins have started moving well. Sales 
on black suedes, Mr, Edison said, are 
steadily increasing and blue kids are 
expected to be good all the fall. Brown 
reptiles are in pretty big demand and 
military and Cuban heels seem to be 
dominating. Mr. Edison reports that 
long vamps will be much stronger for 
fall and winter than they were during 
the same seasons last year. 


Leases Shoe Departments 


BALTIMORE, Mp.—Ted Leason, for- 
mer shoe buyer at the Hub, has just 
negotiated a lease for the shoe depart- 
ment at Schoen & Company, North 
Charles Street, and will open the de- 
partment with a line of women’s high 
grade shoes about Sept. 12. He also 
has leased half of the main floor at 
Kellert’s, West Lexington Street, and 
about the middle of September will 
install there a department carrying 
women’s $6 shoes. 


Hoadley Back With Boyd 


St. Louis, Mo.—H. H. Hoadley, who 
until two years ago was assistant man- 
ager of the shoe department at the 
Boyd-Richardson Company, is_ back 
with the company again, this time as 
manager. For the past two years he 
has been manager of the shoe depart- 
ment of the National Clothing renal 
pany, Rochester, N. Y. 


Hyde and McCain on Trip 


St. Louis, Mo.—Ed Hyde, style man- 
ager of the International Shoe Com- 
pany and M. M. McCain of the Shoe 
Mart have hied themselves away to Wis- 
consin on a two weeks’ camping expedi- 
tion. The vacation is to consist of an 
alleged fishing trip. 


Prize Winners 


Cc. H. Malone Gerald B. Bush 


Here are the two winners of Boyd- 
Welsh’s “All Expenses Paid Tour” 
contest. They were given a free trip 
to St. Louis accompanied by their em- 
ployers, and entertained by Boyd- 
Welsh officials, as a reward for the 
best answers to six questions pertain- 
ing to the Vogue Monthly Style Pro- 
- 


Burt’ - of I penne to dees 


New Shoe Salon Soon 


Boston—Burt’s, Ray Ellis, man- 
ager, will open on Sept. 15 a new shoe 
salon, on the second floor of its store 
at 17 West Street, this city, featuring 
beautiful footwear for women in a 
wide assortment of patterns in blacks 
and browns, and combinations. One 
of the “different” numbers is a genuine 
dark blue alligator step-in pump. 
Suedes, satins, patent, kid, and calf 
leathers, with many high heel effects, 
are attractively displayed. The new 
department’s color scheme is in green 
and gold, with a “dash of mulberry,” 
the latter tone emphasized in the velvet 
carpet, and hangings. The chairs are 
upholstered in sage green rep, the 
woodwork being painted in black and 
gold; the cartons are in gold, with 
green labels, making an artistic wall 
decoration; the four drop lights are 
softened by parchment shades. The 
radiators. are painted in green to 
match the woodwork of the store. A 
broad platform at one end of the store, 
leading to double mirrored doors, also 
painted in green give to the salon, a 
stately and unusual touch. 

Mr. Ellis reports that his summer 
sale was exceptionally good. He states 
that his light colors moved well. His 
children’s department, he states, where 
good fitting shoes, at popular prices. 
are sold. has been a success from the 
start. He also reports that his store 
specializes on “repeat customers.” 


New Shoe Stores 


Bargain Shoe Mart (Barnard Jacob- 
son, proprietor), 365 Broadway, South 
Boston. 

B. & B. Store, Charles City, Iowa, 
shoe department. 

Frank C. Stuart, 206 Union Street, 
Lynn, Mass. 

The Factory Output Store, (M. H. 
Murray, proprietor), Kansas City, 
Kan. 


Phoenix Stores Merge 
PHOENIX, ArIz.—Under the name of 


Mannie’s, the Bootery and Mannie’s 





have been consolidated. 





Open Handsome New 
Arch-Aid Shoe Store 


PITTSBURGH, PA.—Effective adver- 
tising and beautifully trimmed windows 
were factors that helped make the 
opening on Thursday of this week of 
the Morrison & Ritter Arch-Aid Shoe 
Store, Liberty Avenue and Stanwix 
Street, an event of importance. The 
fact that the proprietors of this hand- 
some new store, J. B. (Bert) Morrison 
and Harry W. Ritter, are popularly 
known to the Pittsburgh buying public 
through their long connection with the 
Rosenbaum Company brought added 
hundreds to offer congratulations and 
good wishes, many of whom among the 
fair sex remained to be fitted to the 
Menihan Arch-Aid shoes. The “open- 
ing” was a huge success. 

Mr. Morrison, for a number of years 
before entering into business with Mr. 
Ritter, was buyer for Rosenbaum’s, and 
there he proved himself a shrewd mer- 
chant and _ successful merchandiser. 
Mr. Ritter was assistant buyer at the 
same store, and on his knowledge and 
judgment in shoe buying, and in the 
operation of the department, Mr. Mor- 
rison had all faith and confidence. It 
is the belief of their many friends that 
their venture will give further oppor- 
tunity to prove their ability and that 
they will meet with much success. 

The good wishes of friends in the 
trade were conveyed through the me- 
dium of autumnal and brilliant cut 
flowers and plants in bloom, one of the 
most beautiful among which was from 
the Menihan Arch-Aid Shoe Co.; of 
Rochester. 


Rosenstein in New Job 


DALLAS, Tex. (UTPS)—Henry A. 
Rosenstein, for eight years manager 
of the men’s department of A. Harris 
and company here, has resigned his 
position to accept the post of secretary- 
treasurer of the Style Shoe Company, 
a new wholesale shoe house in Dallas. 
The’ new establishment is located at 
907 Jackson Street. Mr. Rosenstein 
formerly operated three stores in Cen- 
tral Texas and disposed of them to 
enter the army in the World War. 
After the war he associated himself 
with A. Harris and Company. 

Sam Freedman is president of the 
Style Shoe Company and Ike Sessel is 
vice-president. 


Jolly Made Assistant 


St. Louis, Mo. — H. J. Jolly of 
Seruggs, Vandervoort & Barney has 
been made assistant buyer to Harold 
Underhill who three years ago came 
from the Denver Dry Goods Company 
of Denver, to manage the shoe depart- 
ment of Scruggs. Jolly has been con- 
nected with the retail shoe business in 
the downtown district for some time. 


Engels Store Leased 


GREEN Bay, Wis.—The Engels Shoe 
Store, which was recently sold by the 
administrator for the Henry Wilner 
estate, has been leased to an out-of- 
town firm and will be used for retail 
purposes. The lease is said to be for 
a long period. The building is to be 
remodeled and will have a new front. 
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catalog, just off the press. 


pers, in leather, satin and felt. 
and popular priced numbers. 
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A Sensation! 
One of many Cosy Toe Styles in stock. 
Immediate shipment. 

No. 2041-21. Ladies’ Mule. 
Black Silk Brocade Stock. 


Plain Skinner’s Satin, lavender lining. 


C Width. Covered Louis heel. 
colored linings and_ trims 
Lavender, Blue, Apricot. 
Price, $3.65. 


as 


instant delight to every woman. 
some of each color. 
eager acceptance! 


—a greater, more beautiful line than 
ever, now shown in our new, illustrated 
Shows com- 
plete line of cushion and turn sole slip- 


Quality 


Write for 


Long Ostrich feather trim. Round toe last. 
Stocked in 
follows: 


Sizes 2% to 8. 


This gorgeously beautiful slipper is an 


er 


Prepare for an 





for Soft-Soled Slippers 







soft-soled Cosy Toes Slippers. 





New Patented Arch Support 


A flexible, yielding support that provides the 
last degree of comfort in soft-soled slippers. 
This is an exclusive feature to be had only in 








send us a trial order on the mule shown. 





Write today for your new Cosy Toes catalog,—and 


Robertson Shoe Company 


1623 E. Hennepin Ave., Minneapolis, Minn. 
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jfromTheNewComfort Cure for Fallen Arches 


the new comfort cure for foot troubles, 


| vet time you sell a customer a pair of Pneu- 


you not only make a sale but you also make a 


friend who may be a life long customer 


Virtually half 


of the population of our country suffers from fallen 


arches or other foot troubles. 


Every 


other person who 


comes into your store is a prospective buyer of Pneu- 


mettes. 
The 


attached to a 


Pneumette, 


which consists of 


leather insole, 


raises the arch to its normal position. 
pressure needed to the weak bones 
metal plates to cause pain or injury. 


You not only boost customer satisfac- 
tion and good will but you also boost 
your sales with this new comfort cure. 


Endorsed by leading Podiatrists and 
Physicians everywhere. Stock it—for 
new sales and new friends. Write us 


today for full information. 


Pneumettes ne. 


299 Broadway, N. Y. C. 


a rubber cushion 


gently and gradually 


It gives the exact 


No hard rubber or 





MODEL N°2 
METATARSAL 














































































Chairs of artistic 
lowest prices. 

An 
holstered chair 


ARE CONSTANTLY 


all veneer chair 


CORRECT 
STORE 
SEATING 


design at absolutely 
and an all up- 


IN STOCK 


Send for illustrated circular of other styles. 


Educational Furniture Corporation 


723 Seventh Ave. 


New York, N. Y. 


Distributors Wanted 
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The lines of 


representative shoe manufacturers 


are the most convincing 








endorsement of 


DARBROOK SHOE SATINS 


and 


STYLED SHOE FABRICS 





DPD IP 


SCHWARZENBACH, HUBER & CO. 
462-478 Fourth Avenue 
New York 


Represented by: 
W. A. GaLttup—Cincinnati, Ohio T. F. LzEarny—Boston, Massachusetts 


Henry &* McGacuey—St. Louis, Missouri 
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Fancy 
‘Bottom “Designs 


Buu plain and fancy designs, as 
well as trade-marks, can be put 
on the bottoms and heels of shoes, 
after they are finished, with the 
NURLING MACHINE— MODEL A. 
Either gas or electricity can be used 
for heating the wheel employed in 
the operation, which is a very sim- 
ple one. The results obtained add 
materially to the appearance of the 
finished produd. 
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Nurling Machine — Model A 


| United Shoe Machinery Corporation 


BOSTON, MASSACHUSETTS 
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UNITED - AL LEATHER: apes 
































ELF-PROTECTION is vital in business and the cutting of soles is no exception 
to this rule. The undersigned sole cutting firms are protecting their good will 

by using “Company Leather.” Year in and year out, its unvarying uniformity of 
quality and texture—its perfection of color and surety of delivery build for them 
that customer confidence so necessary in their particular branch of the shoe industry. 





F. Archibald, Inc. 


C. W. Arnold & Co. Corp. 


Bacheller & Spence 
Condon Cut Sole Co. 
Conroy Leather Co. 

C. G. Ellis, Inc. 

T. F. Fitzgerald Co. 
Glynn & Burchell 

C. E. Greenman Co. 

A. K. Goldman Co. 

H. Goldman & Sons, Inc. 
Wm. Graham & Co. 
Hilliard & Merrill, Inc. 
C. H. Horne & Co., Inc. 


+ 


Howe & Fenlon 
H. F. Hussey 
Wm. Johnson & Co. 


Kistler, Lesh & Co., Inc. 


J. L. Libbey & Son 
Jas. Moss 

P. J. Nangle & Co. 

C. L. Stevens & Co. 

J. H. Sellman Co. 
Stephenson & Osborne 
Watson Cut Sole Co. 
Way Leather Co., Inc. 
Wilkinson & Reger 
Williams Cut Sole Co. 
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They Bind Where Others Break —~ 
CORDO-HYDE LACES 


HE buying public is educated 
to quality zn little things. 


Shoe laces are small, everyday articles 
whose quality the public has learned to 
judge by bitter experience. 


Why not sell a lace which binds and wears at 
the points where others break? 


CORDO-HYDE are double-duty and extra 
profit laces—giving lots of extra service and build- 
ing good will. 


Yet they come to you from your manufacturer by your 
order. Tell him you must have CORDO-HYDES on 


every pair. 


Oo. A. MILLER TREEING MACHINE COMPANY 
Shoe Tree Division BROCKTON, MASS. 
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LKO endures! Its absolutely fast color and 
finely glazed surface are both notably per- 


manent under the wear and stress which Sport 


| s\ Shoes and Children’s footwear must meet and resist. / 


NORTHWESTERN LEATHER COMPANY TRUST # nats 
777 a_i. 
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WHERE TO BUY 
Men’s Shoes 





SR * 














B Shoes for Men S 
COMMONWEALTH SHOE & LEATHER CO. 
WHITMAN, MASS. 











ote 


FOR MEN 














110 Duane St. New York 
AUCTION TRADE SALES of 


SHOES and RUBBERS 


Every Wednesday and Friday 


oP — 
Ss Be 
().. A. PACKARD ARD CO... Maheve 


NETTLETON 
Shoes of Worth 


A. E. NETTLETON CO. 
B. W. COOK, President 
Syracuse, N. Y., U. 8. A. 

MEN'S FINE SHOES EXCLUSIVELY 
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Record Breaking 
Season Expected 
in Milwaukee 


Factories Operating at Top 
Speed; Blacks Strong in 
Men’s Shoes 


MILWAUKEE, Wis.—One of the big- 
gest seasons and perhaps the biggest 
ever, that the women’s shoe business 
has ever had will be experienced this 
season, is the prediction of Milwaukee 
shoe manufacturers. The men’s shoe 
business will not be so far behind as 
indicated by the volume which the local 
factories are doing already for Fall. 
Every plant here reports it is running 
at top speed turning out footwear as 
fast as possible for the trade, whieh is 
buying in good lots for stock. 

The children’s business is very good 
at the Simplex Shoe Manufacturing 
Co., H. P. Plass reports, and he antici- 
pates a very good volume of business 
for the Fall. The best thing for the 
merchants to do, according to his opin- 
ion, is to unload blondes and one and 
two-button straps in children’s foot- 
wear in special sales for the opening 
of school, in order to clean out their 
stock. He said that the merchants who 
have disposed of their stock are now 
ready to take on new merchandise and 
they are buying very well. The dark 
shades of tan and blacks are selling 
best now with the patents leading in 
the blacks. The combinations are all 
being made in the dark shades to har- 
monize. 

There is an increased volume over a 
year ago for the opening of the Fall 
season at the Weyenberg Shoe Manu- 
facturing Co., Robert J. Dempsey, sales 
manager, states, and he looks for one of 
the best years the company has ever had. 
Blacks are very strong and the dark 
tan shades are moving fairly well. The 
northern territory is buying about 60 
per cent blacks and 40 per cent tans 
while the south is dividing its demand 
equally between the two colors. 

At the Nunn, Bush & Weldon Shoe 
Co., there is not much activity in the 
way of orders being received because 
the men are off the road now waiting 
for the sale conference which will be 
held September 6, according to J. C. 
Johnson, sales manager. When they 
take out the new lines, Mr. Johnson 
anticipates a good volume of orders. He 
says that the outlook for Fall is good. 
Blacks will lead other colors this sea- 
son. The “doggy” type of shoes will 
be good for the young men’s styles, but 
the older men will take the more con- 
servative styles. 

The salesmen for the F. Mayer Shoe 
Co., have just been on the territories 
for a few days after their annual sales 
conference at the factory here so the 





company cannot judge yet about the 
volume, according to Fred A. Mayer. 
But things look very promising for Fall, 
Mr. Mayer says, and there will be more 
high grade shoes sold. He said that 
the factory is oversold on welts al- 
ready. The Mayer company has a new 
line of ladies’ McKays which Mr. 
Mayer believes are going to take very 
well. Everything points toward a 
strong black season for ladies’ foot- 
wear, in his estimation, and he said 
that about 95 per cent of the business 
is on blacks. Patents are leading with 
black kids running strong. The trade 
is talking suedes for Fall in the higher 
grade lines, Mr. Mayer reports, and this 
may come along within a few weeks. 
The patterns are more conservative and 
the lasts are more modified than ever 
before. The men’s business is holding 
up well; he says. 


Cincinnati Factories 
Running at Capacity 


CINCINNATI, OHI0O—The shoe busi- 
ness here is in good condition. Factories 
are busy making up samples for late 
fall and making September 1 deliveries 
on back orders. Keptiles, in the $6 to 
$8 class are expected to be good movers, 
although black patent is expected to 
dominate. Some manufacturers antici- 
pate good business during late fall and 
early winter on both light and dark 
shades of gray, stroller tan, whippet 
and briarwood. Calfskin is expected 
to come into more popular demand and 
suede to be used more extensively than 
for several seasons past. 

Jack Roth, sales manager of the Roth 
Shoe Manufacturing Company, makers 
of “May Manton” Shoes for women, 
said they have been running at capacity 
for some time and still have plenty of 
work to do. Mr. Roth said salesmen 
will be sent back out on territories with 
fall samples shortly after Labor Day. 
The Roth company has enovgh orders 
on hand to keep busy until late fall 
orders start coming in, according to Mr. 
Roth. Mail orders have been good all 
the season and are holding up extremely 
well. Mr. Roth expects black to con- 
tinue through late fall and winter and 
brown calf and kid to hold on well. 
Styles for late fall are very pretty, 
Mr.* Roth thinks, but do not differ 
greatly from those of early fall. 

Mr. Harney, sales promotion manager 
of the United States Shoe Company, re- 
ports the concern’s factories busy. Late 
fall samples are now being made up and 
will be sent out right away. Among the 
most notable of the U. S. new samples 
is a brierwood calf tie of oxford pro 
portions which Mr. Harney thinks wil! 
meet with favor. Black patent, blac! 
and brown kid and brown calf, accord 
ing to Mr. Harney will be good. Mr 
Harney thinks materials for the dress) 
and informal shoe, according to popu 
larity, are patent, brown leathers, sued: 
and satin. 
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McCloskey Now Merchants 
Shoe Co. Salesmanager 


Boston, Mass. — 
Ten years ago 
George M. Rosen 
and Edward S. Mc- 
Closkey formed the 
Merchants Shoe 
Company, after 
years of associa- 
tion in the whole- 
sale shoe business 
together. Each 
had a high regard 
for the _ other’s 
ability — Mr. Mc- ~ 
paar «4 pastas Edward S$. McCloskey 
specialized in e . a 
selling and Mr. (Photo by Waid) 
Rosen in the buying of footwear. 

In due time Mr. McCloskey severed 
his connection with the Merchants Shoe 
Company and up to recently has been 
with the C. A. Goodnow Company of 
Boston. It now becomes possible for 
him to re-associate himself with George 
Rosen and as of September 1 becomes 
sales manager for the Merchants Shoe 
Company of Lincoln Street, Boston. 


Boston Factories 
Runs at Capacity 


Boston, Mass.—Shoe factories in 
this vicinity are generally being oper- 
ated at capacity and in some instances 
are working overtime. Wholesale shoe 
business is in a healthy state. Black 
shoes continue to constitute the major 
portion of the new lines for fall, spring 
and winter, and in the cases of some 
men’s lines for spring, 1928. Many real 
alligatof shoes of brown and black, and 
many shoes of real lizard, and real 
lizard trims, are appearing in the new 
offerings by women’s shoe manufac- 
turers; some blue and dark green alli- 
gator step-ins are also noted. 

Pumps of patent calf in a gunmetal 
color are noted in the new showings. 
In addition to the new brown and black 
suedes, blue suede leather is being sam- 
pled for fall shoes, and in addition to 
the various shades of brown and black 
kid, blue kid leather is also being sam- 
pled for fall footwear. 

It is reported that blue velvet has 
heen bought by women’s shoe manufac- 
turers to make up a few new numbers 
for fall selling, and that satin, especial- 
ly in black, is selling well. Black and 
brown glazed kid is increasing in the 
demand, as are also black sides for 
dress shoes. Among the new fancy 
leathers presented is a blue lizard to 
match the new blue suede leather of a 
well-known leather house. . 

The upper leather market continues 
firm. Sole leather shows no recessions. 


P. & V. Employees Picnic 


MILWAUKEE, WIs.,—The annual pic- 
nic of the Pfister & Vogel Benevolent 
Society was held at Howard Avenue 
Park here on Sunday, Aug. 21. A pro- 
gram of games and athletic contests 
featured the day, and there was danc- 
ing in the afternoon and evening. About 
800 attended. The organization is com- 
posed of employes of the Pfister & 
Vogel Leather Co. The committee in 
charge consisted of William Langen- 
berg, William Goff and John Klees. 











Lynn Shoe Output 
Shows Big Gain 


Patents and Suedes Predomi- 
nate in Current Production 


LYNN, Mass.—So many black shoes 
are being made it’s a wonder where 
they are all going to. Production is 
ahead of a year ago, in numbers of 
pairs and value, and the percentage of 
black shoes is much ahead of a year 
ago. Manufacturers are reporting 60, 
70 and even 80 per cent black shoes 
for this fall run. The year started 
strong on high hues and is finishing 
strong on blacks, dull, medium or bright 
as the case may be. 

Patents and suedes are running neck 
and neck for leadership in the blacks, 
and satins and velvets are stronger in 
the blacks, some satins being brocaded 
in designs modest or fantastic, and 
some velvets being embroidered in deli- 
cate thread lines. 

Browns, in autumnal tones, are some- 
what stronger, and the brown suedes, 
in new popularity, are touched up with 
trimmings of gold, or copper lustre. 
The lustre leathers, such as gun metal 
patent, are used much for trimming 
black shoes. Russia calf and brown 
suede are combined to advantage in 
several lines. 

Blues, such as a midnight blue kid, 
and a soft tone of blue on suede, are in 
larger demand than was_ expected. 
There is the usual desire for rich ef- 
fects in dress footwear. 

Pumps and oxfords are running neck 
and neck for prominence in patterns for 
the fall, and bootees and boots are 
running neck and neck, as these high 
cut types of footwear seek a position in 
fashions of footwear. The bootees are 
scarcely more than pumps with tops 
latticed up around the ankle bone, and 
a turn down collar on their top, while 
the Wellingtons are of the familiar 
tunnel like top types, plus a new idea 
in an adjustable laced, open front 
style with a tongue under the opening. 

Lasts, for shoes for every day wear, 
are being modeled to fit and support 
the bottom of the feet of busy women 
as they pound the pavement or walk 
over floors. Heels are lowered, and toes 
are sprung up a bit, in a manner ap- 
proaching that of the once familiar 
rocker bottomed last, while the shank 
is fitted extra snug and, furthermore, 
is buttressed with a firm filler so that 
support will be provided for the arch 
ef the forepart of the foot. The report 
is common that the long wearing of 
high heeled shoes has flattened down 
and broadened out the foreparts of 
women’s feet, in some instances in- 
creasing the ball measurement by a size. 
The new type of shoes, built over the 
“medicine” lasts, or lasts modeled to 
fit the sole of the feet, are expected to 
remedy the fault, and to restore feet to 
normal dimensions, as well as to make 
walking easier. 

The price problem is taking care of 
itself, for on one hand the reduction in 
stocks of leather has diminished the 
supplies of leather of which low price 
shoes are made, and on the other hand, 
the grading up movement, or improve- 
ment in shoemaking, is yielding foot- 
wear that is well worth more money. 


WHERE TO BUY 
Men’s Shoes 





30 STYLES IN STOCK 
Ready fer Delivery on the Det 


BMERSON SHOE MFQ@. e 
Rockland, sy = 

















TAILORED ' 
HAND LASTED 


NOLDS Comm 
BROCKTON, MASS. . 


STOCK DEPT. 5 


SNAPPY SNAPPY 
ACTION! STYLES! 
“They've Cot to Be Stetson 
te Be Snappy” 


THE STETSON SHOE CO., Ine, 














Seuth Weymouth, Mass. 





WHERE TO BUY. 
Standard Shoe Materials 











Strong and Flexible 
Counter Board 


Made from 
song, Saver 


re 7 
The Steriing Fiber Board Oe. 
Sales Office, 501 Fifth Avenue, 








New York 


est Virginia 


More dependable than ordinary leather for 
Counters and Innersoles. 


Pulp Products Department 
WestVirginia Pulp & PaperCompany 
Detroit New York Chicago 
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WHERE TO BUY 


Heel Protectors 


terete nll dle ached ellie eli iti atl 


A PROFIT MAKER 
to retail at 





PRICE $7 DOZEN 
162 Unien St. 
MEMPHIS, TENN 














WHERE TO BUY 


Men’s & Women’s 
Slippers 











Men’s All Leather House Slippers 






Iron Sole—Rubber 

Heel. 

Send for samples. 

ROTH & ROSENBERG SHOE CO. 
124 N. 3rd St., Philadelphia 












; rubber heel; 
Fights and lefts: 8 to 8. 
WM. SUMNER SMITH 
825 Mearce Street 











iil 
wifi 











PARISTYLE FOOTWEAR MFG. CO., INC. 
41-45 Washington Ave., Brooklyn, N. Y. 
New York Office, Room 622, 1328 B’way 
HIGH GRADE TURN MULES and D’ORSAYS 
Satins, Kids, Brocades and Fancy Patterns. 
$27.00 per doz. and Up 





Catalog 
sent on 
request 





Best-Ever Catalog Out 


BrookKLyN—The Best-Ever Slipper 
Company has just issued a new fall 
catalog illustrating 27 styles of boudoir 
and comfort slippers. The catalog is 
handsomely printed and bound in three 


Arthur P. Ab- 
bott, formerly Sec- 
retary and Sales 
Manager for A. J. 
Bates Co., Inc., of 
New York City and 
later Sales Mana- 
ger of Hood Rub- 
ber Products Co., 
Footwear Division, 
of New York City, 
is now connected 
with Tyer Rubber 
Co. of Andover, 
Mass., as Manager 
of Footwear Sales. 

This is a line of 
quality merchandise and samples are 
now being shown by Mr. Abbott to the 
jobbing trade, mail order houses, large 
chain shoe stores and other large or- 





Arthur Abbott 


Arthur P. Abbott with Tyer Rubber Company 


6") 














Tyer Rubber Co.’s Factory 








ganizations who are selling footwear. 
The Tyer Rubber Co. plant is at An- 
dover and is up to the minute in equip- 
ment and efficiency of operation in the 
production of this type of footwear. 
Offices of the company are located at 
377 Broadway, New York City, and at 
183 Essex Street, Room 301, Boston. 








Haverhill Plants 
Off on Fall Runs 


HAVERHILL, Mass. — Haverhill fac- 
tories now entering active production 
of fall and winter merchandise have 
benefited by one of the most satisfac- 
tory summer runs in several seasons. 
Summer goods have only been out of 
the factories a matter of a few weeks 
and fall buying is sufficiently strong to 
allow no lapse of production or the 
common between-season dullness, 

The style question is specific, little 
doubt remaining as to style dictates, 
a factor most advantageous to any wo- 
men’s shoe production center. Pat- 
terns and materials, too, are well estab- 
lished, and, except for unpreventable 
shortages in some of the preferred 
upper leathers, these production factors 
too are well taken care of. 

Better shoes move with increasing 
impetus as the fall buying season ap- 
proaches. Both turns and McKays in 
the medium and better grades are 
claiming their rightful place in the mer- 
chandising field after several hectic 
trading seasons. Fall shoes by no 
means are going to be plain, drab ob- 
jects. Blacks predominate to be sure, 
but not to the exclusion of colors. The 
blacks in patent and satin, with liberal 
combinations in suede, velvet, and kid 
are big business builders, and although 
the danger of over-playing blacks is 
always conceived, the variety and 
smartness of the new lines does not in- 
dicate that the saturation point has 
been reached. One-strap numbers are 
taking an early lead, with oxfords next, 
plain pumps, stepins, and gores in the 
order named. Browns are coming in 
strong in suede, calf, and the new 
harvest brown shades of kid. 





R. J. Millett Dead 


BrockTon, Mass.—Robert J. Millett, 
51, for many years one of the best 
known shoe salesmen traveling out of 
Brockton.and the district, died Aug. 21 
in a Boston hospital after a long pe- 
riod of ill-health. In recent years he 
had forsaken the drummer’s grip be- 
cause of ill-health and had conducted 
a small store here. His funeral took 
place Aug. 24. He is survived by a 
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Nominations Made 


HAVERHILL, MaAss.—President Myer 
T. Ornsteen of the Haverhill Shoe Man- 
ufacturers’ Association and President 
John D. Nolan of the Shoe Workers’ 
Protective Union have been delegated 
by the local industrial factions doing 
business under the peace pact, to name 
a neutral arbitrator to succeed Edwin 
Newdick, resigned. The union has 
presented three nominees, all local shoe 
men of practical experience. They are: 
Warren O. Hunkins, formerly of the 
W. O. Hunkins Co.; John Kelso, for- 
merly superintendent of C. K. Fox, Inc.; 
and David Hilliard, formerly of Hilliard 
& Tabor Company. The manufacturers? 
association has named but a single can. 
didate and that is Fred L. Cooper, for 
the past seven years manager of the 
Haverhill Shoe Manufacturers’ Associa- 
tion, and prior to that, a well known 
shoe manufacturer. 


Wholesale Activity 


Resumed in St. Louis 


St. Louis, Mo.—The wholesale trade 
continues brisk. The let-down imme- 
diately following the advance in price 
has been dissipated and reports from 
manufacturers are again showing re- 
markable increases. One of the larger 
houses, it is reported, has shown an ap- 
proximate gain over last year’s figures 
of $5,000,000. Other houses are show- 
ing gains in proportion to their volume. 
Factories are running to capacity and 
under pressure are grinding out more 
shoes than in past peak periods. One 
large manufacturer reported they had 
speeded their production up to 57,000 
pairs. per day, the highest output ever 
atttained by thiscompany. It is claimed 
sufficient orders have been put through 
to factories to hold this production for 
some weeks to come, 

The specialty houses share the pros- 
perity, perhaps even to a greater de- 
gree than the general line houses. A 
second line of shoes has been worked 
up for the men and sent to them this 
week by one of the leading style houses. 
Black predominates in these factorie: 
but other materials have received a 
share of the prestige. 

Gun metal patent, it is believed b\ 
some style managers, will be a materi« 
that will be recognized by merchants as 
well as the public within a short time. 
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When Factory Folk Get Together 





The annual family picnic of the Jo- 
seph M. Herman Shoe Co., with 1200 
employees and their families attending 
was held at Lake Pearl, Wrentham, 
Massachusetts, last week. 

Sporting events, steamer rides, and 
other amusements were followed by a 


fine luncheon. Handsome prizes were 
offered for the many contests and for 
the baseball game between the married 
and the single men. 

Herman’s Military Band of twenty 
pieces supplied the music for the pa- 
rade during the sporting events and for 
the dancing and community singing in 
the afternoon. 

The day’s events were run off by the 





following general committee which was 
assisted by Publicity, Transportation 
and Sports Committees. General Com- 
mittee:—J. E. Donovan, Honorary 
Chairman; R. F. King, chairman; J. E. 
Kriwan, Secretary; R. A. Longmore, 
F. J. O’Donnell, F. E. Kenny, D. J. 
Murphy. J. B. Fitzpatrick, H. L. Rid- 
dle, J. F. Collins, P. T. Sullivan, J. P. 
Mahar, R. J. Burns, M. J. Ianzito. 

A feature of the day was the attend- 
ance of Frank Williard, who has enjoyed 
fifty years’ continuous service with the 
organization, and the attendance of 
four others who have enjoyed over 
forty years’ continuous service. A two- 
month-old baby was the youngest there. 








Prepare for Brockton Fair 


BrRocKTON, MAss.—With more than 
80 Brockton and district shoe and shoe 
findings concerns already signed for 
exhibit space, indications point to a 
bigger shoe style show at Brockton Fair 
than ever before. Frank E. Packard 
xf the Geo. E. Keith Co., chairman of 
he committee since inauguration of the 
how, will be assisted this year by the 
ame committee who have cooperated 
to make the exhibit an unqualified suc- 
cess in other years. The committee now 
is at work arranging a novel setting in 
which the newest features in footwear 
will be displayed by a larger number 
of models than ever before. Because 
of the additional number of exhibitors 
this year, more space will be set aside 
for the committee into which to group 
the displays and the show itself. 


Cook to Help Draft 
National Trade Program 


SYRACUSE, N. Y.—H. W. Cook, presi- 
dent of the National Boot and Shoe 
Manufacturers Association, and presi- 
dent of the A. E. Nettleton Co., has 
recently been appointed as one of a 
committee of 100 to represent New 
York State in the drafting of an in- 
dustrial program covering the entire 
United States for presentation to the 
national conventions of the Democratic 
and Republican parties in 1928. In- 
vitations to committeemen were ex- 
tended by John E. Edgerton, president 
of the National Association of Manu- 
facturers. On the committee will be 
business men from every State. Mr. 
Cook is reported to be the only indus- 
trial leader in this city who was in- 
vited to become a member of this com- 
mittee. The first meeting will take 
place in September at New York City, 
with a final meeting in October, when 
the association conducts its annual 
convention. 





Brockton Shipments 
Continue at High Level 


BROcKTON, Mass.—For the second 
time in as many weeks shoe shipments 
during the six day period ending Aug. 
27, reached the 11,000 case mark, and 
coming after two weeks when ship- 
ments just passed 10,000 cases during 
each, there can be little question but 
that reports of full-time schedules are 
accurate. Scarcely a shop either in 
Brockton or in the district is releasing 
its operatives without a full day’s work. 

Shipments for August, judging from 
the present figures with a half week 
missing, will pass the 50,000 cases 
mark, the first time in 21 months that 
such a total has been approached. Only 
twice during 1925 and five times in 1924 
has that record been equalled. There 
still persists a scarcity of some workers, 
particularly fancy stitchers and some 
special cutters. Administrative de- 
partments are working with full lists 
of tag writers, and there is a reported 
scarcity of skilled clerical employes for 
shoe shops. 

Orders continue to keep shoe manu- 
facturers buoyed. There were some who 
feared the bottom might drop out of 
the early fall and winter demand after 
a few weeks, but the future looks bright. 
Job shoe manufacturers particularly 
are jubilant. 

Blacks continue to prove very good 
sellers, and there has been a strong de- 
mand for conservative numbers for eve- 
ning wear. The call still holds, how- 
ever, for tans and fali sports. The few 
women’s shops report continued demand 
for the oxford ties in tans and straps in 
blacks and tans. Black pumps for eve- 
ning wear also are popular, and what 
few shades of colored shoes are being 
demanded are in the darker tones. 





Merrill Goes Abroad 


LYNN, Mass.—Albert R. Merrill, of 
Hilliard & Merrill, sole cutters, of 
Lynn, is on a month’s trip to England 





WHERE TO BUY 
Ballet Slippers 








BALLET SLIPPERS—IN STOCK 


of the unusual kin 
8162 Bik. Glazed Kid, Seft Tee 






te 6— 1.4 
Alse Hard Tees 
SCHWARTZ «a HERDER, Ine. 


Spoctemete in Ballet Manufacture 
241 No. 11th Street - Philadelphia, Pa. 








In STOCK 
Women’s, $1. 583 
Misses’,$1.3¢ 
Children's, $1.48. 


ly attended te. 
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124 N. Srd St., Philadelphia 











LYONS AND COMPANY 
Hand Turn BALLETS 
Wo's. Miss’. Ohd's. 
$1.46 $1.40 $1.86 
Also Hard Toes 

IN STOCK 
Send for Samples 

123-124 Duane &. 

New York, N. Y. 












Im Steck Black Bal- 
let Slippers 
Ladies’ 61.235 pr. 
eee fi:3o pr. 
Childs’ $1.15 pr. 

SLOG SHOE OO., ING. 
147 Duane &t., 


New York, N. X. 
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$2.35. 
Also Botaw Grates 
184 
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BALLETS 
$1.15 Wos. $1.10 Miss and Child's 
Hard Toe $2.25 Wes. $2.20 Miss and Chila’s 
White-Pink Kid. Pink-Black Satin 25c. extra 
TURN BOUDOIRS 
Black Kid $1.00 Quilted Satin $1.20 
Kid Boudoirs RIGHT LEFT LASTS $1.10 and $1.20 








The VOGUE SLIPPER CO., Haverhill, Mass. 








WHERE TO BUY 


Miscellaneous 











STUDY CHIROPODY 
Wie te Sis eee a Fear 
Bester ot 
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WHERE TO BUY 


Women’s Novelties 





63.50, $4 & $5 Sellers Why not you? 


Samples sent and 
returnable at 
our expense 





Samuel Cohen 
Shoe Co. 
72-82 Lincoln 
St. 


, 
Boston, Mass. { 











Latest Styles at 
Popular Prices 

S in Stock. ~ 
143 ST-NEW YORK CITY} 

















We carry In-Stock for immediate deliv- 
ery, smartest styles of the moment in 
Tinea’ McKays—priced from $2.50 to 


$4.00. 
Samples on request. 


Aronson Bros. Shoe Co., Inc. 


213 Essex St., Boston, Mass. 














WHERE TO BUY 
Children’s Shoes 








6é ELAM 99 
Flexible Turn Shoes 


For the Jobbing Trade Exclusively 
F.S. ELAM SHOE Co. 


ROCHESTER, N. Y. 
Boston Office: Statler Bldg., Room 532 











i ee eel 


WHERE TO BUY 


Store Fixtures 


a 


GOOD WINDOW 
FIXTURES 


nd Butlder 


GOODWIN & CO. 
nS a 


4 I 
WORCESTER 








MERCHANT NEEDS 








“and SPECIALTIES 
WE 


WE HAVE IT. 
MAKE 














ADVERTISING NOVELTIES | 


WE WILL Lm | 





A Parlor for Stylish Shoes 
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ere ees en ——— 
In the atmosphere of this well-arranged shoe department of Kline 
Eppthimer & Co., Penn Square, Reading, Pa., is to be seen a very 
modern shoes service salon. This is the eighth unit of a series of stores 


Int. Shoe Sales Are 
Ahead of Last Year 


St. Louis, Mo.—Following several 
years of expanding production and 
earnings, the International Shoe Co., 
the world’s largest manufacturer of 
shoes, is this year attaining new high 
records. Outlook for the remaining 
months of this fiscal year which ends 
Nov. 30 is considered favorable. 

In the period from December 1, 1926, 
to August 19, net sales totalled $85,- 
496,000, a gain of $6,460,000, or better 
than 8 per cent. over the corresponding 
period last year. In the year ended 
November 30, 1926, International made 
47,210,246 pairs of shoes, or more than 
150,000 pairs on the average per work- 
ing day, and net sales reached $116,- 
980,835. 





To Increase Production 


Sr. Louis, Mo.—Johansen Brothers 
Shoe Company are installing machinery 
to increase their. production on McKays 
from 1200 pairs per day to 2600 pairs 


per day. Production throughout’ the 
plant is up to capacity and 1200 pairs 
more are being produced today than a 
year ago. August has shown one of 


the largest gains ever made by the com- 
pany. 


Carl Schmidt on Yacht 


Cuicaco, ILu.—Carl E. Schmidt, the 
well-known tanner of Detroit, the owner 
of the Carl E. Schmidt Co., Inc., sailed 
into port on his private yacht Valkyrie 
recently, his companion and only pas- 
senger being D. ¥.-Griesheimer. Mr. 
Schmidt spends most of his time on his 
farm, which is more of an experimental 
laboratory covering his scientific in- 
terest in-research, particularly in stock 
raising, at Oscoda, Mich., where he has 
made many commendatory records. 
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New Shoe Factory Coming 


DELAWARE, OHIO (UTPS)—The A. 
& H. Manufacturing Co. of Delaware, 
Ohio, has been chartered by papers 
filed with the secretary of state for 
the purpose of manufacturing shoes 
and other types of footwear. The au- 
thorized capital is 500 shares, no par 
value designated. The incorporators 
are Michael Happi, Delaware; Thomas 
Kohn, Binghamton, N. Y., and Harold 
Sonntag, Delaware. 





Dallas Expects Advances 


DALLAS, Tex. (UTPS)—Dallas re- 
tail shoe dealers this week announced 
they expected the price of the better 
grade of shoes to be advanced in a 
short time. The Dallas retailers said 
the manufacturers and jobbers have 
been forced. to advance prices due to 
scarcity of hides and that the increase 
in prices at factories and in job- 
bing establishments will eventually be 
reflected in retail stores. While the 
Dallas dealers did not state what the 
advance in prices is expected to be it 
was understood the boost probably wil! 
be a half dollar on shoes which now 
sell at $8 to $10. The retailers de- 
clared any advance in the prices would 
be due solely to conditions over whic! 
the shoe industry has no control. 








New Hanover Store 


CLEVELAND, OHIO (UTPS)—On Aug 
25 a new Hanover Shoe Store wa 
opened up at 345 Euclid Avenue, wit! 
A. O. Bachmeyer as manager. Thi: 
marked the third Hanover Shoe stor 
to be opened in Cleveland, the first on: 
being 23 years old. Mr. Bachmeye 
was formerly manager of the Hanov: 
Shoe Store on North High Street, C 
lumbus, Ohio. 
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THE LAND OF THE MIDNIGHT SUN 


Where for six months of the year the sun never sets 


Tee sun has never set on the superiority of VULCO-UNIT 
BOX TOES since their first introduction to the Shoe Trade. 
The present-day popularity and general use of VULCO-UNIT BOX TOES 
is because shoe manufacturers everywhere have come to know that 
VULCO-UNIT BOX TOES are thoroughly dependable in every way. 

THE GENUINE VULCO-UNIT BOX TOE IS MADE AND SOLD ONLY BY 


BECKWITH MANUFACTURING COMPANY 


Largest Manufacturers of Box Toes in the World 
111 SUMMER STREET - BOSTON 


Geo. A. Springmeier, Cincinnati Oscar F. Wright Co., St. Louis 
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POSITIONS WANTED 


ALL OTHERS 
ALL DISPLAY SPACE 





4c per word. Minimum Charge 75c. 

4c per word. Minimum Charge 75c. 

Ze per word. Minimum Charge $1.25 

Five dollars per inch. Allow 45 words to an inch 


Classified and Opportunities Department 
RATES AND OTHER INFORMATION 


Copy must be received at the Boot and Shoe Recorder, oP Sat Some Sota 
Monday of the week of publication in order that advertisements be 
Otherwise insertion will be put over to the following week’s issue. 
When advertisers desire answers to come in our 
twelve words must be allowed for address. 
vertisers desire replies forwarded direct to their address 
each word of their address must be counted in the ad- 
vertisement and paid for accordingly. 


Payment in advance is required, except when regular 
advertisers, as amounts are too small to open accounts. 





published same week. 


Boston, Mass., on 


care 
When ad- 














SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 











“Every Pair Absolutely 


Guaranteed” 


It doesn’t take a “High Pres- 
sure” Salesman to produce volume 
when you offer a merchant this 
line of Milwaukee Work and Dress 
shoes that is Absolutely Guaran- 
teed, and then help him sell them 


with a strong Advertising Cam- 
pai 


ign. 

We have several choice terri- 
tories open. 

Good proposition for salesman 
who will work. Write, giving full 
record. 

Steven Strong Shoe Company 

Milwaukee, Wisconsin 








Stitchdown Shoe 
Factory 


In East desires to develop States 
of New York, Kentucky, Ohio, 
Alabama, Indiana and Illinois, on 
straight commission basis. Write 
giving experience, age, etc. D-16, 
care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


SALESMEN WANTED 


One of the largest and best known manu- 
facturers of Boys’ popular priced quality 
Goodyear Welts wants commission sales- 
men. Full commission paid on all ac- 
cepted business. The following territories 
are open: No. 1—Texas. No. 2—Georgia 
and Florida. No. 3—Nebraska. No. 4— 
North and South Dakota. No. 5—New 
Mexico and Arizona. No. 6—New Eng- 
land except Connecticut. Answer D-6, 
care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 








Milwaukee Stitchdowns 


Complete line children’s stitchdowns from 
baby’s to misses. Seventy-two numbers 
in stock. Popular prices. Several choice 
territories open. Address D-11, care 
Boot and Shoe Recorder, 207 
South St., Boston, Mass. 








Wanted: 
Salesmen with established trade to sell 
snappy lime of women’s novelties, priced 
from $2.85 to $3.50, in Central and 
Southern States. Straight commission. 
Seissors-Marks Shoe Co., Inc. 
1327 Washington Ave. 
St. Louis, Mo. 














rorr.es PRICED MEN’S 
OE SALESMAN 


An old bona organization wants three 
live producing salesmen to cover states of 
Ohio, Penn., and Indiana with a splendidly 
styled line of men’s dress welts to retail at 

dollars. Men who have a following in 
these states preferred. Write full details to 
D-23, care Boot and Shoe Recorder, (89 West 
Madison Street, Chicago, Ulinels. 











WANTED—An experienced shoe salesman for 
California and the Coast to sell the retail 
trade. Our line consists of infants’, children’ Fy 
and misses’ turns and Goodyear welts. Can be sold 
in connection with other lines. We sell on 

commission only. References required. 
ROHRER & CO., Orwigsburg, Pa. 


WANTED—An experienced salesman to cover 
western Penna., eastern Ohio, established 
territory, with the’ A. B. C. line of infants’, 
children’s and misses’ turns. Straight 7% 
commission. _KETNER KRATER & CO., 
Orwigsburg, Pa. 


ANTED — Experienced shoe salesmen to 

cover the states of Iowa, Nebraska. Mis- 
souri, Kansas, Michigan. Wisconsin and Minne- 
sota with the fastest selling line of welt- service 
shoes in America. Men with established busi- 
ness in each territory preferred. All stock 
carried in Chicago for “ery shipment. 
Attractive proposition. full information 
when writing. JOSEPH M. “HERMAN $ SHOE 
CO., 189 West Madison St., Chicago, Illinois. 








ALESMEN WANTED—To sell side line 

all leather first step shoes 1/5; stitchdowns 
and goodyear welts 5/11; novelty, popular 
priced, quality shoes all in stock. % com- 
mission. MAIZE SHOE COMPANY, 
Rochester, N. Y. 


WASHINGTON, Oregon, California, Gulf, 
Florida, Oklahoma, Northern Texas, Minne- 
sota, Wisconsin, Iowa, Nebraska, ~ Western 
Pennsylvania and Ohio. Fast repeating beauti- 
ful line infants’ flexible turns, 28 numbers, 
No unpacking, instant display on 
opening case. Straight 7% commission. Give 
main line as reference. SCHUYLKILL SHOE 
COMPANY, Orwigsburg, Pa. 





all in stock. 


Wanted: 


Two experienced salesmen to represent a 

high grade St. Louis manufacturer of 

women’s novelty McKays in the following 

territories : 

1. Indiana and Illinois. 

2. Minnesota, Iowa and 
Nebraska. 

We prefer men with an established trade 

in these territories and who are selling 

or have sold high grade McKays. 

We have a good proposition for the right 

men. References required. Communica- 

tions will be he'd strictly confidential. 

Factory output 2000 pairs per day. Ad- 

dress D-28, care Boot and Shoe 

Recorder, 1627 Locust St., 

Louis, Mo. 








A Western Manufacturer of 
Men’s Kid and Kangaroo 
Arch Support Shoes 


has the following territories open 
for “live” salesmen on a strictly 
commission basis—8%—fifty per 
cent advanced upon receipt of 
orders: Alabama, Connecticut, 
Rhode Island, North Dakota, South 
Dakota, No. Georgia, Idaho, Illi- 
nois, Iowa, Maryland and Dela- 
ware. Address D-26, care Boot 
and Shoe Recorder, 207 South St., 
Boston, Mass. 











WANT salesmen with established trade in 

Washington, Oregon, the Inter/Mountain 
States, Kansas, Colorado, Arizona, New Mex- 
ico, Indiana, Michigan, Wisconsin. High grade 
stitchdowns, infants’ to misses’. High grade 
turns infants’ to growing girls’. Covered 
heels, all widths. Best sellers in_ stock. 
Straight 7% commission. Give main line as 
reference. J. ZULICK & CO., Orwigs 


burg? Pa. 





WANTED—Salesman with established trade 
to sell up-to-date line of children’s and 
misses’ turn and stitchdown shoes. commission 
basis. State references with application. Ad- 
dress D-7, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


RE YOU THE MAN WE ARE LOOKING 

FOR?—We would like to add salesmen to 
our selling force in the following territories: 
Southern Ohio, Michigan, Indiana, Kentucky, 
Wisconsin’ and Missouri. he man we have 
in mind is a specialist in selling to good retail 
operators. We feature one of the best lines of 
children’s and misses’ turns and welts up to 
growing girls’, manufactured in Pennsylvania. 
We carry a stock department of fast sellers 
and pay a good rate of commission. We would 
like to hear from energetic salesmen with com- 
plete details in the first letter. JAINDL & 
TRINKLE SHOE CO., Allentown, Pennsyl- 
vania. 





ANUFACTURER wants capable, high grad 

salesmen to carry line of well known sport 
and service boots and shoes in conjunction 
with men’s line of dress welts retailing at 
$4.00, $5.00 and $6.00. All our salesmer 
know of this ad. We want four men for the 
following territories: One for northern Wis 
consin and northern part of Michigan; one for 
South Dakota; one for Southern Wisconsit 
and one for Pennsylvania. Lines are wel 
known in these territories. Give full informa 
tion with your application. Will advance ex 
penses to men having the proper qualifications 
Address D-24, care Boot and Shoe Recorder 
207 South St., Boston, Mass. 


EXCELLENT regular or side line. Sor 
thing new. INTERCHANGEABLE AND 
EVERLASTING PRICE CARDS. _ 100.00 
combinations from single set. Patent pendins 
Western” territory especially good. Addres 
Box 1092, Pittsburgh, Pa. 
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SALESMEN WANTED 





ALESMAN to handle hosiery straight or side 
line. Address D-31, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


ANTED—Salesmen to sell medium priced 

line of men’s kid and Kangaroo arch sup- 
port shoes—also a few young men’s styles in 
the following territories: Massachusetts, Mich- 
igan, Nevada, Ohio, Oklahoma, Oregon, east- 
ern ‘Pennsylvania and Virginia. Strictly com- 
mission basis. Address D-25, care Boot and 
Shoe Recorder, 207 South St. Boston, Mass. 


ALESMAN WANTED-—Salesman wanted for 

New York state, Pennsylvania, Ohio, Mich- 
igan, Indiana and Illinois on commission basis. 
Apply to WM. P. LOWELL, INC., Newbury- 
port, Mass. 












































POSITION WANTED 












OSITION WANTED:—Live wire; buyer and 

merchandiser, knows all markets, either 
hi-grade or popular price. Highest type refer- 
ences. Can produce turnover and_ profits 
Address C-981, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 


te your shoe department pay? I can put 

across. A Christian gentleman. Ad- 
y tan D-32, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


ITUATION WANTED — Retail shoe store 

executive, capable manager or assistant, ex- 
pert salesman, not afraid of work. Now man- 
aging popular price store doing large volume. 
Desire change offering better opportunity. 
Address D-22, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 


ANTED—Position as manager or assistant 

manager of retail shoe store or department. 
Fifteen years’ experience in progressive family 
shoe stores. Comprehensive knowledge of both 
buying and present time merchandising methods. 
Furnish best of references. Salary established 
after proving ability. Address D-18. care Boot 
and Shoe Recorder, 207 South St., Boston, 
Mass. 


























OUNG man 24 years old requires sales job 
with a reliable concern. Territory covering 
through North Central Pennsylvania. Good 
references will be furnished. Address Box 
D-35, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 








ALESMAN, New York City and New Jersey, 

desires line of women’s novelty or arch 
shoes. Large following among popular price 
retailers. Address D-34. care Boot and Shoe 
Recorder, 239 W. 39th St., New York. 





FOR SALE 








UP-TO-DATE MEN’S SHOE 
STORE FOR SALE 
situated on live exclusive men’s down 

town street in Milwaukee, Wis. 
Exceptional Opportunity for 
Chain Store or Young Man 
Selling on account of other business. 
Small investment. Inquire D-27, 
care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 















R SALE— Exclusive ladies’ shoe _ store 
in Sioux Falls. South Dakota. Invoices 
$7000. Bargain if taken soon. Very good 
opportunity. Address D-19, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 





LINE WANTED 





SHORT line men’s work or dress shoes, in 

stock proposition or ladies’ novelties line 
for Detroit territory including northern Indiana. 
Can show ¢g results with the best trade. 
Address D-30, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 


ANTED—Women’s popular line of novelties 
to retail on consignment, Have established 
trade, good location in a Connecticut city of 
45,000 population, could furnish bond. Address 
D-29, care Boot and Shoe Recorder, 207 South 
,» Boston, Mass. 





SALES SERVICE 





SALES SERVICE 











chains and group buying retailers. 


We Will 


DELIVER SALES 


To Manufacturers of Women’s Shoes 
Moderately Priced — Well Styled! 


We offer a complete Sales Service to manufacturers of women’s, misses’ and 
children’s shoes, going direct to jobbers; 
and thorough sales representation on a commission basis. 
VOLUME BUSINESS, write for full information. 
Address D-14 
care Boot and Shoe Recorder, 207 South St., Boston, Mass. 


A full 
If you are interested in 














LINE WANTED 


LINE WANTED 








enced, 


experience, etc. 


salesmen and personally open department store accounts. 
exceptional opportunity for a permanent connection for the man 
possessing the required qualifications. 


SALES MANAGER WANTED 


Manufacturer of women’s shoes requires the services of an experi- 
successful shoe sales manager to work with and to direct the 


This is an 





Write in confidence—tell age, 


Address D-21, care Boot and Shoe Recorder 
207 South Street, Boston, Mass. 












WANTED 


We are in need of a man about 
35 years old thoroughly experi- 
enced to take charge of our shoe 
departments. The man we want 
must have had department experi- 
ence, and be able to assist in buying 
for the departments as well as a 
merchandiser and supervisor. Ex- 
perience in low-priced field essen- 
tial. State experience fully and 
give record of past performance. 
Address D-33, care Boot and Shoe 
Recorder, 207 South St., Boston, 
Mass. 





Assistant Shoe Buyer 


A large New York retail house, catering 
to a discriminating clientele, requires. the 
services of a thoroughly competent man, 
in the capacity of Assistant Buyer of 
Women’s, Misses’ and Children’s Shoes. 
Address, in confidence, giving full par- 
ticulars as to age, previous experience 
and salary expected. Highest credentials 
required. Address D-20, care Boot 
and Shoe Recorder, 207 South 
St., Boston, Mass. 

















WANTED TO PURCHASE 





Wanted: 
Assistant Manager, Children’s Shoe De- 
partment in an exclusive shoe _ store. 


State age, experience and salary. Reply 


to 
THE STONE SHOE CO, 
Cleveland, Ohio 














shoes or other merchandise. 
Prompt attention given. 


Phone Spring 1443 











CASH PAID 


WANTED TO PURCHASE 





for entire shoe stocks or surplus stocks of 





Any quantity. 


KIRSCH-BLACHER CO., Ine. 


622-624 Broadway, New York, N. Y. 








HIGHEST CASH PRICES PAID 
for entire shoe stocks. 


Retail or wholesale. 
off your hands. 
spondence confidential. Established 1890. 
MAX GLAUBERG 
436 Grand Street, New York City 





goods, etc. 


We also buy your 


Sell Us Your Left Over 


New York Export Purcnasine Corp. 
596 Broadway, N. Y. City 


Or Entire Stock for Cash 





surplus or slow seliers. Quantities no object. 





Short term leases taken 
Wire or phone us. Corre- 


We also purchase clothing, hats, furnishing 
Dry Dock 0352 








Information for Shoe Merchants 


She cious eam ¢ Go Bet ant Ee 
—i— g ~y 


Recorder constitute an 
ge * tt what to buy. 
a, ly RHA, A OS 
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MERCHANT NEEDS 


MERCHANT NEEDS 

















Wrought Iron and 


Wood 





WINDOW DISPLAY FIXTURES 


a rE 





ae 














Write on Your Letterhead 


No. 611 W. 4th Street 





MANY SALES ARE MADE ON THE areal 








The Oscar Onken Co. , cincinnati, O. 

















New & Used Chairs 


Crown Motion Picture 
Supplies 


729 Seventh Avenue, 
3rd 





Handsomely 
upholstered, 
Mulberry 
Orig- 
inal cost, 
$11.50. Used 
3 months. 
Price. . . $6.50 


Other _ styles 


on hand. 


color. 





Prices range 





Milbradt 
Ladders 


i made for 40 years 


by the original in- 
ventors. 


Made in all styles 
to suit any shelving 
condition. 

Get our price before 
placing your order 


Milbradt 
Manufacturing Co 


2416 No. ‘10th Street 
ST. L CUIS, MO. 
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CMe NOW ze 





weVaSsauw 


at Leng Beach LI. 


Just 40 minutes from New York by train 
THE DOARDWALK 1S GLORIOUS 
‘THE ArRIS LADEN wiih HEAWH 
THE HofE1_is A PLEASANT TREAT 


Sea Baths “ Music? Dancing 
Festive Weck-Ends 
Room Plus food ~ Only # 8° per Day 

OPEN ALL EAR 


TELEPHONE - 


Henry H.Gerara ~ /72 Qrecter 





GLASS EYES 











GLASS EYES 


For Bunny and Kk- 
ten Children Slippers 
and other decorative 
purposes. 
G. SCHOEPFER 
16-18 West 36th St., 
New York, N. Y. 








KITTEN EYES 











STORE SUPPLIES 











upward from 


$1.75. 





Shipments 
anywhere, 
packing extra. 





New York 








Floor 












—WVINDOW 
DISPLAY FIXTURES 


made by 
SEGALLESONS 


933 ARCH ST. 
PHILADELPHIA, PA. 


ARE BUSINESS GETTERS 








pointments. 





SOME H-W chairs are in 
keeping with the most 
luxurious shoe store ap- 


ing service of our experts 







The consult- 


[ Yeyuood-Yahefield \ 


timore, Md.; Boston, Mass.; Buffalo, 
Y -; Kansas City, Mo.; 
f.; New York, N.Y.; 


ia,Pa.; St.Louis,Mo.; Port- 
» Oregon; San Francisco, Calif. 


















CSTABLISHED 1890 


LABEL 


and 
SHOE CARTONS 


EXCLUSIVE BUT NOT EXPENSIVE 
SAMPLES UPON REQUEST 



























FRANK C. MEYER (Co. 
Ons W WET is es Se 
263-271 LEXINGTON AVE, BRODKLYN. MY 
AMERICA’S CREATEST 
SHOE CARTON & LABEL MFCS 


















EVERN 
KNOWN TYPE 
f 


DISPLAY FIXTURE 









CATALOG B-51 








= SINCE 1868 - 


(FRANRED 
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Established 1894 


Mr. Retail Merchant: 


Dickory Dock Shoes in your 
stock means satisfied customers 
and ready profits—for you. 


TRUITT BROS., Inc. 
Binghamton, N. Y. 


Incorporated 1904 








RAYON TASSEL LACES 


Our laces are made of the highest 
Quality Rayon Braid and our Stock 
Assortment of Colors is unexcelled. 


Write for New Fall Color Chart. 


No. 103. $s inch Tub. 
No. 107. % inch Wide Flat. 


Cut Steel, Rhinestone, and Beaded 
Buckles. Ornaments of all kinds. 


LINCOLN STORE SUPPLIES COMPANY 
1508 Washington Ave. St. Louis, Mo. 











BROOKS BALLETS: 


NO. 600 BLACK KID 


MADE ON RIGHT AND LEFT LASTS 
Woman’s 214 to 8 $1.45 
Misses’ 1114 to 2 1.40 
Child’s 6 to 11 1.35 
WHITE KID 30c EXTRA 
IN STOCK 


Write for complete catalog 
a * ar) 


a 
CRs ko) ie @ ye Ve oe} 
t Street Philadelphia, Pa. 





Insteps ! 


The Complaint that is Common in every 
Retail shoe store, wherever Women’s Shoes 
are sold! 


YOU CAN’T RAISE THE INSTEP 
WITH THE TOOLS YOU HAVE 


CARTER’S VAMP EASER 
> “takes the cut out of vamp” 


Does not stretch 
any other part of 
the shoe. 


Sent to You on Receipt of Your Check 


PRICE $5.00 


USE IT! TRY IT! And if you think you can 
get along without it, send it back to us. We will 


refund your money! 


CARTER’S VAMP EASER CO. 
Valley Stream, N. Y. 


OR YOUR LOCAL FINDINGS JOBBER 











plete by sending your 


VENTILATIONS 
OATENTED order today. 








xe 


Your Jobber Has Them— 
those standard, sensible Greeley Bou- 
doirs, of black or colored kid. Made 
with leather or rubber heels. We carry 
these house slippers in stock—so if 

your jobber hasn’t them, 
write us direct. 


IN 
STOCK 


36 Pair Cases 


A. W. GREELEY 


Deliveries At Once 





12 Duncan Street - - - Haverhill, Mass. 
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The Boot and Shoe Recorder 


Serves in 


Getting More Shoes Sold Right; not only “more” but “right”; sold 

for the right purpose, to the right wearer, in the right fitting, for the 

right price, at the right profit. This is the great problem of the retail 

shoe merchants. The chief purpose of Tue Boot aNnp SHoe RecorpEr 

is to help solve it; for this is the basic problem upon which depends 

the progress of the entire allied industries relating to shoes and leather, 
their production and distribution. 


In this Issue— 


Four THIN DIMES PLus “Two 


BE hog pw ew FS rene E Tes 460 That Batwa Pont 2.060 scc cess 43 
THERE Is A LIMIT TO LEATHER..... The Price Situation ........... 44 
PARIS SPRINGS NEW COLOR ELE- 

i EI: SE see eeeees By Eugene Franklin Peirce .... 46 
THE VOICE OF THE RECORDER....... Opinions of the Editor......... 48 
FREQUENT STYLING UNPROFITABLE.. Garment Trade’s Reaction ..... 50 

Fashion Turnover at Zenith. 
STABMATT OF BSTVIB .....vcccccces For the Advance Season ....... 51 

Sixteen Pages of Style Illustra- 

tions and Information to Guide 

the Shoe Merchant for the Next 

Few Months. 

WHoO’s WHO ON THE ROAD......... By Helen M. Haney ........... 91 

News of the Travelers. 

SHOE MERCHANTS NEWS .......... About Hetatlere ...cvccccesger 95 
SHOE MARKET NEWS ............. Among Manufacturers ........ 110 


OTHER REGULAR FEATURES. 





GETTING MORE 
SHOES SOLD RIGHT 


THE Boot AND SHOE RECORDER PUBLISHING Co. 


207 SouTH STREET, BosToN, MAss. 
EVERIT B. TERHUNE, President 








WILLIAM M. LEBRECHT GEORGE W. R. HILL 
Treasurer Vice-President 
H. WALTER SCOTT B. C. BOWEN 
Vice-President Vice-President 


ARTHUR D. ANDERSON 
Seoretary 
Directors of the corporation, in addition to 
the above-named officers, are as follows: 
CHARLES H. FuRBER Hucu M. Bowzn 


A. C. PEARSON . 
R. D. NorTHROP P..M. FaAHRENDORF 


Owsgn A. THOMAS 








SUBSCRIPTION RATES 
The subscription price of th AND SHop Reoorpme is $3.00 for one year in advance, which 


e Boor 
includes the United States, its possessions, Canada, Mexico, Spain and its colonies 
~ and th America (excepting Venezuela and the Guianas, which is $6.00). 


FOREIGN SUBSCRIPTION—The price to all foreign countries except the above is $6.00 per 
year including postage. 


All subscriptions are payable in advance. Single copies 25 cents. 


When writing about changes of address, please give us the old as well as the new address, 
and please give us three weeks’ notice before the change is desired. 





4 comes Se change of addrese must reach us at least thirty daye before the date of issue 

with which tt te to take Ke" Duplicate ore cannot be sent to replace those undeliwered 

mae awe a oe > seonnge neste. Mi Sy on gly dwg. fica 
2 S555 on ess label from a recent copy. 


Bntered as second-class matter Sept. 19, 1925, at the Post Office at New York, N. Y., under the act of 
March 8, 1879. 


Member of the Audit Bureau of Circulations 
Member, Associated Business Papers, Inc. 
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Next Week 


you will find 


in the 


Boot and Shoe 


Recorder 





OW is the Fall season opening? 

Reports from all sections indi- 
cate earlier Fall openings than ever 
before. As a result—a long and 
profitable Fall season ahead. Read 
what merchants say in next week’s 
issue. 


HAT is the value of an idea? 

Some ideas out of O. P. I. have 
sold many shoes, for when a good 
idea makes a profit in one town it 
may help to make profit and prestige 
in hundreds of other stores. 


EGOMANIA—tthere is news in 

legs, and after the ankle age 

came the knee age. Hip, Hip, what 
it means in shoes and galoshes! 


N invisible shank—by the eye 

unseen, but it’s there, less than 
one-half inch wide—something 
new. 


BOOT AND SHOE RECORDER September 3, 1927 








A Simple and Accurate Stock Record 


RECORDER STOCK RECORD SYSTEM 


One hour a week 
keeps your rec- 
ords complete. 


Every sale and 
purchase re- 


corded. 





Visible daily turn 
over and sales 
report. 


$&.50 


postage paid; sent 
on receipt of your 
check. 








Send for your 
copy today before 
supply is ex- 
hausted. 


WESTERN SERVICE DEPARTMENT 


Boot and Shoe Recorder 
189 WEST MADISON STREET CHICAGO, ILLINOIS 
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and Profitable 
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Tre Reatty I[MporRTANT THING 


‘WHAT'S INIT?” 


CONSULT THIS TABLE OF 
CONTENTS 


LOVE YOUR BUSINESS—by Pauline Painter 

A Success Recipe by a Twenty-six-year-old Vice-President On Page 129 
SIMPLIFIED STOCK 

A New Idea in Display and Stock Cases On Page 133 
WELL SHOWN IS HALF SOLD 

The Modern Hosiery Window On Page 137 


NEW THINGS IN THE MARKET 

Pictorially Illustrated On Pages 138 and 139 
PRICE AND SPICE 

The Market Trend On Page 142 
THIS AND THAT 

New Ideas from Here and There On Page 147 
HOSIERY MARKET CHAT 

News of the Trade On Page 149 
BESIDES HOSIERY 

The Newest in Buckles On Page 152 
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Keep your 





Reserve Stocks 


in New York 


... Boston 


BROWN DURRELL COMPANY 
11 West 19th Street, New York. 
104 Kingston Street, Boston. 
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24-hour service means double 


and triple profits 


“ 
(f ECENTLY we analyzed a 
large number of typical 
Gordon Hosiery departments 
in all sections of the country. 
We found that, all during the 
year, orders were filled from | 
91 to 97% complete—in all | 
numbers, sizes and colors — 
within 24+ hours ..... Keep 
your stocks, too, at a minimum, 
yet always complete. 

















a A 


Our own mills—enormous open stocks constantly 
on hand—a really remarkable mail order depart- 
ment—these are part of the reason why hundreds 
of new Gordon dealers are now doubling and 
tripling their turnover and their profits. . . We’d 
like to tell you the rest of the story. A post card 
and our representative will call. 





SILKS 
ordon HOSIERY 





Hosiery and Shoe Store Accessories 


ae enn 































































Fashioned 


Pure Pointed Heels 


PURE SILK with WELT of FINE LISLE 


Style Per Doz. 
50 Chiffon weight with silk plated sole $12.50 
55 Medium weight with lisle sole 12.50 
60 Forty-five gauge chiffon weight with silk plated sole 15.00 
65 Extra heavy service weight with lisle sole 15.50 
ALL PURE SILK 
70 New improved forty-five gauge chiffon weight 15.50 
75 Forty-five gauge service weight 16.00 
80 New improved extra fine gauge chiffon extra 
length with picot edge 18.50 
85 Extra fine gauge service weight 21.00 
90 Forty-five gauge three thread chiffon extra length 
with picot edge 24.00 


Immediate Delivery—Special Mail Order Department 


COMBINE HOSIERY CORPORATION 











1107 Broadway, New York 
(See back cover) 
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Says 


LOVE YOUR BUSINESS 





Pauline Painter, 


Who at 26 Is Vice-Presi- 


“J OVE your busi- 
L ness like an 
artist loves his 
work; study it like 
a profound student studies his sub- 
jects and work at it as hard as a 
laborer works. Then, without be- 
ing overly optimistic, you may be- 
gin polishing up the ‘Welcome’ sign 
for that elusive lady called Success.” 
Miss Pauline Painter, twenty-six- 
year-old vice-president of the Cox 
Hosiery Shops, Inc., speaking. 

Standing in the bright new San 
Antonio, Texas, store of the com- 
pany, whose doorway looks out 
across a beautiful little palm-bor- 
dered plaza to the crumbling walls 
of the h’storic old Alamo, Miss 
Painter, appearing more like a col- 
lege senior than a business exec- 
utive, was discussing the work which 
in the short space of seven years 
has advanced her from salesgirl to 
vice-president of a company operat- 
ing hosiery shops in twenty-seven 
cities in Texas, Oklahoma, Kansas 
and Alabama. 

“And I practice my own preach- 
ments,” she laughed. “I love the 
hosiery business—love it so well 
that I never have thought of work- 
ing at anything else; I have studied 
it with the care of a biologist with 
some rare bug under his microscope, 
and it seems to me that each tomor- 
row finds me working harder than 
yesterday. But let’s talk about ho- 
s'ery retailing for a few minutes. 

“You know, I always make a spe- 
cial effort to encourage two qual- 
ifications in particular among the 


dent of One of the Big 
Chains of Hosiery Shops 


Hosiery and Shoe Store Accessories 


salespeople who are 
under my _ supervi- 
sion—for their own 
good and for the 
good of the business. First, I want 
them to have a thorough and intelli- 
gent knowledge of the merchandise 
which they are handling, and sec- 
ondly, I want to see them handling 
customers in a tactful manner. Any- 
thing that I am able to do toward 
the perfection of these qualifications 
among our employees I consider an 
excellent investment which will pay 
returns in increased business and 
satisfied patronage. 

“The salesgirl who is able to con- 
verse intelligently and_ entertain- 
ingly with customers about the mer- 
chandise she is showing will find 
very little difficulty in winning their 
confidence. With this end achieved, 
completion of the sale is little more 
than a matter of detail if the sales- 
girl is able to handle the transaction 
tactfully. 

“What do I mean by tactful han- 
dling? I mean saying the right word 
at the right time. You don’t have 
the process explained to you—you 
learn it by experience. 

“I’m a strong advocate of thor- 
ough training courses for salespeo- 
ple of large organizations. We have 
a training system which operates 
very satisfactorily. All girls em- 
ployed by our company are given a 
course of instruction in our sales 
methods at our store in Dallas, 
Texas, before they are sent to per- 
manent posts in other of our shops. 

“There is one rule that we insist 











IRON CLAD 


No. 496 is of Pure Silk, Ray- 
on and Mercerized Yarn knit- 


ted into the latest two color 
combination Vertical Stripe 
Vogue. Four Ply Heels and 
Toes assure satisfactory wear 
at the Danger Points. 


Grey 
Sand 
Poudre Blue 
Tan Bark 


IMMEDIATE DELIVERY 


In sizes 9 to 12 
$4.00 doz. 

Order a sample dozen TODAY. 
Cooper, Wells & 
Company 
250 Broad St., St. Joseph, Mich. 


Mills at Albany, Ala., and 
St. Joseph, Mich. 
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The “home” store of the Cox Hosiery Shops 


upon strictly. That is, the customer 
is always right. There is nothing to 
be gained by arguments with cus- 
tomers in our business. It’s sort of 
like cutting your throat to stop a 
headache. So, whenever a customer 
enters a reasonable complaint we re- 
place the merchandise rather than 
argue with her. 

“There’s a double argument in 
favor of that practice. It keeps the 
customer friendly toward the store 
and it makes her pleased with her- 
self for having won her point of ar- 
gument. Of course, if certain cus- 
tomers try to take advantage of us, 
there is a way of dealing with them 
also.” 

At the present time Miss Paint- 
er’s work takes her from one store 
to another. She has charge of the 
opening of all new shops, and has 
handled the openings at more than 
fifteen of the company’s stores. 
When she is not engaged with this 
work or with other duties she spends 
her time among the shops studying 
trade conditions and checking up on 
operating efficiency. 
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When Miss Painter opened the 
San Antonio shop with a one-cent 
sale, fifteen thousand pairs of hose 
were sold in one day. But not one 
pair of seconds was in the lot. Miss 
Painter says that the sale of sec- 
onds in special events is not her 
idea of a way to build up good-will 
tor a store. 

Miss Painter excused herself to 
wait on a customer, and when she 
returned she resumed the story of 
her work. 

“How did I start in the hosiery 
business? Well, | walked into the 
Cox Hosiery Shop in Tulsa, Okla- 
homa, seven years ago, and told 
them that I wanted more than any- 
thing else to learn the hosiery busi- 
ness. They were kind enough to 
believe me, and the next day I was 
at work. 

“My first step was to learn all 
that I could about the merchandise 
I was handling. I must have asked 
a million questions ; but before long 
I found that I could talk interest- 
ingly to customers about our mer- 
chandise, and it helped my sales tre- 


[CONTINUED ON PAGE 135] 
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No. 912—Three thread 48 gauge, me 
Ingrain Silk Stocking. 
Price $32.50 per dozen. as 
Colors for 
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Crevette 
Beige Blonde bes 
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Poinciana Brown 1 
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SIMPLIFIED STOCK 


Show and 


“s ES, 1 think 

we have it in 

stock. Just a 
moment and I'll 
look.”: Then follows a frantic dig- 
ging into boxes and cases. Some- 
times the wanted size and shade of 
stocking is found. Often it is not. 
The result is a dissatisfied customer 
and a salesperson who is so out of 
sorts that the next customer gets a 
snappy reply to her query and walks 
out of the store. It does happen. 
Perhaps this is an extreme picture 
of the host of stores that do not 
have satisfactory methods of han 
dling their hosiery stocks. There 
are so many good systems nowadays 
that there is no 
shoddy and slip-shod methods. Such 


excuse for 


methods, however, do persist and in 
a sufficient number of cases to call 
for a sermon on the subject. 

Often the simplest method is the 
thought Mr. 
firm of 


best method. So 
Chamberlin, of — the 
Chamberlin-Johnson-Du Bose, At- 
lanta, Ga., and, accordingly, he 
set to work to devise a method of 
keeping stock that would be at once 
simple and convenient. The result 
is pictured on the opposite page— 


n 


a hosiery display and stock case 
one, that simplifies stock keeping to 
the ultimate degree and at the same 
time attracts the attention of pos- 
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on Trade 


Stock Case 
in One Makes It Easy 


for Salesperson to Wait 


sible customers and 
makes color selection 
extremely easy. 

Here is Mr. 
Chamberlain’s description of the 
show and stock case: 

“These hosiery cases are of a 
special design manufactured by the 
Grand Rapids Store Equipment 
Corporation for Chamberlin-John- 
son-Du Bose of Atlanta, Ga. 

“The case consists of an all plate 
glass, American Beauty type display 
top that has seven removable trays 
with plate glass dividers, making 
three spaces in each tray or drawer. 
This gives a total of twenty-one 
colors on display at all times in each 
case. 

“The lower or body part of the 
case is panelled front and ends with 
American Beauty type of adjustable 
metal legs that allow the case to be 
leveled on any floor regardless of 
the uneveness of the floor. 

“The body of the case is fitted 
with thirty-five stock drawers, seven 
drawers in width and five in height. 
Each drawer is divided into three 
compartments by wood dividers. 

“The system of keeping stock in 
this type of case is very simple and 
even an inexperienced salesperson 
can very easily find the size and 
color that the customer may ask for. 
For example, the display compart- 
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"EVERWEAR— EVERYWHERE” 











The Logical Hose 


for completing the shoe wardrobe! 


Now the shoe wardrobe—shoes for sports, 


é _" recht i for travel, for teas, for dance. Which 


Miwa, means more shoes are being sold 


years | j ; . 7 5 ; 
F Re: aN Put the wardrobe idea over in a bigger, 


' 
pea catchier way by offering, right there in your 
store, really harmonizing hose-—Everwear 
Hose that always fit into the newest wardrobe plans—Everwear 
hose, styled to the minute according to world fashion authori- 
ties, yet carefully sales-checked to insure protection to your in- 
vestment—FE-verwear hose that build future business through the 
high Everwear quality material and manufacture. 





An Everwear representative gladly helps shoe dealers organize 
a new and highly profitable hose department. Write or wire 
for full information or for a representative to call. 


The Everwear Hosiery Company 


Pioneer Makers of Quality Hosiery for 
Women, Men and Children 


MILWAUKEE WISCONSIN 
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ment that shows flesh color is direct- 
ly above the stock compartments 
that carry flesh color in various 


sizes. The top stock drawer carries 


Front and rear views of the special dis- 
play and stock case devised by Chamber- 






lin-Johnson-Du Bose, Atlanta, Ga. 
size 8, second from top 8%, third 
9, fourth 9%, fifth 10. 

“This idea, of course, is carried 
out in the entire line.” 


Be 


Love Your Business 


[CONTINUED FROM PAGE 131] 


mendously as a result of it. 

I began studying the customers 
themselves. I studied types of peo- 
ple and their response to different 
sales methods. I practiced being 
agreeable. 

“My sales increased the more I 
. studied, but it pleased me greater 
to find that I was able from time to 
time to make suggestions to the 
management that frequently proved 
helpful. 

“Well, to make a long story short, 
I just kept on studying hosiery and 
hosiery merchandising and in eight 
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months I found myself advanced to 
a managerial position ; and now here 
I am, vice-president. 

“T hope,” she said, indicating that 
the talk about herself was at an end, 
“that you have noticed our hat and 
shoe departments. I thought you 
might wonder why we have mixed 
hosiery, hats and shoes. There’s 
a psychological slant to it: hats, 
shoes and hosiery are running mates 
in the feminine mind. We also han- 
dle men’s socks and ties. We doa 
brisk gift business in them.” 
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The New Accordeon Rib 
Knit Leg and Hirner 


Full-Fashioned Foot. 


The leg has enough Elasticity to 
conform itself from a 7 inch 
ankle to an 18 inch calf. 


The Rib Knit extends to the heel, 
arch and over the instep, giving 
the needed Elasticity over and 
around the instep and heel. 


_ 
A 
























Sell this original and exclusive 
hose to your customers. 


HIRNER HOSIERY CO. 


Allentown, Pennsylvania 
New York—E. W. Robischon, 389 5th 


ve. 

Philadelphia—R. H. Aucott, Queen Lane 
Nat. Bank Bldg. 
Chicago—Gale V. Smith, 408 S. Wells St. 
Cleveland—Ralph Smith, 1426 W. 3rd St. 
Savannah—Tom Fleming, 123 Broughton 
St. 


Also Manufacturers of 3 ex- 
clusive fancy jacquard pat- 
terns in Viscose and Lisle. 


This Two Tone, 20 strand ~ 
pure Japan silk sock re- 
tails at $2.50 and up. 
Lisle retails at $1.00 and 
up. Write for samples. 


—— 
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HIS is the in the modern 

age of big- 
ger and better 
hosiery trims in 
store windows. 
Time was, and it 
wasn’t so long 
ago, that hosiery 
was displayed by 
chucking a few 
pairs in the win- 
dows anywhere 
or stuffing them 
into shoes. The 
world has moved 
a long way from 
that day to this, 
when the highest 


feminine ward- 
robe. 

We present 
on this page 
two. excellent 
examples. of 
the display 
man’s art as 
worked out in 
hosiery. The 
top window 
was shown by 
R. H. Macy & 
Co., New York, 
and shows a 
most effective 
use of a screen 


priced brains in and lamps in 
the display business are devoting their connection with hosiery. The bottom 
f time and artistry to devising huge displays window, that of L. Bamberger & Co., 


of hosiery. It is a logical reaction to Newark, N. J., also employs a screen and 
the importance that hosiery has assumed lamp, but a quite different unit grouping. 


Hosiery and Shoe Store Accessories 








Phyllis Haver, popular 
movie star, in an intt- 
mate dressing room pose, 
illustrates her preference 
for the fancy heel, this 
time the Fleur de Lis of 
Krueger-Tobin Company 











From Chicago comes this 
new conceit in self color 
heels, the “Diabolo,” so 
named because of its 
shape, the production of 
the Kramer Hosiery 
Company 





Kayser introduces an- 
other idea in the self 
color heel, calling it the 
Lance, because of its 
shape, which adds ex- 
treme grace to the ankle 
and calf of the leg 
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In the Knee Age, knee 
decorations hold a strong 
Here is a beau- 


done by machinery, al- 
though scarcely distin- 
guishable from hand 
work, in the Society 
Maid Hosiery Company's 
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To supply the growing 
demand for a good $1.50 
retail number, the J. R. 
Beaton Company has in- 
troduced this 42 gauge, 
5 strand, pure silk, full 
fashioned number 
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PRICE AND SPICE 


Hosiery Trade Torn Be- 


tween Pressure for 


HESE be 
troublous 
times for the 


hosiery trade. Just 
as it was beginning 


for 


to look as if the color situation for 
fall were fairly well stabilized and a 

factors had 
picture, 
troubles appear on the scene. Prob- 


few other uncertain 
oozed out of the 


ably the most important re- 
cent development was the 
price cut of about 10 per cent 
announced this week by the 
Phoenix Hosiery Company. 
Up to the time of going to 
press no other producers had 
met the Phoenix price cut, 
but it is more than likely that 
there will be considerable 
price readjustment over the 
next few weeks. Price cuts 
have been in the air for some 
time, but the Phoenix move 
came about earlier than ex- 
pected. With raw silk sell- 
ing considerably below its 
price of a year ago and a 
certain amount of overpro- 
duction in 
hosiery, price readjustments 
are to be expected. 

In the meantime, spice is 
being added to the market 
by the introduction of more 


some classes of 


Novelties; 


new 





The Romilla 
silhouette 
heel, in self 
color on a 
45-gauge all- 
silk stocking. 
This heel, 
which comes 
up high on 
the calf, ts 
in double 
arrow effect 


heel 


Lower Prices and Urge 


justment in Process 


. 


novelties. Colored 
contrasting heels ap- 
pear to have suffered 
some decline in pop- 


ularity, but the black 


Read- 


has revived to some extent. 
Fancy self-colored heels in new de- 
signs are being introduced and are 
finding favor. 
the form of points or arrows, ex- 


Most of them take 


tending fairly high on the 
calf of the leg, the idea being 
to impart a still further illu- 
sion of slenderness. 

Some of the new heel ideas 
are good, and some are not. 
The process of elimination 
will finally determine which 
are to survive, but the self 
color fancy heel in a num- 
ber of varieties is here to 
stay. Every retailer, no mat- 
ter how small, should have 
at least one in stock. Also 
he should guard against car- 
rying too many varieties. 

New embroidery ideas are 
catching on. Lace knee in- 
serts, both at the front and 
the side of the knee, are find- 
ing a ready sale for such 
types of novelties. Knee em- 
broideries and new effects in 
ankle clocks also are making 
a distinct impression on the 
market. Mesh hose continue 
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their activities among the novelties. 

Colorwise, there have been no 
new developments recently. The 
fail color schedule is going through 
about as first outlined. The tan 
shades predominate in colors. Gun- 


metals are strong. In 




















some sections there 
little 
stronger demand 
for black hose 

and blue | 
stockings, ¥ 
both in ¢ 
navy, and 

a slightly 
lighter and 
more grayish 
cast are more ac- 
tive. Blue, how- 
ever, is not likely to 


has been a 


reach large selling pro- 
portions, as 
there are a 
number of 
shades of 
gray and tan- 
ny nudes that 
harmonize 
well with 
blouse costumes. 
In the higher grades of hosiery 
women are not demanding the 
darker tannish tones as much as 
they are in the higher grades. In 
fact, in hosiery selling above $3 a 
pair, it is predicted that the lighter 
casts will outsell the darker tones 
by a wide margin, also that the yel- 
lowish tinges will not be as popular 
as they are in the more moderate 


Embroidered stock- 
ings have returned 
to high favor, and 
some excellent ma- 
chine work, in imi- 
tation of hand 
embroidery, is 
being produced 
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priced hose. The fact remains, 
however, that in the staple lines, 
yellowish and amberlike tints of the 
tan variety are growing stronger 
daily. 

Light weight wool and silk and 
wool mixed sport hosiery will be a 
big factor this fall and winter. 
Small diamond and checked pat- 
terns are the most favored and the 
colors generally follow the trend in 


N staple hose, that is, the tans and 


A 


browns predominate. 

In the meantime the trend 
toward finer and longer 
hosiery con- 
tinues. Many 
producers 
have now 
definitely es- 
tablished 30 
and 31-inch 
stockings as 
their _stand- 
ard, two or 
three are put- 
ting out 33- 
inch hosiery 
and at least 
one is now 
producing 36- 
stock- 
ings. For 
ordinary pur- 
poses, how - 
ever, it is conceded that 30 and 31- 
inch stockings, silk all the way up, 
are what the public wants. Be sure 
that in obtaining length, width has 
not been sacrificed in the manufac- 
ture of the stocking. 


inch 








144 


School Hoszery that 


No. 422. For Misses. A smart 6. 29. A 300-needle derby 
and long-lived fancy plaid hose rib hose for Misses. Rayon 
for Misses. Rayon plaited aite over mercerized. 
and shaped, sizes 7 to 10. A ; to 10. All popular 
fast seller at 50¢c. shades. Practical and popu- 


lar at 50. 


No. 203. A best seller for 
Extra heavy for boy 
In black only, sizes 6 
to 11. big number re- 
tailing at 25¢. 








No. 34. For Misses. A derby rib 


number in fine mercerized cotton. No. 17. A combed cotton number 
300-needle. All fashionable shades. for misses. Derby rib 300- 
A good ‘‘special’’ at 35¢. needle. All wanted colors. An- 


swers a popular demand at 25e. 
Delivery Overnight is Assured from 
Nearby Distributor’s Warehouse 
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Buster Brown School Hosiery 
... offering a Long Life of Good Looks 


Ask these questions when you 
are buying school hosiery : 
1—Has it the features now in 
demand and which will make it 
move fast? 


2—Will it build good-will and 
profits from repeat-sales for your 
Hosiery Department ? 

3—Can you get modern delivery 
and stock replacement service 
from its makers? 

Buster Brown School Hosiery 
is eager to be put to this buying 
test! The new offerings give 
perfect answers on all questions. 


today 
with 


hosiery 
smartness 


Since school 
must combine 
long-wearing qualities, these 
Buster Brown numbers have 
been constructed to give an un- 


usually good appearance. Buster 
3rown reputation for wear, of 
course, has long been nationally 
known. 


From coast to coast, mer- 
chants have in past seasons re- 
ported that Buster Brown Ho- 
siery makes . and holds 
its friends. This Fall let it build 
repeat profits for your Hosiery 
Department. 

suster Brown distribution is 
thru nearby distributor's ware- 
house. ‘This makes it possible 
for you to keep from over-buy- 
ing, to make sure you have ho- 
siery that answers the latest de- 
mands, and to avoid loss-taking 
clearances. 

There is a distributor in your 
section ready to serve you. 


Amory, Browne 2 Co. 


NEW YORK 


BOSTON 


CHICAGO 


Sole Selling Agents 
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BUSTER BROWN Aoszery 
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Have you ordered YOUR stock 
of Style 505 yet? 


TYLE 505, although still an infant in the new Onyx family of 
fast selling stockings, gives every promise of establishing new 
sales records. 





Made by Gotham in Onyx plants, silk to the very top with the 
patented Pointex Heel and serviceable cotton foot, Style 505, at 
$1.85, represents stocking value that is unprecedented 








Place your order for Style 505. Every pair is subject to full mer- 
chandise exchange privileges. 






Every national magazine on the Onyx Pointex advertising schedule 
will feature Style 505 during October. Send your order in today. 


GOTHAM SILK HOSIERY CO, Inc. 
Manufacturers 
389 Fifth Avenue, New York 
Mills: Philadelphia, Dover, Passaic, Wharton and New York 


STYLE 505 


SILK TO THE TOP 
CHIFFON WEIGHT 
RETAILING AT 


$185 


nyx @ Pointex 
Silk §; tockings 
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This and That 






Ideas Culled from Here and There 


"HE Gotham hosiery shops 

have introduced new fall shades 
in hosiery through the medium of 
window displays resembling gar- 
dens. The flowers are made of 
stockings, formed into eight petals, 
perched atop an artificial plant stem 
placed in a wicker basket. A card 
on the plant announces the color 
name. In front of each plant is a 
leg form with a stocking of the 
same shade on it, to show how this 


particular shade appears when 
actually worn. 

= 
Russek’s, New York, are ad- 


vancing a new color harmony idea 
—that of matching hose and under- 
wear, particularly silk bloomers. 
since in this day and age of short 
skirts, bloomers are quite likely to 
peep into view. Sets of stockings 
and bloomers to match are being 
shown in the store’s windows and 
are carried in the hosiery depart- 


ment. 
se = 


The Innes Shoe Store, Los 
Angeles, has increased its sale of 
men’s hose remarkably by distribut- 
ing samples on the smoking stands 
in the shoe department. The idea 
is that a man being fitted to a pair 
of shoes will instinctively pick up 
the hosiery sample and become in- 
terested in hosiery. Anyway, it 


works well. 
*k ke x 


Hosiery lends itself well to the 
“poster” type of window display. 
Stern Brothers, New York depart- 
ment store, recently presented a 
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striking poster hosiery ad, in which 
real hosiery was not only used for 
the poster itself, but for the poster 
frame as well. The hosiery, in 
color gradations, was wound around 
the frame diagonally. The poster 
itself showed two flappers, seated 
on the limb of a tree. The tree 
trunk and limb were made of 
hosiery. 
x * * 

Saks-Fifth Avenue, New York, 
uses numbers instead of names to 
designate various types of hosiery. 
These numbers are exploited both 
in advertising and window display. 
In the latter, solid cutout numbers 
made of wood, such as 216, 555, 
440, 333, 416 and other popular 
numbers, are used. 


* * * 


“The three articles of wearing 
apparel that attract the eye of most 
every woman are pretty shoes, silk 
hosiery and silk underwear,” said 
Emmit McRae of Valdosta, Ga. 
And McRae, being Scotch, has all 
three items in_ his _ attractive 
woman’s shoe store. Then there 
are other easy selling things that 
are sold over the hosiery counter, 
such as handkerchiefs, hand bags, 
garters and many dainty knick- 
knacks that the ladies buy readily 
when they see them on display. A 
word of advice: “There is one 
danger in this type of merchandise, 
that is the temptation of carrying 
too cheap a_ grade of goods. 
Women will buy the better grades 
without question, where they won't 
even consider the cheap stuff,” 








148 





INTRODUCING 


| JABOL() 


MEL 


Patent Pending—-Trademark Reg 


A new and captivating Hosiery Style note. 
Graceful slenderizing lines. 


All silk from top to toe. Full 30 inch length, 
5 strand 42 gauge, self-spliced. 


TO RETAIL AT $1.95 


KRAMER HOSIERY CO., Sole Distributors 


309-311 W. ADAMS ST., CHICAGO 
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Hosiery Market Chat 


iJDED to the fast growing station for the mills and will be 
list of hosiery manufacturing supervised by George Haggart. 
concerns maintaining retail stores = = 2 —— 

on Fifth Avenue, New York, is that Negotiations are under way for 
of the Davenport Hosiery Mills, the purchase of a large hosiery 
Chattanooga, Tenn., who have just mill in New Jersey by Baker-Moise 
signed a 20-year lease at an aggre- Company, Inc., of Dallas, Tex., 
gate rental of $2,000,000 for a_ is announced by O. W. Burkett, 
ground floor store in the 33-story manager of the Dallas concern. It 
building now under construction on is understood the deai is about 
the northwestern corner of Fifth completed and that papers will be 
Avenue and Forty-seventh Street. signed in a short time. E. W. Mor- 
The building will be finished about ton, president of the company, and 
Feb. 1, 1928, it is expected. The J. O. Davis, first vice-president, are 
Davenport store will occupy a_ in the East conducting the negotia- 
space 16 by 16 feet, about half tions. The entire output of the 
of the leased store. The other half mill will be distributed through 
will be sublet. The store will be Dallas, Mr. Burkett said. 

operated chiefly as an experiment While the hosiery mill was not 
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Let’s Talk About the Ladies! - - By Haenigsen | 
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G FALL Ann 
PROFITS” 





TAS YOU 
LIKE eA . 






Follow the 
Beaton Path 


to Hosiery Profit 
“As You Like It”’ 








SEPTEMBER SPECIAL 


No. 600—AIl silk chiffon, 42 
gauge, 5 thread, 292 inches long. 
Narrow lisle sole with special toe- 


guard. 
$12. Doz. 
IN STOCK IN ALL BRANCHES 
J. R. BEATON CO., Inc. 
The National Hosiery Organization 
NEW YORK CHICAGO SAN FRANCISCO 
468 Fourth Ave. 227 W. Jackson Blvd. 1233 Kearny Street 
BOSTON ATLANTA SEATTLE 
99 Chauncy Street 246 Peachtree Arcade Terminal Sales Bldg. 
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named, it was said the concern has 
fifty-seven high-speed machines for 
manufacturing ladies’ high grade. 
full-fashioned silk hose, and that 
the local company had been 
handling that line for three or four 
years. The Dallas company said it 
would distribute the mill output 
throughout the nation if the deal 
goes through. 


The Masterpiece Hosiery Mills 
of New York announce the addi- 
tion to their line of a full-fashioned 
silk chiffon number with plated 
foot, to retail for $1.50. 
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A new idea in saving hosiery from 
being cut by the shoe at the back of 
the heel has been introduced under 
the name of “Pats,” by the Pats 
Company, Danbury, Conn. The 
“Pats” are small serrated bits of 
soft wool felt with a gummed back, 
easily inserted at the top of the shoe 
at the back. The serrated edge re- 
lieves the pressure and prevents the 
shoe from chafing the stocking or 
the foot. 













The Harris Silk Hosiery Com- 
pany, organized a few months ago 
under a Massachusetts charter, is 
completing its plant at Springfield 
and shortly will begin actual pro- 
duction. Only women’s high grade, 
full-fashioned silk chiffon hose will 
be made, using the latest 45 and 
51 gage German-made machines. 
Edgar G. Harris, president and 
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A New Heel 


teps Into the Picture— 
And It’s a Beauty 


Romilla No. 60 


With the “Silhouette” Self- 
Color Heel—(Pat. App. 
For). Adds Grace to the 
Leg as Well as to the Ankle. 
Full-Fashioned, .(\11-Silk 
Chiffon with Silk Plaited 
Foot. 


\\ 


S 


Rose Stripe at Welt—Looping at 
Toe and Heel to Match 


$ 1 5.00 Per Dozen 


1/10 E. O. M. 


Late September Delivery 
Send Sample Order To 


Miller Hosiery Co., Inc. 
330 Fifth Ave., N. Y. 


San Francisco: 
51 Fremont St. 


Chicago: 


North American Bidg., 
State and Monroe Streets 








[CONTINUED ON PAGE 155] 
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BUCKLES 
ARE SMART! 


OPERA PUMPS WITH GLIS- 
TENING NEW BUCKLES FROM 
PARIS ARE FAVORED BY 
BETTER DRESSED WOMEN 
FOR FALL. GUGENHEIM PRE- 
SENTS THESE NEWEST IM- 
PORTATIONS. 
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Style No. 40153. 
$2.75 per pair. 


Featuring two popular styles IN 
STOCK for Immediate Delivery. 





Style No. 41097. 
$1.75 per pair. 


Other styles ranging in price from 
$12.00 a doz. to $25.00 per pair. 


Selections on 


M. GUGENHEIM, INC. 
362 5th Ave. New York 


request 

















BESIDES 


UCKLES, more 
still more buckles. 


buckles and 

Looks like 
the biggest ornament season ever 
and where can ornaments better be 
sold than in the hosiery department 
alongside the shoes? Foot adorn- 
ment and leg adornment—a good 
combination. 

Buckles of all kinds are good. 
The old favorite, cut steel, is still 
much in the limelight, in new de- 
signs. Colored stones are coming 
into vogue and find new designs in 
Futuristic 
designs are among the new sample 


setting awaiting them. 
lines. To show you what’s what in 
buckles we present reproductions 
from leading producers and im- 
porters. 








Two of the many fu- 
*turistic designs in 
buckles being shown 

by Leon Weil, Inc. 
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Examples of new de- 
signs in cut steel 
buckles, from the line 
imported by M. Gug- 
genheim, Inc. 





Colored stones are 
used to good advan- 
tage in these buckles. 
Courtesy of Jefferson 
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LEON Wint.nc| 


Louis J. COBLENTZ, ares. 
Maker's of Fine Buckles 
404 MARBRIDGE BLDG. 
47 WEST 34™ ST. New Yorn 


LEON Weit WoRKS 


5 Rue Des Maronites 














Paris | 











Import Company 
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x Newest 
S Self Color 
ce DELITE HEEL 











A Brand New 
Heel Design 
$15.50 


All the 
Immediate 
Send orders to 


colors 
deliveries 


newest 


ROSENHAIN 


COMPANY, INC. 
220 Fifth Ave., New York 


(2osaine Hosiery 











/ 
ALL SILK 


CHIFFONS 


to retail at 


$1.50 


Answer That Demand! 


All Silk Chiffon 
Silk Plaited Foot 
5 thread—42 sauge 


with toe guard. 


$12.00 per doz. 


Style No. 1200 
will make more 
friends for you 
and make you 
more friendly 
with — 


MASTERPIECE 
HOSIERY MILLS 


419 Fourth Ave., New York 


No. 1200 is but one of the profit 
makers in the Masterpiece line. 
Samples and prices of others on 





ee 








request. 


\ / 
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$00 School Girls and Working Girls $4 


like Pure Silk too, and after all, the school and work- 
ing girls represent the largest percentage of women 


buying hosiery, and most of these cannot afford 


more than a dollar a pair, except for very special 
social occasions. They buy oftener, however, which 
means a great turnover on this price stocking. 


Style No. 555—Pure thread silk, Spring Needle service weight, nar- 
row lisle top, full size. A quality that is only expected in more 
expensive hose. $8.00 per dozen. 


Write for sample. 


he Pere Hosiery Malls 


READING, PA. 








Hosiery Market Chat 


(CONTINUED FROM PAGE 151) 


general manager, was for six years 
manager and_ secretary of the 
Holyoke Silk Hosiery Company 
and for 11 years was connected 
with the McCallum Hosiery Com- 
pany. 


Figures made public by the De- 


partment of Commerce on June 
exports of knit goods show total 





exports of gloves to be 10,255 This high grade exquisite buckle 
I = & . igh grade e% 

dozen pairs, valued at $14,748; in platinoid finish is only one of 
underwear, 55,720 dozen suits, many designs in this material. 
$189,772; outerwear, 34,513 pieces, bendy od with you and carry out 


$30,872; cotton hosiery, 430,705 
dozen pairs, $675,370; silk hosiery, L. ALTERSON & CO. 





76,653 dozen pairs, $842,941 : Creators of Shoe Ornaments and 
° ° Buckles 
rayon hosiery, 119,911 dozen pairs 54 W. 2ist St., New York, N. Y. 








valued at $392,479. 
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“DANCED THE NIGHT THRU—HOSE: LIKE NEW” 
The Improved “VV” Shaped TOE Reinforcement Insures 
EXTRA WEAR IN EVERY PAIR 


CLEAR CHIFFON HOSIERY FOR EVENING, AFTERNOON AND 
SPORTSWEAR. 

Style No. 500, Beautiful, Durab'e, Fine No. 550, SLE ERIZING SELVAGE 

Gauge, Clear, Sheer Chiffon, VAMP-TOE. SEAM, with V: > . >, that 

of course, and Larkwood Paisley Band beautiful long ‘* » effect. with 

(Reg. U. S. Pat. Off.) Silk from Toe to Reinforced Heels. Distinctively smart. Clear 


Top. Sheer Chiffons, Silk from Toe to Top 
Suggested Retail Price $1.95 


LARKWOOD CRYSTAL 


Suggested Retail Price $1.95 pair 
GET OUR SALES PLAN 
JOHN C. LARKIN, Directo? of Sales 
REALART SILK HOSIERY MILLS, 200 Fifth Ave., New York 
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